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The most effective forms of visual communication which involve a combination of
type with image are those in which the type reflects the content and message of the
image. Simply combining fype with image does not guarantee effectiveness. There
are many considerations which the designer or photographer should consider when
visually communicating a concept. Through the synthesis of type and image, ideas
are communicated more effectively than type or image alone.

All too often the message a design is attempting fo communicate lacks cohesiveness
and clarity. Usually the design can be improved upon by examination and improve-
ment of the relationship between the typography and imagery which compose it.
When these two essential elements support one ancther, the design becomes more
significant in meaning.

This thesis project examines the way in which typographic and photographic

variables influence visual communication.



My background in photography played an integral part in my thesis topic selection.
While my undergraduate education carefully honed my photegraphic vision, gradu-
ate graphic design studies brought semantic concerns such as content,message and
communication to the forefront. Through research, personal observation and appli-
cation, | sought to combine the two disciplines of photography and graphic design
in my thesis investigation.

| began carefully examining various forms of graphic design in which photography
played an integral part. In the early stages of my thesis, | searched through issves
of contemporary magazines such as Vogue, Bazaar and Mirabella, clipping pages
which | felt were strong both typographically and photographically. This led me to
realize the important role which the combindtion of type with image plays in the
perception of a design. After examining the pages | had collected, | realized that
in most of them, type and image had been successhully integrated to support one
another both visually and conceptudlly. Synthesis of type and image thus became
the main concern of my thesis.



i Proposal Development

The beginning weeks of the fall 1992 quarter were spent writing a general thesis
proposal which would formally mark the beginning of the thesis process. By the
September 21 deadline, a short proposal was written and approved (appendix 1).
This document was an indication of the general direction which my research would
assume, but was flexible enough to be amended as | became more knowledgeable
about the topics | was addressing.

The remainder of fall quarter was spent devising a formal thesis proposal under the
guidance of Professor R. Roger Remington (appendix 2). Through the use of Design
Planner, an interadtive hypercard program written by a former thesis candidate, Roy
Prochaska, and Professor Remington's handouts; the individual stages of formal
proposal writing were made dear and understandable. The process of writing this
proposal served as a way of carefully structuring the goals and objectives of the
study. By the end of fall quarter, my original thesis statement had matured and de-
veloped into a detailed proposal. This proposal provided a solid framework with
which to begin my thesis research during winter quarter 1992.



Before beginning my thesis research in winter quarter, | established a timeplan
which induded all steps of the thesis process (appendix 3). | tentatively addressed
each week with a variety of tasks to keep my thesis on schedule and prevent any
miscalculations which would undoubtedly affect the successful completion of my
project. The original timeline was done on the computer, using a linear problem
solving software package, MacProject I™. For purposes of legibility and aesthetics,
a final timeline was recreated using Design Studio™ software.

The use of a linear projeded timeline proved fo be a successful time management
tool which kept the thesis process on schedule.



.

Philip Meggs

Kenneth Hiebert

Winter quarter 1992 marked the official beginning of the research portion of my
thesis. With the thesis timeline prominently posted in my work areq, | began to
research the topics planned, and kept detailed process notes of my progress. | set
the first full thesis committee meeting for December 11, 1992. For that meefing |
researched the very basics from which my thesis would evolve.

| began researching type/image relationships first, as the major topic of the thesis.
The work of Philip Meggs and Kenneth Hiebert provided me with two different sys-
tems with which to classify type/image combinations. Meggs directly categorized
combinations by the relationship between type and image, while Hiebert set parame-
ters which generally described the inherent differences between type and image.

Philip Meggs's dassification system proved to be very useful as it categorized type
and image combinations according to the levels at which type and image inferacted.
For practical purposes, Meggs's classification system can be summarized as follows:

Type and Image
1. Juxtaposition
A conventional visual relationship exists between the type and the image.
The elements are separated and communicate without interference.
2. Words within Images
An image contains letterforms and words as part of the pictorial composition.
Objects within an image have words on them.
3. Fusion of Type and Image
a. Image as lefter
images form letters
b. Letter as image
letters are altered to represent part of the image
c. Word as image
words are altered to represent part of the image
d. Text type as image
the shape of a body of fext represents something pictorially
e. Type as environmental image
three dimensional type becomes part of an environment
4. Objective Type and Image
Type and Image are juxtaposed visually in relation to one another
a. Letter plus image
b. Word plus image
<. Visual/verbal synergy

Categorizing most of the images which | had previously clipped from magazines
during fall quarter increased my familiarity with Meggs's system.

Kenneth Hiebert, in Graphic Design Processes, dedicates a section to an andlysis of
type and image and the fundamental differences between them. By studying
Hiebert's dassification, | was able to clearly distinguish type and image as separate
communication systems. These systems function on totally different levels, but rein-
force one another when combined in a design. Hiebert states that type and image



differ in content (type is verbal, image is visual), scale [type is subordinate, image

is dominant), grouping (type is regular, image is irregular), dimension (type is flat ,
image is spatial), and message (type is informational, image is expressive). Hiebert
also gives type and image general classifications, although | feel that when working
with creative or experimental typography there are exceptions which stray from his

ideal.
Type Image

Confent verbal visual
Scale subordinate in size dominant
Grouping regular and left right oriented irregular
Dimension spatially Aat three dimensional
Message primarily informational expressive

Donis A. Dondis Researching fype and image led me to the next step of my research, which involved

separating typography and photography into their core characteristics or variables.
It was at this time that | felt the need to establish a system for organizing these vari-
ables. | found the answer to the dilemma of categorization in Dondis's Primer of
Visual Literacy, a book which clearly described and exemplified the basic visual
elements and their applications. Dondis's basic visual elements consist of dot, line,
shape, direction, fone, color, texture, scale, dimension and movement. As a result

of this, | compiled a list of typographic variables which included:

typestyle

kind of letter (caps, upper or lower case)
slope

width (horizental dimension)

alignment

weigﬁl (stroke width)

size

leading

letter spacing

word spacing

color

margins

indents

typographic treatment (planar, collage)



Photography and the photographic variables were approached in a similar manner,

and a list of these variables was compiled from the research:

Grain

Photographic Treatment (solarization, posterization, reticulation)
Strong lines (horizontdl, vertical, diagonal)
Perspective

Balance

Lighting

Format (small, medium, large format cameras)
Figure/ground

Contrast

Color

Sharpness

Scadle

On December 11, | had my first thesis committee meeting with Deborah Beardslee,
Roger Remington, and Barbara Polowy. We discussed the work | had completed,
and the possibility of becoming more systematic in my research methods. My chief
advisor Professor Beardslee suggested that | find a way to juxtapose my separate lists
of variables, in order to compare and understand their relationships to one another.
Professor Remington added that it would be essential to formulate an appropriate
matrix structure. In addition to discussing my research, we began to discuss possible
subjects for my application project. At this point | was very unsure as to what type of
subject matter this project would cover. Professor Beardslee suggested that | make a
list of topics | felt strongly about.

The first committee meeting led to an intensive organization of my research, and

a search for a system by which | could categorize my information. | began making
diagrams, matrixes and flowcharts in search of a solution. After analyzing my
process notes the answer became evident (appendix 4). Through the analysis of
variables and the synthesis of type and image, | redlized the relation that the
processes [analysis, synthesis) had to the design process. | referred to a handout
from Professor Beardslee as a starting point for my research of the design process
(appendix 4). The structure of my research took form in the development of a
morphological chart (appendix 5) which would categorize my variables and other
research according to the steps of the design process. A morphological chart is a
type of generative matrix which shows the interrelationships of the elements which
compose it. This format was chosen because one of the thesis project goals was to
establish a structure for exemplifying the relationship between type and image.
This approach would be particularly integral to my projed, as | would eventually
have a chance fo use such a chart while designing my application project during
spring quarter.

| researched many sources for a simple and clear explandtion of the design process.
Many of the systems | researched were too narrow and did not allow for the linear
flow of information | intended to establish as the structure of the morphological chart.
| eventually found a source in, The Universal Traveler: A Soft Systems Guide to




Cregtivity, Problem Solving and the Process of Design by Koberg and Bagnaill. Using
Koberg and Bagnall's design process in combination with elements from Professor

Beardslee's handouts (appendix 4), | developed a seven step structure which formed
the basis of the morphological chart (appendix 5). This seven step structure related to
the steps of the design process, and was set up in order to allow information to flow
in a linear sequence. Early versions of the morphological chart were presented as a
series of large charts ot weekly meetings with my advisors. With their help, | orga-
nized the elements and variables within the most logical positions on the chart.

The information on the Merphological Chart of Guidelines For the Process of
Designing Effedtive Type/Image Combinations flows in a linear sequence. It is
presented in this manner so that the variables in each step coincide with the seven
steps of the design process. The chart is intended to be utilized by designers as

a resource from which to gather information and ideas when integrating type with
image (appendix 5).

Step 1: Problem Identification, includes the problem identification and objectives.
The objective of the chart is effective visual communication through a combination
of type and image. The statement of the problem asks, how can two totally different
systems of communication be combined and reinforce one another? A designer
using the chart can reword step one to include the specific parameters of the
pmb|em which he/she is trying to solve.

Step 2: Analysis, dissects the problem, examines the existing interrelations, and
looks at the individual parts of the problem in relation to the general scope of the
problem. It is during this step that the problem specifics, constraints, background
and research are considered. Because of its analytic nature | chose to place the chart
of typographic and photographic variables in this section of the chart, as well as
Meggs's and Hiebert's type/image classification systems.

Step 3: Definition, bridges the steps of analysis and synthesis, and gives a more
specific, essential statement of the problem. A more specific statement of objectives
for the chart is: The most effective visual communication is achieved through a
combindtion of type and image in which the treatment of the elements reflects and
supports the content/message being communicated.

Step 4: ldealion, includes sketching, brainstorming and lateral thought. The process
of ideation is complex, and can draw from many different sources to achieve
desired results. Dondis's Primer of Visual Literacy had a section which discussed the
importance of contrast in a design. A list of design polarities and semantic differen-
tials was taken from this source and added to the chart, providing a helpful source.
Other elements which come into play during the idedtion stage are the Gestalt
Principles of similarity (like visual elements are seen as being related), continuity
(visual elements that require the fewest number of interruptions will be grouped to
form continuous or straight lines), closure (nearly complete lines and shapes are
more readily seen as complete than incomplete), and proximity (the closer two or
more visual elements are, the greater the probability that they wil be perceived as a
whole). These princ1p|es are at the very core of design fundamentals, and are part of

every effective visual composition.



Ernst Weber On a semantic level, the Information Theory and the Emotion Thesis deal with the
messages that the design in question will convey later in the design process. In
Vision, Composition and Photography, Ernst Weber places these two theories within
the context of visual perception. A flowchart from Weber's book shows how the
Information Theory, Gestalt Principles, and the Emotion Thesis relate fo one another
through the way in which a photographic image of redltiy is perceived by the viewer
(appendix 4). Information theory states that the content of a message is derived from
the relationship of the familiar to the unfamiliar. In other words, that which is familiar
is quickly and efficiently perceived. Efficient perception is defined by means of visual
interest, simplified visual organization, and visual continuity. The Emotion Thesis
states that visual compositions make an impression upon the viewer because of
qualities which appeal to the viewer's emotions.

Richard Zakia The perceptual codes relate to the ideation stage both semantically and syntactically,
as they represent both visual and informational concepts. While involved in Visual
Semiotics, a required first year course taught by Dr. Richard Zakia, | became famil-
iar with the semiotic concepts which | researched for this section of the morphologi-
cal chart. For the purposes of the ideation stage, | used the perceptual codes of
addition (when one or more elements are added to a word, sentence or image),
suppression (when one or more elements are visudlly or informationally held back,
left out), substitulion (when one or more elements are substituted in place of another,
visually or informationally), and exchange (when one or more elements are

excl'\clnged for another).

Step 5: Selection, involves choosing the best solutions to the problem. On the mor-
phological chart, it involves choosing the solution which provides the most effective
visual communication and type/image combinations.

Step 6: Implementalion, is where form is given to ideas, and plans are put into
effect. Implementation is the synthesis of all of the previous steps into the final design.

Step 7: Evaluation, is the final step in which the goals and objectives of the design
process are compared with the end produd. Several types of evaluation can be
implemented, in the form of questionnaires, observation, interviews, personal evalua-
tion, fulfillment of the problem requirements, design performance, and the effective-

ness of communication.

During the Christmas break, | began the historical research component of the thesis.
In fulfillment of this thesis requirement, | chose to study the work and philosophies of
several graphic designers whose work exhibited a noted sensitivity when combining
typography with photographic imagery. The designers which | chose to study were
El Lissitzky, Laszlo Moholy-Nagy, Bradbury Thompson, Herbert Bayer, Lester Beall,
Neville Brody and April Greiman. For each designer, | researched information which
perfained to their philosophies concerning the combination of type and image.
Examples of the designer's work which exhibited a strong sense of type/image
combination were identified. These pieces of work were related to the analysis and
idedtion steps of the Morphological Chart of Guidelines for the Process of Designing
Effective Type/Image Combinations. This was accomplished in order to visually



exemplify and define the concepts of the chart. The designer's works and philoso-
phies can be found in appendix 6.

It was also over the Christmas breck that | began to give serious thought to the thesis
application project. Professor Beardslee had suggested to me during a previous
meeting that | identify issues which | felt sirongly about. During the break | found
something which had strong possibilities. A small magazine article entitled "Red Lips
for a Good Cause" caught my eye (appendix 7). This article spoke of M.A.C.
Cosmetics, a company who is donating proceeds from all sales of their newest
lipstick color, "viva glam" to DIFFA (The Design Industries Foundation For AIDS).
Thinking this to be a great idea, | wrote down the toll free order number, as | was
interested in supporting DIFFA by purchasing one of the lipsticks. | then redlized that
this was an issue which | felt strongly about. | copied DIFFA's address and began
researching the foundation. This would function well as the subject matter of my the-
sis application project, as it dealt with a prominent social issue.

Upon returning to RIT for the remainder of winter quarter, | scheduled my second

full thesis committee meeting and contacted DIFFA, relaying my idea and requesting
any information which they felt would be helpful. | received the requested informa-
tion before my thesis committee meeting and was able to begin formulating potential
ideas for applications.

On January 15, 1993 | had a second committee meeting. During this meefing, my
completed research was discussed, and the morphological chart was evaluated and
approved. At this meeting, | introduced my application project concepts to the com-
mittee, and they were well received. My original idea for the application project was
to produce a series of posters which dealt with and announced various DIFFA
fundraisers. Professor Beardslee urged me to think of other possibilities for the appli-
cation, such as postcards, brochures, or a multi-use poster. It was also recommended
that | request more information from DIFFA, as they are an informational resource
for AIDS and HIV-related matters.



Application Project Development

After the second thesis committee meeting on January 15, 1993, | begcln to devote
the majority of my time to the thesis application project. | had officially decided that
DIFFA would be the subject matter of the proposed project, and their acfivities and
fundraisers would be the topic of an application which would take the form of a
poster, brochure, or newsletter. DIFFA proved to be a very generous provider of
materials. | was particularly interested in several of their newsletters (oppendix 8).
Although very straightforward and conventional in design, they contained some very
interesting information pertaining to the AIDS crisis. The traditional design approach
of the newsletters presented the opportunity to use one of the newsletters as an infor-
mational resouce with which to redesign DIFFA's newsletter format. | presented this
idea during my weekly meefing with my advisors, and they felt that it had a lot of
potential.

| proceeded with the idea of redesigning the newsletter, and did some process work
which involved taking each of the newsletters and analyzing the types of information
which they contained. The various information categories were composed of stories
and sections which appeared in every newsletter (appendix 10). These sections
included: administrative, steering committee, donation and development information,
as well as mojor stories. After | completed the analysis of the newsletter content,

| considered which issue | would use for copy and photos for the new design. | chose
DIFFA's most recent newsletter (appendix 9) because it contained the most up-to-
date information. | knew that ot the end of spring quarter, this project would be
displayed in the Bevier Gallery, and | wanted the audience fo have the opportunity

to view their most recent offering of information.

At this point, | prioritized the newslefter information according to the importance it
had within the newsletter layout. This was accomplished by analyzing the length and
subject matter of the articles. | felt that establishing an informational hierarchy was
an important consideration which would directly come into play during the design
process. The hierarchy | established is as follows:

1. Major Stories
A Show of Spirit
Beyond Balance Sheets
Politics, Challenges, and Miss America
Fostering Collaboration: A Must for Today and Tomorrow
2. Notes on Development
3. News From the Chapters
4. Grantees at a Glance
5. National Board of Trustees

| then defined the type of information which each of these sections contained, briefly
describing what each arficle had fo say. After becoming more familiar with the con-
tent of the newsletter, | began brainstorming and developing ideas for photographic
imagery fo accompany each section. | did some sketches of various formats for the
newsletter (appendix 11), and decided on a variation of a tabloid page with a com-
bination of barrel and gate folds. At my weekly meeting with Professors Remington
and Beardslee, | presented a formal application proposal which addressed concerns
such as audience, use, context, format, and constraints (appendix 12).
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I began doing thumbnail sketches of possible page layouts and cover designs
(appendix 13). Because designers and creative persons compose the maijerity of
DIFFA's audience, the opportunity to approach the design of the newsletter in a non-
traditional manner was presented. | intended to work in an unconventional manner
by incorporating creative typography and photography into the page layouts. In the
thumbnail sketches, | proposed alterating adtive (type and imagery) with passive
(only typography) spreads. This is an idea which carried on throughout the design
and production of the newsletter, because it prevented the viewer from being over-
loaded with too much visual information. The pauses which the passive spreads
offered would give the viewer's eyes a temporary rest until the next page was turned.
| incorporated some photographic concepts into these initial sketches for the sake of
placement and narrowing down ideas. Many of my original conceptual ideas
involved images of people and abstractions of urban life. Since DIFFA is based in
New York City, | planned a trip there to shoot some rolls of film which would provide
me with possible imagery for use in the layout.

| eventually began some rough sketches where | made color choices and established
a format which would be found throughout the newsletter (appendix 14). | also
decided on a speific folding format, which was influenced by the hierarchy of infor-
mation established earlier. This foldout format used a series of progressive folds, in
which the more important information was found at the beginning of the newsletter,
with the fewest number of folds. For example, the newsletter opened into two panels,
then to four, and finally to a spread of six panels. This fold was accomplished
through a gatefold which had barrel folds on either side of the gatefold. The com-
pletely folded newsletter would fold in half and be attached on the ends with a tab
for mailing purposes. | checked with United States Post Office sources to be sure that
the size conformed to postal regulations. During this stage, | traveled to New York
City, and photographed a few images for use in the newsletter, but unfortunately,
the trip did not go as planned. Bad weather and time constraints prevented me from
gefting the images which | had proposed. This predicament turned out for the best,
for at my weekly meeting, Professor Beardslee and | discussed some other photo-

graphic approaches. (appendix 15).

Upon completion of the initial thumbnails and rough sketches, | began to design my
newsletter on the computer. | received permission from the School of Printing
Management and Sciences to use the IEPL (Integrated Electronic PrePress Lab) for this
purpose, because their facilities would allow me to work easily with the large format
and file size | would be dedling with. The newsletter was designed with Quark
XPress™ software on a Macintosh Quadra 700™. Images were scanned with an
Agfa Horizon™ fatbed scanner. The IEPL provided an excellent working environ-
ment for the production of the newsletter. | had the opportunity to print out to laser-
writer, imagesetter, linotron, and dye sublimation color proofers while working.

My first working comp (appendix 16) was composed of imagesetter films which |
colored and assembled for a weekly meeting. Using the feedback from this meeting,
| made many design changes, particularly color and value changes. Professor
Remington felt that my first comp was foo dark, and that this would pertray a
sonewhat negative outlook for the newsletter. Because of the serious and controver-
sial nature of my subjed, it became important fo create a design which had a posi-
tive appearance. In response to this feedback, | produced two more working comps



over the next week (appendices 16 and 17). These comps included new ideas for
background photographs and were much brighter in color and value. | chose the
color red as the second color of the comp because | felt that it was symbolic of sever-
al different concepts. Firstly, red is the color which has been internationally chosen to
symbolize AIDS, a primarily blood-borne disease. A recent trend involves the wear-
ing of a red ribbon to symbolize awareness and support of the AIDS crisis. Secondly,
red is an acfive, powerful, and attention-getting color. Personally, | felt that it signi-
fied activity, and awareness. For these reasons, | chose red as the color which |
would use throughout the newsletter. Appendix 18 shows several variations of the
possible color choices which | considered for use in the newsletter.The combinations
which | chose can be seen in the color photocopies which | made of the final comp,

appendix 19.

The final production of the newsletter would not have been possible without the
generous help of several people in the School of Printing Management and Sciences.
| had many different options for the final execution of the project. These included
assembling the newsletter by hand, using Linotron™ output and chromatec, out-
pulting the document to a Textronix™ color printer at Kinkos, outputting the docu-
ment to the 3M™ dye sublimation desktop proofer, or outputting the files the
Canon™ Laser Copier via the Fiery™ controller. Many of these choices would have
given reasonable quality output, but not sufficient for the clean and professional pre-
sentation which | desired. Charles White, the manager of the IEPL, suggested that

| output color separations of my newsletter, and make color proofs of each page
using one of the color proofing systems available in the SPMS. White suggested this
because of the high quality which such proofs would yield. The colors would be even
and saturated, the overall effect seamless, and the resolution would be that of the
imagesetter from which the films were output, 2400 dpi. This option would give me
exceptional quality. | made final design changes and revisions and set out to begin
this process.

| output the color separations of my document to the Agfa Selectset 5000™ image-
setter, at 2400 dpi. These films were later assembled in accurate registration on
large sheets of polyester. The color proofing system used was 3M Matchprint™, in
which colored laminates are exposed to UV light along with the film negafives and
processed in an isopropyl alcohol developer. | was pleased with the clean and
professional results which this process produced. Appendix 20 contains slides of
the 3M matchprint proofs which composed my thesis displays.

In preparation for the opening of the thesis show, | mounted the proofs and alse
made a folding copy of the newsletter constructed from color photocopies which
could be handled by the viewer. The show opened on April 5, with a gallery recep-
tion on April 9. | was pleased with people's reactions to my work. People were very
interested in the subject matter of the project and spent time reading the newsletter.
Others enjoyed the design of the newsletter, feeling that it was well designed as well
as visually pleasing. Many viewers personally connected with the subject matter and
showed their support of the AIDS crisis by wearing one of the AIDS awareness red
ribbons which were made available as part of my thesis display.
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Part of the thesis requirements involved the completion of some form of evaluation
of the thesis application project. This evaluation could be fulfilled in a variety of
ways. The evaluation was required fo be conducted in order to reveal whether or
not the goals and objedives of the original proposal had been competently met.

Consideration of the evaludtion phase began with the development of an evaludtion
proposal, which discussed the considerations of the evaluation, evaluation methods,
and participants {appendix 21). | chose to conduct a written evaluation of my pro-
ject, using a simple questionnaire (appendix 21) which would be placed in a note-
book along with my thesis materials on display in the Bevier Gallery April 5 -21.

In addition to the questionnaire, | also made up an informational card about DIFFA
which had an AIDS awareness red ribbon pinned to it. | hoped that persons who
were interested in my thesis, DIFFA, or AIDS awareness would take one of these
cards. | consider this to be an indirect form of evaludtion for several reasons. If a
card was taken, this would mean that the viewer's inferest was heightened enough to
take one of the cards. For this reason, the amount of cards which were taken would
be a way to gauge the success of the application project.

The results of these two forms of evaluation can be found in appendix 22.



The process and completion of my thesis has been an intensive learning experience
through which | feel that | successfully grasped the concepts | infended to. The
research component fine tuned ideas whidh initially had, while the production of the
application opened me up to the possibilities of electronic publishing and its impor-
tance to the designer.

| intend fo continue along my established path of research in the future. The work

| have completed has enlightened me to the creative possibilities of typographic and
photographic design. | am sure that the sensitivity | have developed fo the synthesis
of type with image will confinue fo be very evident in my design work and photogra-
phy for years to come.



Appendix 1: Thesis Statement




Thesis Statement

The purpose of my thesis will be to do extensive research on typography in relation
to photographic images. This research will focus on the work of one or several
designers who were also photographers, utilizing the Graphic Design Archive as a
primary resource, An application, such as a series of posters, or a booklet will be
completed as the culmination of the research and discoveries of the correlation
between photography and graphic design. This final application will include my
own photographic work and design.



Appendix 2: Thesis Proposal




Thesis Proposal

* Tile The Relationship Between Typographic Design and Photography:
Effectively Combining Type with Image
Rochester Institute of Technology
Rochester, New York

* Designer Kristen Leigh Bell

179 Berkeley St. #5
Rochester, NY 14407

* Documentation of Need  This thesis will involve a study of type and image, an area of visual communication
which has not been studied extensively. The relationship between type and image
is of great importance to both the designer and the photographer, as it represents
the synthesis of two very essential fields. Strong combinations of type and image
provide impact and are more efficient in communicating ideas than type or image
alone. Those who have skills in design and photography will be able to use this
combination to its fullest extent through a thorough understanding of the synthesis
of type and image. The valuable information presented in this thesis will aid visual
communicators by offering them options with which to become more efficient and
creative communicators through the mastery of combining type with image.

* Project Description This thesis project will involve extensive research on typographic design in relation
to imagery, specifically photographically generated imagery. This research will
center upon establishing a system of guidelines and information resources for the
designer in the form of a morphological chart; including fopics such as photographic
and typographic variables, Gestalt principles, basic elements of visual communica-
tion, and the principles and key philosophies of the designers researched. Several
designers who were well known for their design contributions and philosophies
involving the synthesis of type and image will be studied. Some of these designers
include El Lissitzky, Moholy-Nagy, Thompson, Bayer, and Beall. Contemporary
designers such as Greiman and Brody who are using type and image effectively will
also be studied. Research will include material such as specific examples of effective
design, design theories, designer's philosophies and the relation of the materials
outlined and described in the design guidelines to the factors which determine the
design effectiveness. The Graphic Design Archive and both the Wallace and
Rochester libraries will be used as primary research sources. A final application
will be completed which will involve the combination of my design and photography
skills. This application will represent the culmination of the research done and will
exemplify the content of the research through a harmonious combination of type and
image in the form of re-designing an existing bi-annual newsletter which represents
the activities and messages of DIFFA ; The Design Industries Foundation for Aids.

* Mission Statement This thesis is an interprefive study that will deal with the relationship between type
and image to the end that the effectiveness of communication will improve through
the infroduction of useful historical and philosophical information concerning the

synthesis of type and imagery.
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* Goal (I)
* Objective (A)
* Process and Sirategy (1)

I Show the importance of the relationship between type and image.

Type with images

Type with pholographically generaled imagery
A. Be aware of considerations which should be made when combining

type with imagery.

Perception

Geslalt principles

Visual variables

Pholographic variables

Conlent ond Messoge

Typographic variables

Design contrasts and polarities

Perceptual Codes

B. Perceive the impact that the effective synthesis of type and image has
visually.

Complexity
Communicotion
Semantics
Synlactics
Pragmalics

1. Research material concerning the synthesis of typography
with imagery.

2. Collect effective type/image examples as found in the work
of various designers.

Il. Reveal historical information about designers and their work.

background

J'J'IHUEFICES

precedents

factors which lend 1o theory ond experience

A. Become familiar with the work and background of the designers
researched.

Influence
Foundation

1. Research designers using resources such as the library and
archives to gather historical information and examples of
work.

2. Exemplify the work of various designers through relating
specific works to the morpholegical chart of type/image
synthesis.

Detuail the designer's philosophy concerning the synthesis of type with image.

influences
manifesiation of philosophy in work
canhibutions

A. Fully understand the design process and philosophies of the designers
researched.

Inspiration

Knowledge
1. Research the designer's design process and philosophy
using the library and archives.

IV. Establish a system of guidelines for the designer to use while combining type

with imoge
A. Use the culminated research to form a morphological chart which
establishes a series of guidelines and dlternatives for the designer to

use during the design process.



B. Use the guidelines as a resourceful matrix from which to gather useful
information and ideas conceming the variables and principles which
surround the synthesis of type and image.

Analysis
Synihesis

1. Research the perceptual codes and Gestdlt principles.
2. Establish a relationship between the basic elements of visudl
communication and typographic/ photographic variables.
V. Apply the research to an application which combines type with imagery.
Shength of syntocticolly and semanticolly harmonious relationship
Type and Image working logether
A. Use the research as a cohesive basis from which to produce more
effective design through an understanding of type and image as
exemplified by specific designers and through the use of a morpholog-
ical chart of variables and alternatives.

Synthesis
Combination
Hﬂ'rmony
Effectiveness

B. Be able to identify both strong and weak type/image combinations
and be able to explain why in terms of the research presented.

Aesthetics
Perceplual Codes
Prelerance

Communication

1. Examine research related to design philosophies, the
Perceptual codes, and Gestalt.

2. Gain a full understanding of how these elements apply to
the design process and the creation of a sirong and
effective design.

V1. Present and compile the research so that it is easily accessible and understood.

Thesis nolebook format
Clear
Defined

Succinct
A. Use the information presented as a resource material to consult during
the design process.

Reference
Resource
Nales
Ideas

1. Design format of thesis paper so that it is easy to access
information.
2. Compile thesis paper to include all perfinent research.
VIl. Provide an evaluation of the thesis applicafion project.
A. Reader/viewer will evaluate the material presented for effectiveness.

communicolon
undersionding
srengih/weakness

1. Research types of evaluation
2. Apply an evaluation to the project which will clearly
defermine its effectiveness.



Appendix 3: Timeline
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Appendix 4: Brainstorming and Diegrams




HiepeT

This diagram of the
word/picture
dichotomy dramatizes
the classic word/
picture contrast,

The cool, cerebral,
precise, abstract quality
of words (below}
stands out in contrast
to the hot, immediate,
visually tangible
expressional force of
the picture {right).

word:

picture:
verbal

subordinate

reqular

flat a

) . £ |
informational ' |

expressive

spatial



Analytical Analytical

substance

Area of

method

reaction

Photograph

Image of reality

Information
theory

Gestalt

Emotion

theory

Originality
content

Formal
aesthetic

thesis

Emotion

content

Thirst for
knowledge
Intellect

Sense of

content

Emotion

beauty
Intellect

Compre-
hension
of the Gestalt
Analysis of the
unknown

Comparison
with knowledge
Initiation of
associations

Picture

Perceived by
eyes and brain

Evaluation
Agreement
Rejection

Comparison
with
all stored
experiences

Reaction of
emotions
Initiation of
associations

Comparison
with reactions
of other
senses

An

Vion, Compastion. o Photy1aphg—
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Appendix 5: Marphological Chart



MORPHOLOGICAL CHART Qb GHIPEPRLES VB BE IRREEComBINATIONS

1. PROBLEM IDENTIFICATION

a. objectives
b. problem statement

Effective visual communication through a combination of type and image.
How can two totally different systems of communication be combined and reinforce one another?

2. ANALYSIS

a. interrelations
b. dissection of problem

TYPE/ IMAGE TYPES
* Phillip Magge, Type and Imoge

MATRIX OF RELATIONSHIPS BETWEEN THE BASIC VISUAL ELEMENTS AND VARIABLES

1. Juxtaposition In General, Type ix: in General, inoges are:
1. Yerbal
¢. parts In relation to whole 2. Words within imoges BASIC 2 Sk nize 1 P”""“ﬁ“}mr "
d. problem constraints 3. Fusion VISUAL 3 el oy " 3 tmeguiars &"""“'*””9"
e. research and background a. image as letter ELEMENTS 5. Primaily intomafionsl < Epomity
b. lefter as image TREATMENT+ reficulation, solanizafion, postsization, high
¢. word as image poT g’&‘m
d. text type as image
b'e‘ *)’P'° a3 Bn::?nmmm] image TYPESTYLE » old lryh trunuho;ﬂ,l modu'ni u:npl sans ?mm UNES * horizonlal, vedtical, diagenal
4. Objective !ypoa_ image UNE saril, sgyphian, n AT o aye lavel, worms/ binds o, e
a. letter plus image gradient
b. word plus image BALANCE * symmelry, osymmeiry, golden siction
1 arbal TYPESTYLE UGHTING * harsh, kow key, high key, flat
& VIM.ICIVV I synergy KIND OF LETTER * caps, UC & k, k FORMAT » ho:xonlul ulglqugl :I
SHAPE FIGURE/ GROUND + silhouatte, integrated mogary
SLOPE = obliqus, roman, italic FORMAT
WIDTH * axpanded, condensed PERSPECTIVE
DIRECTION |/ chEnT « FL FR. Josified STRONG LINES
WEIGHT WORD SPACING E&MNT%{AGSY COLOR
COLOR
TONE f&‘pm STRONG LINES
LETTER SPACING TREATMENT
= o -
COLOR
o e T
TEXTURE LEADING ALGNMENT SHARPNESS
LETTER SPACING SLOPE TREATMENT
SIE FIGURE/ GROUND
SCALE |KIND OF LETTER PERSPECTIVE
SIZE NS EGH'"NG
DIMEN SION |TREATMENT « planar, colloge, dimensional, iconogrophic | CONTRAST
I:“LOP! T\:g.nsmcm PERSPECTIVE —
NDENTS TMENT STRONG LINES
MOVEMENT | sapric e
LETTER SPACING FORMAT

mgm“m?w [:uu d:" 'H ﬂ}wm {dtmé’ymm [regular/ iregular), dimension (fiat/ spatial), and

3. DEFINITION
a. bridge between analysis and synthesis
b. essential statement of specific problem geals

The most effective visual communication is achieved through a combination of type and image in
which the freatment of these elements reflects and supports the content/message being communicated.

A INRFEATIA
4. IDEATION
a. sketching CONTRAST IN DESIGN GESTALT PRINCIPLES PERCEPTUAL CODES
b. brainstorming balance-instability 1. similarity I. ADDITION
¢. lateral thinking syrnma?ry-asymmefry 2. confinuity a. repetition
regular-iregular 3. closure b. similarity
simple-complax 4. proximity ) :E;:::f.‘
unity-fragmentation 3 ;I“;"r:":n
economy-infricacy INFORMATION THEORY - uccu;nuhh::
understatement-exaggeration The content of a message is derived ") colloge
predictability-spontaneity from the relationship of the familiar to Amiamge
active-stasis the unfamiliar. d. opposifion
subflety-boldness 2 dou]b]:nmg?mg
neutrality-accent EMOTICN THESIS 2. paradax
fransparency-opacity Compeositions make an impression upon 2. SUPRE_SSION
consistency-variation the viewer because of qualifies which a. ellipses

b. circumlocution

appeal to the viewer's emotions.
¢. suspension

accuracy-distortion
fiatmess-depth

singularity-juxtaposition EFFICIENT PERCEPTION d. tautology
sequentiality-randomness visual interest gains attention, simplified e. preferition
sharpness-diffusion visual organization increases speed of 3. SUBSTITUTION

repefition-episodocity perception, and visual continuity pro- a. |denhchu| wbshl‘uhon
vides clarity 2. li

b. similar subsﬁl‘uﬁon
1. metaphor

c. dlﬁeranl subsfitution
1. metonymy
d. synechdoche

e. opposmg efemenh

hrasis
emism
onom sia

f. Fu!s-e homo|ogy

. puns
4, EXCHANGE

a. inversion

b. handiadys

c. asyndeton

d. anacolution

o. chiasmus

f. antimetabole

g. oxymoron

5. SELECTION

a. best possible solutions
b. narrow down problem

6. IMPLEMENTATION

a. give form to ideas
b. put plan into effect
¢. synthesis

7. EVALUATION

a. compare beginning concepts with end product
b. criticism: personal/ Impersonal

Choose solufion which provides the most effective visual communication and interesting type/ image combination

Produce design/ application project.

Questionnaire, observations, interviews, personal, fulfillment, performonce, effectvenass of communication



Herbert Bayer

This new philosophy of typography is the source of another change: the reintroduc-
tion of the of the common image beside the printed word, and this change is part of
the general change in our picture of the world. We turn from a world with a static
foundation to a self changing werld. We do not read in order to find eternal truth
but in order to change our status. Here lies the source of the ever increasing number
of signs which enter our visual communication. These signs not only work more
speedily, but are richer in content. Our ever growing habit of thinking in processes
of change demands signs that interact with us in a quicker, broader, and more
intense way than the printed word. We all tend toward a pictorial language, not of
a magical kind, but of a kind that condenses and intensifies communication. A letter
and a printed word go a roundabout way. They channel the living process of associ-
ations of which a message consists, through an abstract form, fo the equally living
processes of receiving the message. This definitely means a mutilation and draining
of the actual richness and vitality of communication. What we need is images which
convey a sequence of thoughts and acfions and we need a pervasive interaction
between such images.

EXPERIMENT IN TOTALITY

A BIOERAPHY BY SIBYL MONOLY-NAGY

Herbert Bayer; Book cover

type/image classification: objective type and image- word plus image
basic visual elements: color, line, direction, shape, movement
polarities: sublety-boldness, flatness-depth, transparency-opacity



Herbert Bayer

i

Herbert Bayer; bauhaus photomontage

type/image classification: words within images, Fusion- words as image
basic visual elements: shape, tone, texture, dimension
polarities: simple-complex, economy-intricacy, neutrality-accent

Herbert ; Kondinsky sier
type/image classification: objective type and image- word plus image

basic visual elements: line, direction, movement
polarities: balance-instability, active-stasis, symmetry-assymmetry



Herbert Bayer; Can Our Cities Survive? I

type/image classificalion: Juxtaposition
basic visual elements: line, texture, scale, dimension
polarities: repetition-episodicity, understatement-exaggeration, active-stasis

Herbert Bayer; Die Neue Linie billboard
type/image classification: objecfive type and image- word plus image

basic visual elements: colar, shape, scale
polarities: symmetry-assymmetry, flatness-depth, sharpeness-diffusion



Herbert Bayer

alle

d sogiete des artistes
EXPOSIHION 35255505 Grand patais

i% mai=13juillet

Herbert Bayer; Allemande magazine cover
type/image classification: Objective word plus image

basic visual elements: line, direction, movement, shape
polarities: understatement-exaggeration, flatness-depth, balance-instability

L BRI ALY o i v L
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Herbert Bayer; Container Corporation of America

type/image classification: objective word plus image
basic visual elements: shape, color, texture, scale, movement
polarities: unity-fragmentation, economy-intricacy, active-stasis



. Herbert Bayer

J i i
Herbert Bayer; Mont Tremblant poster

lype/image classification: Objective word plus image
basic visual elements: line, direction, movement, scale
polarities: predictability-spontaneity, active-stasis, Aatness-depth

SO TY LR

Herbert Bayer; The London Gallery door mural

type/image classification: juxaposition

basic visual elements: texture, shape, dimension, tone
polarities: flatness-depth, simple-complex, symmetry-assymmetry
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1. The words on the printed sheet are learnt by sight, not by hearing.

2. ldeas are communicated through conventional words, the idea should be given
form through the letters.

3. Economy of expression - optics instead of phonetics.

You see that the pattern of thought cannot be represented mechanically by making
combinations of the 26 letters of the alphabet. Language is more than just an
acoustic wave motion, and the mere means of thought transference. In the same way
typography is more than just an optical wave motion for the same purpose. From the
passive, non-articulated lettering pattern one goes over to the active, articulated pat-
tern. The gesture of living language is taken into account.

You ask for dear patterns for your eyes. Those can only be pieced together from
plain elements. The elements of the letters are the horiozontal, the perpendicular, the
diagonal and the curve.

These are the basic line directions on the plain surface. Combinations occur in the
horizontal and perpendicular directions. These two lines produce the right angle.

It can be placed in alignment with the edges of the surface, then it has a stafic effect.
It can be placed diagonally, then it has a dynamic effect. These are the axioms of

typography.

I think it is necessary that we should pour the thoughts which are to be drunk {from
the book) with the eyes over everything which is perceived by the eyes. The letters
and the punctuation marks, which impose order on the thoughts, must be included in
our calculations, the ways the lines are set out can lead to particular concentrations
of thought, they must be concentrated for the benefit of the eye, too.

The letter form could give a nuance to the meaning of the words; combinations of
descriptive  graphic ) and spatial  dimensional } forms could focus the attention on
a particular word or passage of dialogue.

NEUES BAUEN
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El Lissitzky; Amerika book jacket

type/image classification: Juxtaposition
basic visual elements: line, tone, texture, color
polarities: active-stasis, transparency-opacity, simple-complex
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El Lissitzky

type/image classification: Objective word plus image
basic visual elements: line, direction, color, dimension, movement
polarities: simple-complex, subllety-boldness, consistency-variation

El Lissitzky; Pelikan ink advertisement

type/image classification: Fusion- word as image
basic visual elements: direction, fone, fexture, dimension
polarities: neutrality-accent, sharpness-diffusion, accuracy-distortion
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E Lissitzky
type/image classification: Juxtaposition

basic visual elements: line, diredtion, color, scale
polarities: predictability-spontaneity, sublety-boldness, symmetry-assymmetry
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El Lissitzky

lype/image classification: Fusion- word as image
basic visual elements: line, diredtion, color, scale, dimension, movement
polarities: flatness-depth, regular-irregular, repefition-episodicity



El Lissitzky; Russland book cover

type/image classification: Objective word plus image
basic visual elements: line, direction, color, scale, movement
polarities: active-stasis, accent-neutrality, fatness-depth

El Lissitzky

type/image classification: Fusion- word as image
basic visual elements: line, direction, color, scale, dimension
polarities: flatness-depth, active-stasis, understatement-exaggeration



El Lissitzky

type/image classification: Objective word plus image
basic visual elements: shape, texture, dimension
polarities: fransparency-opacity, sublety-boldness, sharpness-diffusion



Laszlo Moholy-Nagy

Typography is communication composed in type.

Photography is the visual presentation of what can be optically apprehended.
Typophoto is the visually most exact rendering of communication.

The typophoto governs the new tempo of the new visual literature.

Instead of using typography- as hitherto- merely as an objective means, the attempt
is now being made to incorporate it and the potential effects of its subjective exis-
tence creatively into the contents.

The typographic materials themselves contain strongly optical tangibilities by means
of which they can render the content of the communication in a diredly visible- not
only in an indiredly intellectual fashion. Photography is hightly effective when used
as a typographical materidl. It may appear as illustration beside the words, or in the
form of 'phototest' in place of words as a precise form of representation so objective
as to permit no individual interpretation. The form, the rendering is constructed out
of the optical and associdtive relationships into a visual, asoociative, conceptual

synthefic continuity: into the typophoto as an unambiguous remdering in an optically
valid form.

The Eight Varielies of Photographic Vision:

1. Abstract seeing by means of direct records of forms [rpduced by light: The
photogram which captures the most delicate gradations of light values, both
chiaroscuro and colored.

2. Rapid seeing by means of the fixation of movements in the shortest possible time:
snapshots

3. Slow seeing by means of the fixation of movements sporead over a period of time:
e.g. the luminous tracks made by the headlights of motorcars passing along @
road at night: pro|onged time exposures.

4. Exact seeing by means of the normal fixation of the appearanc of thing: reportage

5. Intensified seeing by means of a) microphotography b) filter photography
which, by variation of the chemical composition of the sensitized surface, permits
photographic potentidlities to be augmented in various ways- ranging from the
revelation of far distant landscapes veiled in haze or fog to exposures in complete
darkness: infrared photography.

6. Penetrative seeing by means of x-rays: radiography

7. Simultaneous seeing by means of fransparent superimposition: the future process
of automatic photomontage

8. Distorted seeing: optical jokes that can be automatically produced by a) exposure

through a lens filled with prisms and devices of reflecting mirrors b) mechanical
and chemical manipulation of the negative after exposure.



Laszlo Moholy-Nagy

Laszlo Moholy-Nagy; Pneumatic tire advertisement

type/image classification: Fusion: word as image
basic visual elements: line, direction, movement, tone, shape, scale
polarities: predictability-spontaneity, active-stasis, flatness-depth

Laszlo y-Nugy; Photogram

type/image classification: Fusion- letter as image
basic visual elements: shape, tone, line
polarities: regular-irregular, subtlety-boldness, neutrality-accent



Laszlo Moholy-Nagy; Broom magazine cover

type/image classification: Fusion: word as image
basic visual elements: line, shape, tone, texure, dimesion
polarities: sharpness-diffusion, transparency-opacity, subtlety-boldness
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type/image classification: Fusion- word as image, Objective word plus image
basic visual elements: shape, fone, dimension, texture, scale
polarities: regular-irregular, accuracy-distortion, simple-complex



Lester Beall

The development of the camera in achieving organization and unity, combined with
the fact that the photograph, perse, represents the epitome of 2D realistic reproduc-
fion, presents the graphic designer, who is today usually faced with the necessity for
realism, with a powerful and moving instrument.

For the designer must, throughout every step in the construction of an advertisement,
feel benewath the surface of his visual elements and transmit his feelings into the
design in such @ manner that the reader will experience the same feeling. He must
work with one goal in mind- fo integrate the elements in such a manner that they
will continue fo produce a result that will convey not merely a static commercial
message, but an emotional reaction as well.

Good Design:

1. strength/sirong use of black, color, white space and hard and sharp forms.
2. precision

3. clarity

4. conciseness

5. avoid soft edges, vignettes

6. avoid flat photographs

7. avoid photographs that lack detail

8. give great altention to cropping of photographs

9. use slrong art, avoid soft washes unless in simple, clean techniques.
10. simplify and strengthen logotypes

11. avoid use of tradenames and logotypes in headlines

12. avoid heavy textures in type areas

13. use simple, legible headings- avoid trick lettering

14. use simple, clean typefaces

The elements a designer works with, whether type, lettering, photographs, drawings
or a combination, have three inherent properties a) color b) form ¢} texture ... the
working elements... must be chosen or arranged.. so that... no one plane will be so
dissociated from the others that it will be considered apart from the rest. Properly
related planes create a tension that make a design 'work' or function as a visual unit.

There must be set up a direct functional relationship between the design and the
component working elements. The purpose of this functional association is to guide
the audience logically to the projected theme or message.

The almost supra redlistic versatility of the medium {photography) presents the
graphic designer with a powerful and moving instrument. To fully utilize its potential-
ities for imparting motion and sculptural dimension, both the designer and the pho-
tographer must think experimentally.



Lester Beall
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Lester Bedll; Rural Eledtrification Administration poster

type/image classification: Juxtaposition
basic visual elements: line, direction, color, texture
polarities: simple-complex, flatness-depth, repetition-episodicity

Lester Bedll

type/image classification: Juxtaposition
basic visual elements: line, direction, color, movement
polarifies: neutrality-accent, active-stasis, subtlety-boldness
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Lester Beall; Jeunes Filles advertisement

type/image classification: Juxtaposition
basic visual elements: line, tone, shape, texture
polarities: active-stasis, sharpness-diffusion, unity-fragmentation

Shifting the Dlympics can shift more Nash gears

= L

Lester Beall; Time newspaper advertisement

type/image classification: Juxtaposition
basic visual elements: line, direction, tone, texture, scale, movement
polarities: active-stasis, predictability-spontaneity, consistency-variation



Lester Beall

what's now

Lester Beall; What's New

lype/image classification: Objective word plus image
basic visual elements: line, shape, color, scale, dimension, movement
polarities: flatness-depth, simple-complex, simple-complex



Bradbury Thompson

Type and photography interact to reinforce the literal message of the word.

The typographer's fask is fo create a constellation of type with the exact position, the
precise size, and the particular value to strike harmony with the picture image. It is
the deceptively simple and ancient process of the stonecutter and the scribe brought
to contemporary page design. Photographs do not give the designer the sturdy linear
illustration to fuse with type. A pallette of optically drawn gradations of light makes a
fragile partner mfor ranks of stacatto type.

"Graphic design is the interfusion of word and image. But of the two, typography is
the most important part."

B i e ———
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Bradbury Thempson; Westvaco Inspirations

type/image classification: Fusion: word as image, text type as image
basic visual elements: line, texture, movement, diredion, color
polarities: regular-irregular, sequentiality-randomness, flatness-depth
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Bradbury T]'iompson ; Westvaco Inspirations

type/image classification: Objective word plus image
basic visual elements: line, texture, movement, direction, color
polarities: active-stasis, economy-intricacy, neutrality-accent



Bradbury Thompson

Bradbury Thompson; Westvaco Inspirations

type/image classification: Fusion: letter as image
basic visual elements: shape, diredtion, scale, movement
polarities: active-stasis, consistency-variation, balance-instability

Bradbury Thompson; Westvaco Inspirations

lype/image classification: Fusion- word as image, text type as image
basic visual elements: line, tone, texture, scale
polarities: active-stasis, understatement-exaggeration, balance-instability



Bradbury Thompson

Bradbury Thompson; Mademoiselle magazine cover

type/image classification: Fusion: word as image
basic visual elements: line, direction, texture, scale
polarities: regular-iregular, fAatness-depth, singularity-juxtaposition

Bradbury Thompson; Westvaco Inspirations

type/image classification: Fusion- lefter as image
basic visual elements: shape, line, direction, fexture, dimension, movement
polarities: predictability-spontaneity, flatness-depth, neutrality-accent



Bradbury Thompson
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Bradbury Thompson; Westvaco Inspirations
type/image classification: Objective word plus image

basic visual elements: line, tone, texture, color
polarities: active-stasis, sequentiality-randomness, predictability-spontaneity

Bradbury Thompson; Westvaco Inspirations

type/image dlassification: Fusion- letter as image
basic visual elements: shape, color, texture, scale
polarities: subtlety-boldness, neutrality-accent, flatness-depth



Neville Brody

... The Third Mind, a means of connecting two apparently unrelated elements fo
credte a third 'meaning’ that is based on the intuitive over the reasoned- although
paradoxically, the third 'result' might contain infinitely more reason than the sum of
its parts. 'The Third Mind' is applied to design by contrasting elements, with the use
of the accidental as a way of counteracting the conformity of modern communication

systems.
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Neville Broc_i-y; Andy Warhol, The Face
type/image classification: Juxtaposition

basic visual elements: line, scale, shape, tone
polarities: repetition-episodicity, consistency-variation, predictability-spontaneity

/

Neville Brody; Bob Hoskins, The Face

type/image classification: Objective letter plus image
basic visual elements: line, shape, direction, scale, movement
polarities: simple-complex, acfive-stasis, accuracy-distortion



Neville Brody

Neville Brody; Grapt ic Arts | Message poster
type/image classification: Fusion- word as image

basic visual elements: line, shape, tone, color, texture, dimension
polarities: transparency-opacity, sharpness-diffusion, unity-fragmentation

Hi]

Neville Brody; The Death of Typography

type/image classification: Image as lefter
basic visual elements: line, shape, tone, texture, dimension
polarities: unity-fragmentation, simple-complex, consistency-variation



Neville Brody

NEWORDER

Neville Brody; New Order, The Face

type/image classification: Juxtaposition
basic visual elements: line, direction, color, scale
polarities: predictability-spontaneity, sublety-boldness, symmetry-assymmetry
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Neville Brody; 8 Eyed Spy record cover

type/image classification: Objective word plus image
basic visual elements: line, shape, color, texture
polarities: neutrality-accent, flatness-depth, simple-complex




Neville Brody

Neville Brody; Cabaret Voltaire record cover

type/image classification: Objective word plus image
basic visual elements: line, shape, diredtion, color, dimension
polarities: balance-instability, flatness-depth, active-stasis
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Neville Brody; Navy and White, Arena

type/image classification: Juxtaposition
basic visual elements: line, direction, texture, movement
polarities: neutrality-accent, flatness-depth, economy-intricacy



Type is used to create a landscape in space.

A word is a color is a sound is @ movement.

Layer and interplay type and image.
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April Greiman; Fashion Show Clothing Sale poster

type/image classification: Fusion: lefter as image
basic visual elements:dot, color, texture, scale, dimension
polarities: unity-fragmentation, transparency-opacity, flatness-depth

April Greiman; Workspirit catalog

type/image classification: Objective word plus image
basic visual elements: line, direction, tone, texture
polarities: simple-complex, transparency-opacity, fiatness-depth



April Greiman
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April Greiman; AIGA poster

type/image classification: Juxtaposition
basic visual elements: shape, direction, fexture, color, movement
polarities: active-stasis, transparency-opacity, repetition-episodicity

April Greiman; Pacific Wave poster

type/image classification: Fusion: word as image
basic visual elements: dot, shape, direction, color, texture, movement, dimension
polarities: balance-instability, accuracy-distortion, flatness-depth
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April Greiman; Snow White and the Seven Pixels poster

type/image classification: Objective word plus image
basic visual elements: dot, line, direction, color, texture
polarities: regular-irregular, transparency-opacity, sequentidlity-randomness

April Greiman

type/image classification: Fusion: word as image
basic visual elements: dot, color, movement, line
polarifies: active-stasis, subtlety-boldness, flatness-depth
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April Greiman; Sci-Arc poster
type/image classification: Objective word plus image

basic visual elements: dot, color, texture, line
polarifies: symmetry-assymmeiry, balance-instability, neutrality-accent

April Greiman; The Modern Poster

type/image classification: Fusion: letter as image
basic visual elements: dimension, movement, line, shape, color
polarities: flatness-depth, consistency-variation, active-stasis



Appendixn 7: DIFFA Research and Information




—_—o$ can | or My Company Help?

Volunteers support chapters and play a
significant part in the planning and
producing of special fund raising events. If
you would like to volunteer your time,
please call the Foundation's national office
for information on how to contact the
chapter in your vicinity.

Financial support from both individuals
and companies is also critical in helping
the Foundation in its grant making. If you
would like to contribute, please contact
the national office. DIFFA's State of the
Foundation Report is available upon
request,

Design Industries Foundation for AIDS (DIFFA)
150 West 26th Street, Suite 602, New York, New York 10001
Telephone: 212-727-3100 e Lacsimile: 212-727-2574

_umoﬁm About

DIFE/

Design Industries Foundation for AIDS



Ejmﬁ is DIFFA?

The Design Industries Foundation for AIDS
(DIFFA) was founded in 1984 to raise funds
for AIDS/HIV programs throughout the United
States. Starting with volunteers from the
fields of interior design, furnishings, and
architecture, DIFFA now encompasses:

* craft design * hospitality

* exhibit * product

¢ fashion * tabletop

s floral * textile

* graphic * visual display

* hair/cosmetics * design publishing

Its broad base of support makes DIFFA the
only national industry-based foundation that
responds, through the awarding of grants, to
the wide range of needs presented by HIV
illness and AIDS,

DIFFA is, first and foremost, a grant making
foundation. Grants are awarded in periodic
granting cycles to organizations that:
provide direct services (e.g., food, housing,
care) to people with HIV and AIDS iliness;
foster awareness and prevention through
education and outreach programs; and
promote public policy and advocacy initiatives.
The Foundation also supports community-
based clinical trials.

DIFFA provides grant making counsel and
management services to corporations and
others wishing to support HIV/AIDS-related
projects or organizations. ﬁoﬂ_u_n:\_m:ﬂmsa its
grant making is the Foundation's leadership
role in encouraging philanthropy's active
response to AlDS.

DIFFA is an informational resource on
HIV/AIDS matters to firms, associations, and
individuals both inside and outside the design
communities,

Ejmﬁ Z:gmoﬁwﬁo@_ﬁ:\_m%mm
DIFFA Fund?

More than 700 organizations and programs
across the country have received grants from
DIFFA. The Foundation has traditionally
funded programs that respond in direct,
innovative ways to the needs of people with
HIV and AIDS as well as projects developed to
heighten awareness of and sensitivity to the
issues surrounding AIDS. As of June 1992,
DIFFA has awarded more than $10 million in
grants to a range of organizations whose
services include: treatment, education, public
policy, advocacy, food, housing, and mental
health services.

Administrators of HIV/AIDS programs
interested in learning more about DIFFA's
grant making programs, funding interests, and
timetable should write or call the Foundation's
national office.

ow does the Foundation
Operate?

DIFFA is governed by an elected Board ot
lrustees that establishes the Foundation's
policies, programs, and operations. Day-to-
day management and oversight of the
Foundation activities are handled by the
president and a small staff operating from
DIFFA's national office in New York City, a
western regional office in San Diego, and a
national program office in Atlanta.

In addition, DIFFA has chapters in the
following areas:

* Boston

¢ Chicago

* Dallas

* Greater Phoenix

* Greater Seattle

* Houston

* Kansas City

* Minnesota

* North East Ohio (Cleveland)

* Northern California (San Francisco)

* San Diego

* Washington, D.C.

* Western memmn:c‘n@ (Springfield)

=c<< does DIFFA Raise Funds?

With the help of its strong volunteer base at
the local and national levels, the Foundation
undertakes various fund raising efforts
including special events, merchandising, and
direct solicitation.

In addition, the Foundation is a forerunner in
developing marketing strategies that raise
grant dollars through company-sponsored
programs. Such programs are tailored to
meet individual corporate needs and are a
mechanism for companies to actively support
the fight against AIDS and HIV illness by
designating a percentage of sales on specific
products and campaigns.

The Leadership Council is a fund raising
activity specifically for major philanthropic
donors. The Foundation welcomes bequests
and corporate support toward ite various
efforts and manages donor advised funle,

Ejmw is Heart Strings?

DIFFA has produced two national tours.
These tours were designed to help
communities raise money for their own local
service providers and, at the same time, serve
as educational programs that heighten
awareness about AIDS and HIV illness.

In1969-90, DIFFA brought HEART STRINGS:
The National Tour to 26 cities acrose the
country. The show, a musical allegory about
AIDS, generated over $3 million for local
HIV/AIDS programs.

A second tour, An Event in 3 Acts,
incorporated HEART STRINGS, The NAMES
Project AIDS Memorial Quilt, and community
involvement. The 1992 tour visited 32 cities
and netted over $4 miillion, again for local
HIV/AIDS programs. .



-‘ed lips for a

good cause

WHEN YOU BUY A RED LIPSTICK. YOU
can do more than give 1r=ur.\'f'!j"rr boost,
you can help fight AIDS. All of the profits
from this country’s sale of M.A.C.

Cosmetics “Viva Glam™ matte red lipstick—
new this fall—are going s!rru'ghr to
‘m.w “We can't afford to back away
from this. { want to raise millions of dollars
and, 1n the process, get people thinking

ut AIDS.” says M.A.C.’s founder and
president, Frank Toskan. The lipstick
sells for $12 at Henri Bendel and M.A.C.
stores and can also be ordered by
calling (800) 387-6707.




Photo Darren Keith

The crisis is not over!

AIDS continues to rob us
of precious friends, lovers
and family.

This season, | am proud to
introduce M.A.C. VIVA"
GLAM Lipstick, one of the
best matte lip colours I've
ever created, and my way
of raising millions of
dollars to fight AIDS.

Every cent made from the
sale of VIVA GLAM, will
be donated to fund AIDS
education, support and
prevention.

Please buy, wear and
enjoy MA.C. VIVA GLAM
Lipstick, while you help
raise AIDS awareness and
much needed money.

Thank you. Play Safer.

Frank Toskan

ACTUAL VIVA GLAM COLOUR
Pi ds to DIFFA, Canadian AIDS Soci
and various local AIDS support groups.
M.A.C. VIVA GLAM is available at
Henri Bendel, The Bay, M.A.C. Industry
and M.A.C. Retail Stores.

Infarmation and phone orders 1-800-387-6707.




Gandee

“I think it's true of any

illness-related fund-rais-

Foundation for AIDS fLﬁﬁzlfﬁ(:Tif:iTe

s been touched,'’ says
George Slowik, publisher of Publishers Weekly and chair-
man of the board of DIFFA, a not-for-profit organiza-
tion founded eight years ago this month because eight
years ago this month prescient members of the New
York design community suddenly realized that their
community—our community—was not merely being
touched by AIDS, but mauled by AIDS.

At the time, July 1984, mobilizing around the issue of
AIDS was a dicey proposition because gay urban males
appeared to be the disease’s exclusive target, which
meant any discussion of AIDS required not only speak-
ing of the love that dare not speak its name but speaking
of the graphic particulars of that love: two subjects guar-
anteed to make polite company squeamish. Add to that
the dearth of sci- DIFFA's George Slowik and Russ Radley.
entific informa- c
tion about AI1DS
in 1984, and you
have some appre-
ciation of the
course DIFFA set
for itself—that of
the blind leading
the blind through
the terrifying dark.

“Early on,"” re-
calls Slowik, “our
mission was sim-
ply to sensitize the
industry to the is-
sue.” This the vol-
unteer organiza-
tion did with,
among many oth-
er things, DIFFA = :
zds in the trade press (one of which read, unforgettably,
“We must raise money because we can’t raise the dead”).
The money DIFFA raised was dispersed to individuals
and groups involved in AIDS education. AIDS advocacy,
and, of course, to the providers of direct services to peo-
ple with AIDS. “We pride ourselves in helping groups in
their infancy.” explains Slowik. “groups for whom a
$1.000 grant makes a difference.” For example. DIFFA
gave God's Love We Deliver. a New York organization
that feeds the homebound with AIDS. ene of its first
grants, and the Names Project AIDS Memorial Quiltone
of its first grants—as well as fabric.

Anticipaung the disease’s inevitable move into the
mainstream—which is to say antapatng the uliracon-

The Design Industries
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servative current government estimate that one mijly;
people in the U.S. are HIV-positive—Slowik and ;<SS
DIFFA board expanded their horizons: “We decidy T8
that we could use the creativity of the design industry .
make everyone else aware of the AIDS issue.” Whiy s
meant adopting a higher public profile and a more gy,
tematic approach o large-scale fund-raising and grag,.
making. Which meant in 1986 hiring Russ Radley ,, |
director of foundation relations. It was from Radley, }
modest command posts, first at a borrowed desk in the 4
offices of Interiors magazine, then in the basement of th,
D&D building, that DIFFA came out, so to speak. The
1988 showhouse sponsored by Metropolitan Home, for ex.
ample, not only generated an unprecedented $800,00¢
butalso brought AIDS and DIFFA to the attention of the
public. So did DIFFA’s Atlanta-based project Hean
Strings, an emotional and educational musical revue in.
tended to “humanize” AIDS—to raise money and com-
passion. (Now on its second national tour, Heart Stnings is
traveling to thirty-five cities, with the goal ofdislributing
something in the neighborhood of $5 mil-
lion among those cities. Additional revenues
are assured with ABC's Heart Strings—in-
spired special slated for this summer.) Also
successful, if somewhat limited 1n appeal,
were the 1989 and 1991 Love Balls, as down-
town diva Susanne Bartsch's much-publi-

cized pageants for cross-dressers are called.
Asked where the money from such fund-
raising ulumately lands, Radley reports
DIFFA has “always tried to look to the
growth areas of HIV infections.” And now,
eight years later, what are they? "AIDS is be-

: coming much more of a women's issue
Women have been systematically excluded
from even the definition of eligibility for
benefits because the oniginal diagnostic tools
were for men. Other growth areas include
prisoners and prosututes. intravenous drug

i users and their sexual partners. minorities,
and adolescents.” Putting a finer pointon the last catego-
rv, he adds, "There are many many cases in the Bronx
where the grandparent is the sole surviving relative.”

In DIFFA’s current quarters. a rough-around-the-
edges loft. Radley points to a stack of requests for grants.
primarily from organizations attempting to provide di-
rect service to people with AIDS. “Virtually all of these
three hundred proposals should receive grants.” savs
Radlev. quickhy adding that thev won't. The problem. of
course. 1s that the proposals total $7 milhon, whereas
available DIFFA dollars total just under $700.000. The
difference is a big difference. Anvone can make one
(DIFFA. 150 West 26 St., Suite 602, New York. NY
10001 212-727.3100, Charles Gandee
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ADVERTISEMENT

ADVERTISEMENT

IS DIFFA?

n 1985, a gaunt Rock Hudson, on the arm of screen sweet-
heart Doris Day, sent shock waves around the globe with
the news that he had AIDS. Hudson's revelation took the

disease from the back pages of newspapers into Aferica’s.

living rooms. Now everyone knew someone with AIDS.

Fast forward to 1991. A smiling Magic Johnson, looking as
radiant as ever, tells the world that he is HIV-positive and is
retiring from basketball. Three months later, his megabuck con-
tract to promote Pepsi still intact, he steals the show at the NBA
All-Star game. There is a standing ova-
tion, hugs and cordial handshakes.
But there's also an air of anxiety:
some players wonder publicly if it's
possible to contract HIV in the rough
and tumble of their sport.

The Magic Johnson message is
hopeful but sobering: we've come a
long way in dispelling misconcep-
tions about AIDS—and we have a
long way to go.

Education is only one battlefront.
This decade will bring unprecedented
challenges to our society as HIV reach-
es further into rural areas, families and
adolescents. Unlike Magic Johnson,
most people with HIV and AIDS have
neither access to life-prolonging
treatments nor the resources to pay for them. Meeting these
challenges—creatively, effectively—is the heart of DIFFA.

DESIGNING A RESPONSE

In June 1984 a group of New York City design professionals led
by textile designer Pat Green and furniture manufacturer Larry
Pond got together to respond to what they naively perceived as
only a short-term problem. “We must raise money because we
can't raise the dead,” read an early advertisement in design

“DIFFA HELPED THE

trade magazines placed by DIFFA (then an acronym for the

NAMES PROJECT GROW  Design and Interior Fumnishings Foundation for AIDS).

FROM A SINGLE
. *BOLT OF FABRIC TO

A series of DIFFA-sponsored “AIDS in the Workplace” semi-
nars was a typical early effort at consciousness-raising. A

A QUILT THE SIZE OF SIX benefit cocktail party in a Long Island City contract fabric

FOOTBALL FIELDS"™
=DAVID LEMOS,
THE NAMES PROJECT,
SAN FRANCISCO

Each of the 15,840

F repr
who died of AIDS.

This advertising supplement
was sponsored by DIFFA and
did not involve the reporting
or editing staff of
The New York Times.
©1992 The New York Times

showroom was a typical early attempt at fund-raising—netting
a typical early $5,000.

As the impact of AIDS escalated, as the number of deaths
and estimates of HIV infections grew, DIFFA branched out from
its Manhattan base (originally a bor-
rowed desk at the midtown Manhattan
office of Interiors magazine) to include
steering committees nationwide, “We
decided that rather than simply making
the design industry aware of AIDS and
its issues, we could use the industry’s
creativity to make everyone else
aware,” recalls George Slowik, chair of
the foundation's board of trustees. The
membership widened to include fash-
ion, graphics and other related fields
and the acronym changed to Design
Industries Foundation for AIDS.

“In my dream,” Slowik says,
“DIFFA’s accomplishment would be
to make sure that all the groups
that work so hard during the day to
provide services to people with AIDS and HIV wouldn't have to
tap dance at night for money.”

Since DIFFA has no endowment, its tap-dancing has to be
nothing less than sensational. With such high-profile events as
Heart Strings (a musical allegory about AIDS), the Metropolitan
Home ShowHouses, Absolut Statehood (50 lithographs to be
sold, the work of one artist from each state), and Susanne
Bartsch’s Love Ball 1 and 2, DIFFA has evolved from a group
that made seven grants in its first year to a vital (Cont., p. 144)

tevign Pealsgram
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RAISING MONEY WITH
STYLE AND GIVING IT AWAY
WITH EXPERTISE

6. A volunteer from
God’s Love We Deliver
on a house visit.

3. Tree-trimming at
Grandma's House in
Woashington, D.C.

4. Yolunteers stack
the shelves of the Dallas
Food Pantry.

5. The Northern Lights
Alternative Christmas
party.

7. The Houston AIDS
Foundation recruits
hot-line volunteers.

12. Tommy Tune, Sandy Duncan and the
cast of the first Heart Strings tour.

8. Dorothy Kalins, editor-in-
chief of Metropolitan Home,
and Walter Cronkite at Met
Home’s ShowHouse Il gala.

9. Madonna and a Love
Ball vogue-er at Susanne
Bartsch's Love Ball 2.

1 1. DIFFA's vice chair,
Fern Mallis, with Donovan

10. Designer Milton Glaser,
architect Adam Tihany

at Sotheby's Edible
Architecture Auction.

& Greene's gingerbread
Metropolitan Life Tower
at Sotheby’s Edible
Architecture Auction.

“DIFFA is one of the most imaginative fund-raising
organizations in America.Through its creative events, DIFFA
has sparked the enthusiasm of countless contributors
to help the fight against AIDS. With funds from DIFFA, AmMFAR has
been able to expand access to promising drugs for people
with HIV/AIDS, bring together prevention education organizations
fighting AIDS at the community level and provide information
services to the AIDS advocacy movement. | am proud
that DIFFA and AmFAR are united in the struggle to one day rid

- the world of AIDS." -Dr. Mathilde Krim, AmFAR, NYC
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n its 1991 report, “America Living with AIDS," the National
Commission on Acquired Immune Deficiency Syndrome
paints a grim picture of the future if the government and
private sector don't combine forces to combat AIDS. The
commission calls on the government to take the lead: in preven-
tion and education; in developing health care for people with
AIDS and HIV; and in recognizing that “it is against the virus, not
those infected, that this war must be waged.”
Organizations like DIFFA play a critical role
in doing what government can't—or won't—do.
While public policy experts agree that the gov-
ernment should be playing a more active role in
providing services, the private sector must
band together to cope with the exponentially
growing number of people affected by or living
with HIV and AIDS. According to the U.S.
Centers for Disease Control, the first 100,000
cases of AIDS were diagnosed in eight years,
the second 100,000 in less than three years,
and estimates are that the next 100,000 will
be diagnosed in less than a year.
Approximately one million people are HIV
positive; half of them don't know it. And as
people with AIDS live longer, the need for
adequate and effective funding becomes
critical to managing the pandemic in the next
decade. DIFFA’s role has been to fund
programs that could become models for pre-
vention, education and care: for instance, an
innovative outreach program aimed at
homeless youths with HIV or AIDS; a needle
exchange program; or a collaboration by
various agencies to assure wide dissemi-
nation of information about treatments. Every
grant request is a potential solution as well as a reminder of
the enormous task facing us.

“|T'S STILL THE TIP OF THE ICEBERG"
“So often we talk about stress as a co-factor that contributes to
an adult's going from HIV-positive to full-blown AIDS," says Joan
McCarley, executive director of Grandma's House in Washington,
D.C., which devotes itself to providing care for abandoned.

The

“APPROXIMATELY
ONE MILLION
PEOPLE ARE HIV-

POSITIVE; HALF

DON'T KNOW IT.”

“Children cannot vote and
cannot lobby. Children
don't pay taxes and they have
no voice. We must
be the voice for them."

-Grandma's House

IC

abused and/for neglected children who have HIV or AIDS. “Stress
in a child's life often has the same implications." McCarley tells
the story of a ten-month-old boy who arrived at Grandma's
House suffering from malnutrition, his body covered with sores.
His moods fluctuated from withdrawal to hostile outbursts and
his developmental age lagged significantly behind his chronologi-
cal age—the lag was attributable to an abusive environment (he
had been living in a crack house) as much as to
HIV-infection. Grandma's House gave him a car-

vices. Today, four years old, he is'racei\ring AZT
and doing quite well.

Stories like this are not uncommon in the
world that DIFFA reaches out to, a world caught
in a web of social ills now compounded by
AIDS. McCarley's sense is that we're only see-
ing the tip of the iceberg. "Families are disinte-
grating piece by piece before our eyes,” she
says. "We now have a generation of grandpar-
ents who are outliving children and grandchil-
dren, and because there is still a stigma
attached to AIDS, they don't tell other family
members or neighbors. The result is that at a
time when they need all the support they
get, they feel isolated.”

For today’s teenagers, there was never a time
before AIDS. Coping with the pressures of par-
ents who are in crisis because of AIDS is tough
enough, but adolescents have to contend as well
with their own vulnerability to HIV-infection.
Adolescents represent the next wave of the epi-
demic, according to Karen Hein, M.D., whose
five-year-old Adolescent AIDS Program at New
York City's Montefiore Medical Center has
received DIFFA funding. Every 14 months, there is a 100%
increase in AIDS cases among teens, both in Mew York City and
nationwide; it's estimated that only 5% of New York City
teens who are HIV-positive know of their status and are receiv-
ing medical treatment.

Arming teenagers with the skills to identify risk-related behav-
iors and take appropriate prevention measures has been central
to Hein's program. "We don't want them fo be (Cont., p. 84)

ing home anq access to comprehensive ser-
.




ADVERTISEMENT |

(FUTURE, cont. from, p. 6A)
afraid of intimacy,” says Haih.
who uses the term “outer-
course” to refer to safer touch-
ing activities. "DIFFA and
other visionary foundations
helped us open our doors,”
she says. “Even today, less
than 5 percent of our budget
is paid for by the hospital.”

“Dealing with having AIDS is enough
of a challenge without worrying about your
children while you're in treatment.
DIFFA grants aliow Bryan's House to provide
day care—and round-the-clock
care when needed—for children with AIDS
and for children whose parents
have AIDS. Every community’s needs
are different, and DIFFA has helped
us respand to ours.” —Susan Streng,
Bryan's House, Dallas, TX

The majority of AIDS cases
continue to be gay and bisexual men, despite behavioral changes within
the gay community that have reduced the number of newly infected. But
the issues have changed subtly. Gays who once feared losing a job or an
apartment because they had AIDS now grapple with questions of how to
prolong life: access to health care and health insurance have become key
concerns. “DIFFA provided crucial early support for Gay Men's Health
Crisis programs,” says Timothy Sweeney, GMHC's executive director.
“More recent DIFFA grants helped fund the needs assessment for GMHC's
Women with HIV/AIDS and Deaf AIDS Project. As the AIDS epidemic
expands to affect all of New York's communities, DIFFA is helping GMHC
respond to the ever-increasing need.”

HOW DO YOU MAKE A DIFFERENCE?

AIDS is one of those tragedies that outdo the imagination. Who could have
seen, ten years ago, what the future would hold for too many men, women
and children? When DIFFA was established, its founders had no way of
knowing the enormity of the disease they were taking on. The projections
are nothing short of horrifying: consider, for example, that every thirteen
minutes another person contracts HIV. Women are the fastest growing
group of people with AIDS. From the end of 1990 through 1991, the num-
ber of women with CDC-reported AIDS grew 37%. The crisis has demand-
ed thg marﬁhalling of vast resources of time, money, expertise and com-
passion. Yet, says John Hartman, DIFFA's president, "There is an
erroneous perception that AIDS has become a well-funded disease.
Nothing could be further from the truth.”

When the final history is written, the story of how this country has
responded to AIDS will be one of immense private initiative. Hope is sus-
tained by people whose generosity, eloguence and courage have touched
the stricken and their families. Every granting cycle continues to bring in
hundreds of proposals. Each proposal is a part of the solution. And each
grant given is, for DIFFA, an opportunity to make a difference—with the
help of the DIFFA Champions, the newly formed Leadership Council,
countless volunteers and contributors. As long as there is AIDS, there
will be DIFFA.

THERE ARE MANY WAYS
TO GIVE TO DIFFA. INDIVIDUALS,
COMPANIES AND FIRMS CON-
TRIBUTE THROUGH INDIVIDUAL GIFTS,
SPECIAL EVENTS, BEQUESTS,
MEMORIALS, MARKETING PROGRAMS
AND SPECIAL DONOR-ADVYISED
FUNDS WHICH PROVIDE A DIRECT ROLE
IN GRANT MAKING. WE INYITE YOU
TO SPEAK TO DIFFA'S DEVELOPMENT
DIRECTOR ABOUT THESE OPPORTUNITIES
AT (212) 727-3100 OR SEND YOUR
CONTRIBUTION TO: DIFFA,
150 WEST 26TH STREET, SUITE 602,
NEW YORK, NEW YORK 10001
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The

THE PEOPLE AND
CORPORATIONS
WHO'VE HELPED

DIFFA MAKE

BARNEYS NEW YORK &

THE DIFFERENCE THE CROWN ARTISTS

Barneys MNew York & The
Crown Artists Love Ball 2's
“Crowning Glory" auction,
staged at Barneys, raised
$150,000 for DIFFA. On the
block were wvariations on
the crown theme, created by
international artists, architects
and jewelers,

SUSANNE BARTSCH
AND THE LOVE BALL
COMMITTEE

With two wildly successful
Love Balls—fantastic galas

o d among
OGN UBOMI COWTIOND. gy i
ashion, media and the arts— Schnabel,

nightlife impresario Susanne
Bartsch and the \
Love Ball Com- Y,
mittee have *'T'T_ —_—
raised more than /
$1.2 million for

DIFFA. “Half the names in
my address book are scratched
out because people have died,”
says the Swiss-born Bartsch.
“I decided | would try to help
by creating a happy event.”

Francesco Clemente, Ross
Bleckner, Isabel Toledo (above),
Kenny Scharf (above right),
Paloma Piccasso and Robert
Lee Maorris. The Pressman
family, Barneys' owners, not

only

/ hosted

.- ./ the
; recep-

& tion but
“~ led the
enthusiastic bidding.
Says Simon Doonan,
Barneys' vice president
and creative director, “DIFFA
events appeal to us because
they are on the edge and
have humaor.”

MICHEL ROUX OF
CARILLON IMPORTERS
AND ABSOLUT

Michel Roux of Carillon
Importers and Absolut has
been an indefatigable corporate
contributor and is now running
the Absolut Statehood cam-
paign in conjunction with USA
Today: Roux commissioned 50

lithographs, one by an artist

from each state, to be sold
with the proceeds—up to $4.5
million—to go to DIFFA.
“There's nothing more urgent,
nothing more tragic than

C haIrg}I)E)Ii%

AIDS," says Roux. “It's impor-
tant to make people aware of
their responsibility to fight it.”

METROPOLITAN HOME
MAGAZINE

In 1988 and 1991,
Metropolitan Home magazine
put together two spectacular
designer ShowHouses and
benefit parties that raised close
to $2 million. “We needed to
do something for the com-
munity we serve which has
been so hard hit by AIDS,"
says Dorothy Kalins, editor-in-

chief. Kalins, publisher Steven
Burzon and the entire staff at
Metropolitan Home joined
forces with such world-class
talents as Geoffrey Beene,
Tom Wolfe, Alice Waters,
Robert A. M. Stern, Kenny
Scharf, Adam Tihany, David
Hockney, Jed Johnson and
Alan Wanzenberg in an inspir-
ed effort to fight against AIDS.
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ROBERT C. WOOLLEY

Over the past decade, Robert
C. Woolley's art auctions have
raised almost $15 million to
benefit DIFFA and other AIDS
organizations. How does
Sotheby's urbane vice presi-
dent and director of decorative
arts do it? "I bring a dose of
Don Rickles to my podium. |
make sure | have lots of friends
in the audience and then |
embarrass them into parting
with their money. | like DIFFA,"
Woolley adds, “because they
give away all the money. Their
methodology is beguiling.”

CAHNERS PUBLISHING
COMPANY AND
INTERIOR DESIGN
MAGAZINE

Cahners Publishing Company
and Interior Design Magazine
have supported DIFFA whole-
heartedly from the start. They
sponsored some of DIFFA's first
events, publicized DIFFA and
loaned it funds when it was
just beginning. Today they con-

INTIERIOR

tinue to provide substantial
national support (for Heart
Strings among other efforts) to

help DIFFA mobilize the
design world against the AIDS
pandemic. “The HIV wvirus
doesn’t discriminate, but a
lack of information can,” says
Cahners’ president, Terrence
M. McDermott.

R.A. RADLEY
R.A. Radley's expertise has
helped guide DIFFA since he
was its first executive direc-
tor—and first employee—
between 1986 and 1988,
Mow one of the most respected
advisers in the AIDS com-
munity, he directs DIFFA's
grant giving. “Radley and
DIFFA have become synony-
mous with hope and survival

for AIDS groups across the
country,” says Joyce Bove,
chair of the New York City
AIDS Fund and Funders
Concerned About AIDS, and
vice president of the New York
Community Trust.

ALLIED-SIGNAL INC.

Allied-Signal Inc., a New Jersey-
based world leader in the
aerospace, automotive and
engineered materials markets,
has been one of DIFFA's largest

corporate underwriters, gener-
ously supporting the Show-
Houses and Heart Strings. Says
Nancy Warner, Allied-Signal's
southern contract manager
and liaison with DIFFA, “The
goal of Heart Strings is to

maore than just raise money,
Heart Strings raises the aware-
ness that personal involvement
is needed and encourages
more and more members of
the corporate community to
respond to this heaith crisis.”

LINDA AND KEN LAY
OF ENRON CORP,.

Linda and Ken Lay of Enron
Corp. were energetic catalysts
in Houston's fight against
AIDS. When they took on the
job as co-chairs of Heart
Strings' Houston debut in
1990, Linda (one the city's
leading volunteers) and her
husband, Ken (chairman of the
Texas energy company), gave
Heart Strings the credibility it
needed to become the city's
most successful AIDS fund-
raiser ever. “We were con-

cerned that many people, par-
ticularly in the corporate
community, had not been
properly sensitized to the enor-
mity of the problem. We want-
ed 10 get mainstream Houston
involved,” says Ken Lay.

10

MAY DEPARTMENT
STORES COMPANY

The May Department Stores
Company—which operates
319 department stores includ-
ing Lord & Taylor, Filene's and

MAY

THE MAY DEPARTMENT STORES COMPANY

Hecht's—wanted to give away
$100,000 to people living with
AIDS. To figure out where the
money would do the most
good, they came to DIFFA. The
foundation responded by creat-
Ing the first donor-advised
fund to support AlDS-services
providers, a commitment May
Company has recently renewed
for the third year,

EDITH DEE COFRIN

Edith Dee Cofrin's first expo-
sure to the AIDS crisis came
when two business associates
were stricken. “Both of them
had families and adeguate
nsurance, but | became aware
that there were people who did
not," says Cofrin, one of the
angels of Heart Strings’ nation-
al tours, "Heart Strings brings
awareness of AIDS to a broad
audience, people who may
not have been directly af-
fected by the epidemic.” Cofrin
was an anonymous donor in
1990 and 1992. This is the
first time she's being publicly
recognized.

12

THE PRUDENTIAL
FOUNDATION

The Prudential Foundation has
demonstrated its commitment
to AIDS prevention, education
and health care through its
exemplary support of Heart
Strings | and Il. To date, the
Foundation has distributed
more than $3 million to AIDS
initiatives around the country,
including $280,000 to sponsor
Hear! Strings' two national

The Prudential Foundanon@

tours. “These powerful partner-
ships can bring hope to local
communities fighting AIDS."
says Peter B. Goldberg, presi-
dent of the Mewark-based
Prudential Foundation.

HEART STRINGS

In 1985, a small group of
Atlanta design-industry profes-
sionals put on a musical revue
called Heart Strings to benefit
DIFFA. Seven years later, the
show's second national tour
hits 35 cities around the U.S.,
raising both consciousness and
much needed funds (expecta-
tions are it will bring in $5 mil-
lion in grants). “We try to emo-
tionally engage people so
they'll do something about
AIDS before they lose someone
they care about,” says Heart
Strings' executive producer,
David Sheppard. “We do it to
music and it works.”
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(WHO, cont. from, p. 3A)  national presence: to date it has award-
ed close to $7 million in grants in 43 states. The current Heart

Strings tour is expected to bring in ancther $5 mil-
lion in local grants. And thanks in no small part to
a troupe of committed luminaries—from Bette
Midler and Christopher Reeve to Tommy Tune,
Sandy Duncan, Billy Crystal, Robin Williams,
Michelle Pfeiffer, Mell Carter, Joel Grey and Susan
Sarandon—DIFFA's exuberant events have also
helped remove some of the lingering stigma
attached to AIDS.

DIFFA has developed a reputation for knowing
where the money is needed. “We bring grass-roots
involvement to the table,” says Slowik. “We know
which groups need money at the appropriate time.”
Before AmFAR existed, DIFFA gave Dr. Mathilde

Krim a grant for her work at the AIDS Medical Foundation.
When The Mames Project was organizing the AIDS Memarial
Quilt (which would eventually cover six football fields), DIFFA

DIFFA'S FUND-
RAISING AND GENERAL
ADMINISTRATIVE
OVERHEAD IS LESS THAN
20%. FOR EVERY
DOLLAR RAISED, 80¢
GOES TO GRANTS.

rzllied behind the effort with a $3,000 grant along with bolts
of fabric for the walkways between the panels. When the New

York AIDS Resource Center was on the brink of
folding—at the same time that it was trying to
open Bailey House, the nation's first group resi-
dence for people with AIDS—DIFFA came through
with a grant to keep the Center alive.

George Slowik remembers the grant request
from Ruth Brinker, a septuagenarian San Francisco
woman who, convinced that malnutrition had
forced a young friend to succumb to AIDS, began
cooking hot meals in a church basement for home-
bound people with AIDS; her Project Open Hand

" has now spread to other parts of the country.

There have been countless other grants to
countless other groups committed not only to

caring for people with AIDS but also to curbing the spread of
HIV-infection among an ever-widening spectrum of women,
minorities, prisoners and teenagers.
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GREAT PEOPLE,
GREAT WORK

“Homeless peaple with AIDS
weren't anyone's priority in the begin-
ning. But, when we couldn't
get the money to feed Bailey Housa
residents, DIFFA was there for
us. Ancther time it was the money
for a van driver. We couldn't
do it without them: it's that simple,
that basic and that important.”
Arléne Swartz,
AIDS Resource Center, NYC

- "Amother's fove doesn't
* 'stop when her child dies from
_ AIDS. ADIFFAgrantgave
us the chance to tum our grief into
. hope—for other mothers’
children. Some of these kids' own
families haven't seen them in
months. We bring them everything
~from socks, to hugs; we bring
them love at a time when nobady
.+ deserves to be alone.”
[l ~Mildred Pearson,
Mother's Love, Brooklyn, NY

“We have kids passing
out flyers about AIDS and HIV at
heavy-metal concerts. It's a
non-traditional approach, but it

language—and it works. It took +"
- afot of guts to fund a project
like this, but the kids of Kansas City
are lucky DIFFA took this
chance on them.” "
-Randy Gould, Swope Parkway
Health Center, Kansas City, MO

o : [
“James, a young Hrw-pusitiue -

__job-training program whose
mandatory testing policy excluded
“2+ " people with AIDS and HIV." -
With Lambda's help, James got the -
policy repealed, completed the *
program and is still fighting - ; :
today to get the entire testing
.« policy repealed. A DIFFA
" grant sets 6ff a chain reaction;
“ of outreach that ends up
touching 50 many lives.”
“Michael Isbell, Lambda Legal
Defense Fund, NYC

many levels: First there was the

i down payment on our Revion

. - building, which houses about 40

~o ¥ people with AIDS. Then -~ -

" local DIFFA volunteers painted

. and fumished the first" -

+ - apartment: a man is spending_

'_ his last days in that apartment with
“.+7 7 - his ten-year-old son; | hate ©

4 to think of where the two of them -

would be without this home.” = .
~Don Maison, AIDS Services -

© Dallas, TX 2

speaks to kids in thefr |-

client fought for 3 years to.join a .' '_ -
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Design Industries Foundation for AIDS

Televison star Dixie Carter
performing at A Votre Sante.

A VOTRE SANTE

If you happened to attend
DIFFA/D.C."s third ennual A Votre
Sante, you might have thought you
were seeing flowers move: during
the cocktail hour, dancers wearing
elaborate floral headdresses were
strategicolly arranged as
“centerpieces” by Doug Yuell of Joy
of Motion dance studio.

The fund raiser, once aguin held
in the otrium of the National
Building Museum, attracted 1,500
people and netted over $100,000
to be dishursed to AIDS service
organizations in the D.C. area.
Guests were treated to food,
fashion, and entertainment. This
year’s fashion show (an A Votre
Sante trodition) featured designs by
John Scher, Vivki Soble, Edovard,
and local designers Joy-Joy and
Kathy Koumoutseas.

There was music courtesy of D.J.
Robert Renk and all-girl-band Fast
Forward, and then came the
headline event: Designing Women
star Dixie Carter’s cobaret act.

According to A Votre Sante co-
chair Terry L Perry, the energy of
the evening was “electric.” Said
Perry: “I was overwhelmed with
gratitude to the design communities,
all the volunteers, the entertainers,
and the patrons who gave without
hesitation. Their great generosity
will certainly bring comfort and
hope to the many people in our
community who are living with
AIDS.”

ON
LINE

INDUSTRY GIVES
BACK

DIFFA in the Design Press:
How Are We Doing?

As the crisis in the Gulf escalates, the economy
recedes, and problems such as drugs, crime and
homelessness mount, many AIDS activists worry
that Americans (and the media in particular) have
grown bored with the AIDS crisis and have turned
their attention and support to other social issues.
The design industry, hard hit by the continuing,
devastating effects of the disease, has rallied
around DIFFA, maintaining its support for people
with AIDS and the organization itself. Is the
design industry press keeping up with its
audience's dedication to the cause?

Press contributions to DIFFA run the gamut
from editorial coverage and free ads to actual
sponsorship of DIFFA events. While it lacks
consumer-book dollars, the design industry press
has demonstrated an overwhelming dedication to
helping DIFFA.

Each magazine helps in its own way. Along with
free ads for DIFFA events and some editorial
coverage specifically on DIFFA, Metropolis has
run a number of AIDS-related articles, points out
Horace Havemeyer III, publisher, “which is
equally important for design publications to do.
The industry needs to thoroughly understand the
disease and exactly how it affects our business
and our lives.”

Former Interiors publisher Dennis Cahill was
the sixth person to join DIFFA and served as
president of the organization for four years. The
magazine's support for DIFFA inadvertently
expanded in several ways, he recalls. “After
Russell Radley was appointed DIFFA's executive
director, he became sort of ‘The Man Who Came
to Dinner’ at Interiors,” says Cahill. “We provided
him with a desk, phone, computers, copiers-any
office services he needed, really, which he
operated out of for nearly a year.” Cahill
remembers that his management “would come by
from time to time asking, Who is that guy?’ They
were extremely generous.”

Cahill praises the efforts of the design press as a
whole. “As a group, they gave DIFFA thousands
and thousands of dollars worth of advertising, not
to mention publicity and outright donations.”
Cahill is now personally working on plans to
develop a pediatric AIDS care center.

Interior Design ran a series of disco parties
during Designer’s Saturday specifically to benefit
DIFFA. “We've covered DIFFA events in both our
news section and in our editorial pages,” says

(continued on page 6)
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Grand entranceway to ShowHouse 2.
Photo by Nancy Hill, courtesy of Metrapolitan Home

SHOWHOUSE 2

| A Sneak preview

It's January 17. With less than two months
before its gala unveiling, Metropolitan Home's
ShowHouse 2 is a grand example of the spirit it
takes to make a DIFFA benefit. Plaster dust is
everywhere, floors are covered with boards and
newspaper, fixtures are dangling from the ceiling,
a Kohler bathtub (installation instructions
included) is lying on its side, but no one is
complaining.

On the contrary, there is a core of hard workers
contracted by each designer/architect/luminary
taking part in ShowHouse 2 and enthusiastic
volunteers standing by at any given hour, waiting
for instructions to run an errand, change a
lightbulb, type something-in short, “do anything
that's required,” according to ShowHouse manager
Kim De Pole.

Kim, along with Robert Coad, serves as a
veritable “operation central” as work on
ShowHouse 2 progresses. Coad, too,
acknowledges the “tremendous support” from
volunteers on all levels: there are, for example, the
“problem solvers” — people like Buzz, a freelance
artist who is at the showhouse one or two
mornings a week and for whom no task is too
insignificant. “I saw the showhouse as a good way
to get involved,” says Buzz.

Then there are the trades and crafts people who,
Coad explains, will come in and say, “I'll give you a
day of carpentry” or “I'm a faux painter. What can
I do to help?” Last, but certainly not least, are
those who donate products (many of which will be
sold in the Met Home Shop) in lieu of services.

Like its 1988 counterpart, ShowHouse 2 has a
swank location (New York City's Upper East Side)

| and a roster of glamorous talent. The five-story

townhouse on East 79th Street, which belongs to
art dealer Richard Feigen, will be transformed by
(continued on page 5)



What is the Design Industries Foundation for AIDS?

DIFFA (Design Industries Foundation for AIDS) is the only national industry-based foundation that
funds the entire range of response to the AIDS/HIV crisis. Founded in 1984 by professionals in the interior
design, furnishings, and architecture communities, DIFFA now encompasses all aspects of design,
including fashion, graphic, textiles, display, visual merchandising, product, and craft.

DIFFA’s mission is to raise and distribute funds to AIDS organizations and projects throughout the
United States. More specifically, DIFFA fosters volunteer, donor, and corporate responses to AIDS among
design professionals. In addition, DIFFA produced Heart Strings: The National Tour in 1989-90, which
traveled to 26 cities to raise awareness and funds for community-based organizations. These responses
have enabled DIFFA to distribute $5 million to over 250 groups. Further, the design industries have
donated millions of dollars in furnishings and design services to community AIDS organizations, both
through DIFFA and independently.

As a complement to its own national and local grantmaking, DIFFA provides counsel and management
services to corporations and others wishing to fund AIDS/HIV-related projects or organizations.
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Wire sculpture designed by K&D's
Tom Glenn.

FLOWERS,
ANYONE?

At its own initiative, K&D Export
Import Group has agreed to donate
a portion of its 1991 net sales to
DIFFA, with a minimum contribution
of $10,000.

The company designs and
manufactures reed baskets and wire
sculptures, silk flowers, and papier
mache fruit, and simply “wanted to
do something for DIFFA,” explains
creative director Tom Glenn. K&D's
own involvement with designers, in
conjunction with DIFFA’s efforts to
help people with AIDS, was the
reason for singling out the
foundation, notes Vance Kitirg,
president of the New Jersey-based
(lll'ﬂpllﬂr.

As part of the agreement, all
merchandise sold by K&D will be
tagged with DIFFA’s logo and the
reminder that a percentage of
K&D's net sales go 1o the
foundation.

Significantly, K&D is incurring all
costs associoted with the
promotion. For a catalog of K&D
products, contact K&D Export
Import Corp., 25 Graphic Place,
Moonachie, NJ 07074, tel.: (201)
641-8300. The company also has o
New York showroom at 225 Fifth
Avenve, Suite 1120, New York, NY
10010, tel.: (212) 683-8670.

ON
LINE

GRANTS/
GRANTEES

The following grants were committed between
September 1990 and February 1991,

CHICAGO Be-Hiv ($18,750), toward salary of
program director, agency's only staff position, providing
education and advocacy and coordinating volunteers in
service and support program; Bonaventure House
($5,000), toward salary of Certified Nurse's Aide,
providing home based care and ongoing supervision of
volunteer care giving teams; Chicago House and
Social Service Agency ($18,750), toward support of
24-hour attendant care for persons in final stages of
AIDS in a single family residence setting; Chicago
Women's AIDS Project (55,000), toward expansion of
support services for women and family members,
including the development of a client education manual;
Harbor Home Support Services (512,000), toward
support of case manager; Hektoen Institute for
Medical Research ($11,000), toward salary of support
services program assistants in Cook County Hospital's
AIDS Prevention Service; Horizons Community
Services (515,000), toward salary of youth educator to
expand outreach and education efforts aimed at gay
youth; Michael Reese Hospital and Medical Center
(85,000), toward development of first HIV education
program in Chicago aimed at primary school students;
Open Hand Chicago, Inc. (518,750), toward general
support of the agency, which provides food to
homebound persons with AIDS at no cost; Roger
Baldwin Foundation of ACLU, Inc. (518,750),
toward support of precedent-setting HIV/AIDS
discrimination-related litigation activities; Stop AIDS
Chicago (515,000), toward general support of this
agency, which provides HIV/AIDS prevention
education.

DALLAS AmFAR [Nelson Tebedo Clinic] ($25,000),
toward support of community-based drug trials and
research in conjunction with Nelson Tebedo Clinic;
Oak Lawn Community Services (§2,500), toward
support of free van transportation program for clients,
meeting a matching funds requirement of Texas
Department of Transportation.

HOUSTON Amigos Volunteers in Education and
Services, Inc. (520,000), toward a match to HRSA
grant to support full-time counselor trainer; Body
Positive/Houston (520,000), toward production
support of monthly publication aimed at Houston area
persons affected by HIV: Casa de Esperanza de los
Ninos, Inc. (§25,000), toward start-up of residential
shelter for infants and children with HIV disease;
Center for Counseling and Spiritual Growth

| (85,000), general support toward counseling and

support services; Gay and Lesbian Switchboard/
Houston (53,200, toward general support of
volunteer-operated telephone referral service, including
HIV/AIDS information; Hospice at Texas Medical
Center ($5,000), toward costs associated with home
services to people with AIDS by nurses and social
workers; Houston Names Project (55,000), toward
support of the regional display of the Quilt; Over the
Hill, Inc. ($2,500), toward expansion of education and
testing of minarity intravenous drug users and their
families; Sisters of Saint Mary, The Children's
Home ($10,000), toward hiring coordinator of

| parent/family support for 30 families; The Assistance

Fund ($20,000), toward support of a fund paying
health insurance premiums and for medication; The
Unity Church for The AIDS Community Action
Program ($10,000), toward support of weekly support
group for HIV positive persons, parents, families and
care givers.

KANSAS CITY Black HealthCare Coalition
(54,100), toward education aimed at clergy and health
educators in public schools SAVE Foundation, Inc.
(815,000), toward general support for operation of
hospice for indigent people with AIDS; (85,000),
toward expansion of housing services for families;
Southwest Boulevard Family Health Care (56,500),
toward establishment of medications and medical
services funds for clients; Swope Parkway Health
Center (85,000), toward adolescent education program
using special events such as music concerts.

NORTHERN CALIFORNIA Project Open Hand
($50,000), toward ongoing support of program
providing daily delivery of meals to homebound PWAs,

ST. LOUIS Doorways ($2,500), toward program
which provides rent and mortgage subsidies allowing
persons with AIDS to remain in their homes; Food
Outreach, Inc. (84,500),  supplemental grant
support for salary of executive director; Northside
AIDS Qutreach Project ($1,000), for emergency
expenses /needs of clients of this agency serving Afro-
American HIV-infected persons; St. Louis Bi-State
Chapter, American Red Cross (5500, toward
program which trains caregivers of people HIV infected;
St. Louis Effort for AIDS ($4,000) toward emergency
financial assistance fund.



Sponsorship for ShowHouse 2is strong: Grand Sponsors to date are:
Armstrong World Industries, Allied Fibers, Chanel, Du Pont, Grond
Marnier Foundation/Absolut Vodke. Additional sponsors include: The
Italian Tile Center, KroftMaid Cabinetry, Inc., and Rosenthal USA.

COMINGS "STEERING COMMITTEE |

AND GOINGS CONTACTS
|
- BOSTON i
Board A(_idmons Donna Netwig (617) 2420348 |
DIFFA is pleased to announce three additions to its Board of CHICAGO i
Trustees: .
—Fashion designer Bob Mackie. Originally known for his dramatic, gm I?ui“ ::: g: ;;:gggg ’
i e : : ; ennis Krause |
glittering designs for countless stars (including Cher, Diana Ross, DALLAS ;
and Fred Astaire), Mackie put his inimitable stamp on casual wear | 14)871-1053 |
when he launched Bob Mackie Originals 1982. | Stephen Burrus Q1)
—Tom Powell, president, the Flower Gallery in Washington, D.C. A Karen Muncy (214) 573-3827
former president of the American Institute of Floral Designers, | HOUSTON
Powell has been a floral consultant for the dedication of the Statue of Kathy Johnston (713)972-1202 |
Liberty and Ronald Reagan'’s second inauguration. Bill Kavanagh (713) 527-0333 |
—Fashion designer Bill Robinson. The Bill Robinson Menswear KANSAS CITY
Collection made its debut in 1986. Robinson's career prior to that Steve Maturo (816) 531-7661
included assignments at Anne Klein Womenswear, Calvin Klein Wes Miller (816) 821-3500
Menswear, and Yves St. Laurent. In 1989 Robinson was named MINNESOTA
Outstanding Menswear Designer by the Council of Fashion Ken Binder (612) 375-3483
Designers of America. Cheryl Gordner (612) 920-4955
NORTHEAST OHIO
Director of Development |
Steven Kolb has been appointed DIFFA's first director of ! "'""d M. Roach (216) 464-0898
development. Kolb, a former executive director of the Bergen and | Eileen Roth (216) 464-0898
Hudson (New Jersey) units of the American Cancer Society, is NORTHERN CALIFORNIA
charged with helping the foundation broaden is base of financial Tony Ball (415) 775-4350
511]3])0!1.. ST. lOUIS |
John Lamb (314) 535-5780 |
Changes at the Steering Committees Larry Vienne (314) 247-4249 |
—Dan DuBay has been elected chairman of DIFFA/Chicago; Kim WASHINGTON, D.C.
Wenzeler, vice chairman; Judy Tolle, secretary; and Dominic Raso, | Michael Bell (703) 734-9700
treasurer. Richard Daly (703) 974-8605
—Tony Ball is DIFFA/Northern California’s newly elected Carol Plav (703) 591-0552
chairman and Barbara Waldman is vice chairman. WESTERN MASSACHUSETTS J
Julia Vanderminden (413) 538-9939

NATIONAL BOARD OF TRUSTEES

Fern Mallis
Vice Chair

Michael Bierut
Michael W. Dale

Annie Flanders John D. Mason .
Patricia Green Treasurer . R. A. Radley i
Amy Gross Tom Powell

Secretary Kelli Questrom ‘ Deborah Batterman
John F. Hartman Bill Robinson |

Executive Director Howard Rosenman . Johii Lenais |
Dorothy Kalins Kenneth N‘eil Rgbenslem | Contributing Writer
Donna Karan Paul J. T. Smc}eu_re ‘ Jean Godfrey-June .
Carl Levine George W. Slowik, Jr.

Bob Mackie Chair
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ON LINE is published by DIFFA for
donors, sponsors, other supporters, and
the Foundation’s grantees. Requests for
additional copies or information may be
directed to the national office, (212) 727-
3100. Copyright © 1990 DIFFA.
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NEWS FROM THE
STEERING
COMMITTEES

CHICAGO

—In keeping with the spirit of past galas (Brazil,
1989; Carnival Ball, 1990) DIFFA/Chicago is
planning its third annual major gala, Venice — A
Masked Ball. Nena Ivon, fashion director of Saks
Fifth Avenue and a co-chair of last year's Carnival
Ball, will co-chair the event along with Michael
Hasten, senior partner of the law firm, Winston &
Strawn. The gala will be held on Saturday, June 1,
in the Grand Ballroom of the Conrad Hilton Hotel
and if everything goes as planned, according to
Ivon and Hasten, monies raised by Venice — A
Masked Ball should exceed the $212,000 netted by
last year's Carnival Ball.

—DIFFA/Chicago's Christmas Party, held at the
Hokin-Kaufman Gallery, was a margarita and
“three-alarm” chili affair attended by 100 of
Chicago's finest. Party coordinator George
Titterton spearheaded the event, which raised
51,000 for the steering committee,

DALLAS

—The first Giorgio Gallery in the Southwest
opened at Cantoni Furniture on November 6,
1990, with a benefit for DIFFA/Dallas. Giorgio,
along with eight other Italian furniture
manufacturers, donated furniture for an auction
that netted $6,000. DIFFA/Dallas also took
advantage of the occasion to invite Giorgio to
design a jacket for The Dallas Collection 1991.
—Neiman-Marcus has signed on as the first major
underwriter of The Dallas Collection, scheduled
for May 11, 1991. In an effort to expand the scope
of involvement beyond the world of fashion,
individuals from various fields of design are being
invited to design jackets, which will be auctioned
at the event.

—DIFFA/Dallas was among eight nonprofit
organizations honored at a Christmas luncheon
given by the Public Relations Society of America’s
North Texas Chapter. The society has made an
annual event of recognizing charitable
organizations for their efforts in the Dallas area.
HOUSTON

—The ladderback chair may never be the same
after DIFFA/Houston's Take a Seat fund raiser,
which was held last September during
INNOVATIONS '90. Well-known local designers
joined forces with fashion designer Bob Mackie,
architect Robert Venturi, and other creative forces
to put their imprimatur on sixty ladderback

| chairs. Over 1,000 people attended the event at

| associated with the newsletter are being
| underwritten by local sponsors. To further

INNOVA, the local design center, which provided
hors d'oeurves as well as venue and underwrote
the cost of printing invitations. The results? Some
chairs were zany, some were beautiful, and some
were “downright awful,” but all told the event was
a success: DIFFA/Houston netted over $80,000
from ticket sales combined with a silent and live
auction of the chairs.

—The first edition of Houston's DIFFA Quarterly,
a volunteer newsletter, is in the works. The
purpose is to nurture the involvement of :
the chapter's local volunteer base. All costs

imbue a sense of community among
volunteers and keep them updated on
local and national events and plans,
DIFFA/Houston plans to have quarterly
volunteer “get togethers” at a local club.
KANSAS CITY

— DIFFA/Kansas City is spearheading
the renovation and expansion of the SAVE Home
in Kansas City, which provides housing for HIV-
challenged people. Plans include interior
renovation (enlisting the help of SAVE Home
residents) as well as exterior landscaping.
MINNESOTA

—A dinner/dance/auction, along with a fashion
show sponsored by Saks Fifth Avenue, will mark
the gala kickoff of DIFFA/Minnesota's Fantasy
Showhouse. The showhouse, which will be open for
six weeks following the June 8 gala, is based on
designers’ notions of “fantasy rooms.” Among
those in the works are “Liberace’s Living Room,”
“Minnie Mouse's Hideaway,” “Anthropologist's
Tent in the Amazon,” and “Wild West Log Cabin
in Manhattan Hi-Rise.” The Buildings Trade Union
in Minnesota is donating its services to build
rooms in the showhouse, which will be on the
fourth floor of the International Market Square.
NORTHEAST OHIO

—Sixty Cleveland area designers attended a
dinner hosted by designer Lewis Wallack last
November as a way of premiering The Night of
100 Parties. Scheduled for September 28, 1991,
the evening will be just that: 100 parties around
town aimed at raising money for

' DIFFA/Northeast Ohio. The designers who

attended the dinner included guest of honor
Dakota Jackson.

NORTHERN CALIFORNIA

—Designs for Living, the brainchild of Northern
California Home & Garden, combined the talent of

| hundreds of Bay Area professionals and

volunteers to produce an evening of lavish

entertainment. The black tie gala raised money for

DIFFA/Northern California via ticket sales, a

DIFFA/Chicago Chair Dan DuBay
Nanked by Advisory Board
Members Bernice Pink (1) and
Catherine Ladany (r.) at Christmas
party held at Hokin-Kaufman Art
Gallery.

Furniture manufacturer Giorgio
recetving jacket from DIFFA/Dallas
Chair Stephen Burrus

to design for this year's Dallas
Collection.

Terry Fierce and local television
consumer advocate Gail Anderson
display Bob Mackie's chair from
DIFFA/HoustonTake A Seat fund



DIFF

Design Industries Foundation for AIDS

AWARDS
DINNER HAILS
DIFFA

For the first time since it
inaugurated the Platinum Cirde®
Awards in 1987, Restavrant/Hotel
Design International made DIFFA o
beneficiary of a portion of the galo
event’s receipts. The awards dinner,
o black tie affair, was held in
conjunction with the Restaurant and
Hotel International Design
Exposition and Conference (RHIDEC)
in Los Angeles last August.

The awards recognize leaders in
hospitality design, and recipients of |
the fourth annual awards were:
Michoel Bedner, president,
Hirsch/Bedner Associates; Pat
Kuleto, president, Kuleto Consulting
& Design; Stanford J. Shuster,
president and chief executive
officer, Arthur Shuster, Inc; Dorritt
St. John, president and director,
Purchase Service Limited; and
Jonathan M. Tisch, president and
chief executive officer, Loews
Hotels. |

Restaurant/Hotel Design |
International editor-in-chief M. J.
Madigan presented a $3,000 check
to George W. Slowik, Jr., DIFFA’s
chairman of the board, who used
the occasion to tell an audience of
300 professionals about DIFFA’s
efforts. Said Slowik: “A function
like this is important for the
exposure it provides to DIFFA and
the opportunity it affords to
articulate the needs of the AIDS
crisis.”

ON
LINE

INDUSTRY GIVES BACK
(continued from page 1)

Stanley Abercrombie, editor-inchief. “It's
extremely important to the magazine and to our
readers.”

Roger Yee, editor-in-chief of Contract Design,
reports that the magazine has covered DIFFA
events in its news column in the past and
emphasizes that he will continue editorial support
for the organization's events: “We must do
everything we can to fight this horrible disease,
and reporting on the design industry's
contribution to that fight is imperative.” Len
Corlin, associate publisher/special editorial
projects at Contract Design, says that the magazine
has supported DIFFA through house ads and
other promotions over the years.

In making DIFFA the beneficiary of its fourth
annual Platinum Circle Awards, which are lifetime
awards honoring hospitality designers,
Restaurant/Hotel Design International essentially
formalized its involvement with DIFFA (see
“Awards Dinner Hails DIFFA”™). But, as editor-in-
chief M.]. Madigan explains, the magazine's art
director, John Lenaas, has been an integral force
in DIFFA for years, providing, among other
things, art direction for On Line . “1 saw they
needed help with graphic design and figured that
was a way | could contribute,” says Lenaas.

Lenaas emphasizes the need for the design
press to maintain its involvement despite the
falling page counts several magazines may be
experiencing. “We (the press) play an absolutely
vital role in keeping DIFFA going with
sponsorships and donations and in getting
readership — the design world — the information
they need.”

Regional publications play an important role as
well. “Supporting DIFFA is part of our function as
a city magazine,” emphasizes Gabrielle Cosgriff,
editor of Houston Metropolitan, formally Houston
Home & Garden. “We are thrilled to be able to
support DIFFA on both the editorial and
promotions (free ad space) side,” she says, adding
that the magazine's participation in Heart Strings
was particularly rewarding: “We sponsored an
after-party with champagne and desserts and it
was incredibly successful.”

Michael Mullins, vice president/
communications of Crowe Design Centers Ltd. in
Dallas (publishers of Design Line), reports that his
newsletter has sponsored events and covered
DIFFA activities in its calendar. Texas Monthly,
though not an all-design publication, donates
advertising space and sponsors Dallas-area DIFFA
events. “Our advertisers support DIFFA
nationally,” says Patricia Lopez, national accounts
coordinator for the magazine. “We're trying to
make people aware of it on a local level.”

SF Magazine recently awarded DIFFA a
community service award, highlighting the
Northern California steering committee’s activities
in an article in its January design contest issue.
Shannon Borg Long, the magazine's assistant
editor, says that SF has also run free ads and other
promotions for DIFFA/Northern California.

Designers West in Los Angeles helps a variety of
AIDS support groups, says editor-in-chief and vice
president Carol King. “For a while we had a
monthly column on AlDS-related issues, which
now runs every few months," she says. “We
report on anything the design industry does,
which includes any DIFFA events.”

While reader response to design press coverage
of DIFFA is difficult to measure, there is every
indication that the more the design press covers
DIFFA, the more designers will become aware of
HIV and AIDS and give their support to DIFFA.
According to Restaurant/Hotel Design
International’s M. ]. Madigan, “A number of
people who could not attend the Platinum Circle
Awards donated money to DIFFA anyway, under
the names of different award recipients, which
says to me that it's a cause that many people
recognize as vital to our industry.”

—Jean Godfrey-June

Editor’s note: Support in the pages of the trade press
is invaluable. Equally invaluable are the pro bono

| services of trade press staff. On Line would

particularly like to thank Jean Godfrey-June
(Contract Design) and John Lenaas (Restaurant/
Hotel Design International) for their continued
help in producing the newsletter.

Congratulations to Heart Strings producer
Dovid Sheppard and Barbara Van, chair
of the 1989-90 Heort Strings tour,

~on receiving the 1990 Leadership Award

from the Prudential Foundation.



DIFFA’s Executive DirectorJohn Hartman extends his thanks to
all the well wishers who sent cards, fruit baskets, and flowers.
“I was overwhelmed by all the expressions of concern and
caring,” soid Hartman. “It certainly helped my recovery!”
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raffle, and a silent auction. A highlight of the |
evening was a fashion show coordinated around a ! s EN D I N
THE CROWNS

“rap” in honor of DIFFA.
WESTERN MASSACHUSETTS
If you thought the 1988 Love Ball was outrageous,

—DIFFA/Western Massachusetts sponsored its
second Art for Life silent auction in conjunction |

with World AIDS Day, December 1, 1990. Over
100 area artists donated pieces for the auction,
which netted $13,000 for the steering committee,
Among the 350 guests who attended were WGGB-

| you ain't seen nothin’ vet! Suzanne Bartsch and
the Love Ball Committee promise to turn topsy-
turvy all preconceived notions of style (and

gender) with Love Ball '91: The Crowning Glory,

TV (ABC) anchor Kathy Tobin, Pippin Ross of
WFCR (NPR), and Eric Hill, artistic director of
StageWest, Springfield's resident professional
theatre. Also in attendance was DIFFA Executive
Director John Hartman, who spoke briefly about
DIFFA's efforts at the national level.

scheduled for May 22 at New York City's
Roseland.

According to Suzanne Bartsch, who will chair
the event, the second Love Ball will be more
competition-oriented than its predecessor. Slated
as a “Corporate Presentation of Style,” the
competition is divided into four categories: Cross
Dressing: God Save the Queen, in which
participants are invited to smash gender lines; Fin
de Recycle: Koyal Trash, a tongue-incheek, turn-
of-the-century vision of recycled fashion (e.g.,
ladies in bottle-top corsets, knights in shining foil);
Delusions of Grandeur: Royal Dream/Royal
Nightmare, a collection of the grandest fashion
fantasies or nightmares; and Sponsored House:
Wedding Royal or Lido, an opportunity for
| participants to sponsor a Wedding Royal or Lido
featuring Love Ball Legendary Legends.

The “Corporate Presentation of Style” will star
fashion greats Armani and Bill Robinson, Barneys
New York, and others. Competition in each
category is limited and the participation fee is

Ceramic Vessels by Michael

American Craft Enterprises, Inc.
(ACE) will once again hold a

. preview benefit for DIFFA the

| evening before the American Craft
at the Armory show opens 1o the
public. The benefit is scheduled for
Thursday, May 9, and invitations
will be sent out in March. For
information contact Donna
Faircloth, DIFFA special events

| director, (212) 727-3100.

DIFFA CONTRIBUTIONS

The following is a list of memorial and honorary
contributions made between August 15, 1990 and
January 15, 1991.

In memory of Robert Zemsky
Emily H. Jones
Mr. and Mrs. Charles M. Sweat

In memory of John Hedge $3,500. Winners in each category will be awarded
N. L. Whitehouse “Commemorative Trophy Crowns.”
In memory of John Reid A highlight of the evening will be “Send in the

Crowns,” a parade of crowns created by top-name
designers and artists. After a two-week exhibition
in the windows of Barneys New York following
Love Ball ‘91, the crowns will be auctioned during
a private gala. The inspiration for the crown
auction is the Julian Schnabel trophy from the first
. Love Ball, which was awarded to Metropolitan
Home and donated back to DIFFA. The trophy
sold for $65,000 at the Pace Gallery.

Why another Love Ball?

“I'm sad that I have to do it again,” admits
Suzanne Bartsch, “sad that there's a need for
another Love Ball because many of my friends are
suffering from AIDS. But it was so successful, it
seems crazy not to recreate it. It's going to be
sensational!”

Tickets for The Crowning Glory are: Kings'

Row: $750 per seat at supper table for six; Queen's
Row: 8500 per seat at supper table for six; Prince
and Princess: $50 per person, standing. For more
information contact Donna Faircloth at DIFFA
(212) 727-3100 or Suzanne Bartsch (212) 741-3120.

Mr. and Mrs. William A. Miller |
In memory of Nicholas Robert Urbano '
Emily M. Alnutt
Avon Products, Inc.
Mrs. Margaret S. Babecki i
Neil T. Davis i
Mr. and Mrs. Rocco DiMaggio [
Glenn Goldt
Mr. and Mrs. John E. Hart
Mr. and Mrs. Al Immordino |
Martin J. Leahy |
Mr. and Mrs. Thomas Marino
Kathleen Pappalardo
In memory of Stephan Johnson
Patricia P. Burns 1
T. R. of Nashville, Inc. !
In memory of William Grenham !
Boussac of France, Inc.
In honor of Jay Spectre
Rena Spectre Marcus
In honor of Maria Hefele
Mr. and Mrs. Donald F. Scaccia




CALLING ALL VOLUNTEERS

Metropolitan Home ShowHouse 2 will open to the public March 7 and remain open
seven days o week until March 31, The showhouse is locoted at 115 East 791h
Street, New York, NY 10021, and volunteers are needed from 9:30 a.m. until 7:00
p.m. (Mon., Wed., Sat., Sun.) and 9:30 o.m. until 9:00 p.m. (Tues., Thurs., Fri.).
Anyone interested please call Robert Coud, (212) 288-0606.

STEERING
COMMITTEES:

How they began

When DIFFA was founded in 1984 as the Design
and Interior Furnishings Foundation for AIDS, no
one had any idea of how the AIDS epidemic would
unfold and how DIFFA would evolve to keep pace
with the changing issues. Barely six years later the
organization claims eleven steering committees and
a volunteer base that keeps growing. In an effort to
give supporters the closest thing to a written history
of DIFFA, On Line will profile each of the steering
committees in upcoming issues.

The first meeting of concerned members of the
interior design world took place in New York in
the summer of 1984. Sustained by a team of key
industry volunteers, including DIFFA founders
Patricia Green and Larry Pond, the organization
mobilized around theatre parties and inventory
sales that raised money for organizations that
provide various AlDSrelated services. DIFFA
counts among its early grantees groups that have
had a significant impact in shaping AIDS service,
education, and research nationwide. These
include AIDS Resource Center, GMHC, AmFAR,
ADAPT, and Montefiore Hospital. As the network
of volunteers and sponsors grew geometrically,
DIFFA soon became a national fund-raising and
grant raising force in the fight against AIDS.

The seeds for DIFFA/Chicago were planted at
NEOCON in 1984. Pat Green and Larry Pond
initiated a cocktail party in Norman De Haan's
office and by that fall Larry Cummings was
hosting meetings in his apartment. According to
Cummings, getting people involved was difficult
initially but there was at least a core group of
designers concerned enough to want to do
something.

The Stendig “connection” was there from the
start. Larry Pond was a vice president of Stendig,
Larry Cummings was recently hired by Stendig,
and it was in Stendig's showroom at the
Merchandise Mart that twelve people met to talk
about how AIDS was impacting the industry and
what they could do at the grass roots level. “The
government hadn't even acknowledged that AIDS
was a problem,” explains Chuck Amado, who was
among the DIFFA pioneers in Chicago, along with
Cummings, Brian McCormick, Sally O"Malley,
Pam Park, Paul Aird, and others. “We realized that
things would have to be accomplished at the local
level.”

Two early events that brought some recognition
and money to DIFFA/Chicago's cause were a

theatre party to see “Tango Argentina” and a party
at Limelight, which raised about $5,000.
DIFFA/Chicago also sold tee-shirts and tickets for
DIFFA's Tour de Luxe raffle. But what really gave
the steering committee the clout it was looking
for, according to both Larry Cummings and Gwen
Morrison, was an infusion of prominent designers
and the 1988 Kreuger International Fun Run,
which was turned into a benefit for DIFFA.

KI had traditionally sponsored its Fun Run in
conjunction with NEOCON, and in 1988 the
company agreed to match personal contributions
made by runners themselves. To the delight (and
surprise) of all parties involved, the benefit/race
generated about $60,000 for DIFFA/Chicago.

Gwen Morrison's public relations expertise was
instrumental in the next phase of
DIFFA/Chicago's development. The goals now
were to involve people with “big money” and
strengthen the image of DIFFA in Chicago. A
press party at Chicago Bears coach Mike Ditka's
restaurant got DIFFA in the news, and support
from outside the design community began to
grow. Crucial to the strengthening of DIFFA/
Chicago's image was the acknowledgement of the
Merchandise Mart, and a select group within the
steering committee set out to essentially “court”
the Mart. The effort paid off: the Mart, which had
in the early days been reluctant to give its support,
made its conference center available to DIFFA/
Chicago for meetings; bought a table at Brazil,
DIFFA/Chicago's 1989 gala fund raiser, and was a
tremendous supporter of the event; and extended
a lease for office space to DIFFA/Chicago at
virtually no rent. It was also in 1989 that the

| committee saw the need for a staff position and

hired Dennis Krause as executive director.

Successive chairs, starting with Larry Deutsch,
then Lois Mills, and now Dan DuBay, have been
vital links to comunity support. Key supporters
from the start were Donghia and Haworth as well
as many of Chicago's residential design firms.
Also reflective of the steering committee's growth
is its grant-giving capacity: in its first granting
cycle, the committee disbursed $15,000 to
organizations including the Howard Brown Clinic,
Chicago House, and Open Hand; and its most
recent awards, totaling $143,000, went to
Bonaventure House, Stop AIDS, and Chicago
Women's AIDS Project, among others. All told,
the amount of money distributed by DIFFA in the
Chicago area exceeds $410,000.

SHOWHOUSE 2

| (comtinued from page 1)

the likes of restaurant and
furniture designer Adam
Tihany, architect Robert
A.M. Stern, and interior
designers Alan Wanzenberg
and Jed Johnson, Tom Wolfe
will design a library/writing
room (will it be white?);
"Dick Tracy" production
designer Richard Sylbert's
third floor salon is expected
to have echoes of Madonna;
and Alice Waters of Chez
Panisse fame will bring her
master chef's touch to a
kitchen. Also in the plans are
a Geoffrey Beene salon; a
Julee Rosso/Sheila Lukins
dining room; a roomful of
crafted elements by Bennett
Bean, Dan Mack, and
friends; a room by Kenny
Scharf; and a nature
conservatory by Pure
Maaderlake.

Before ShowHouse 2 opens
to the public, there will be a
gala opening night dinner on
March 6 at the Seventh
Regiment Armory, Park
Avenue and 67th Street.
Chairman Joe Armstrong has
lined up an impressive board
of directors and Walter
Cronkite will be the master
of ceremonies for the
evening's entertainment,
which stars Liza Minnelli.

As if putting together a
showhouse weren't enough,
Metropolitan Home will
donate to DIFFA 5 percent of
its net advertising revenues
from the September 1991
issue, which will be devoted
to coverage of ShowHouse 2.
“It's important to this
magazine that it take the
leadership in the fight
against AIDS,” explains Met
Home's editor-inchief
Dorothy Kalins, who is also a
member of DIFFA's Board of
Trustees. “Having had great
success in 1988, we had no

| choice but to do it again.”
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“Skating for Life” stars John Curry (center) flanked by
(l. to r.): Michael Seibert and Judy Blumberg, Ken
Shelley and Jojo Starbuck, and Tai Babilonia and
Randy Gardner. Photo by Michael Anton.

A CELEBRATION
OF LIFE

When Peggy Fleming, John Curry, Scott
Hamilton, Tai Babilonia and Randy Gardner
join other Olympic and world champion
figure skaters to show off their grace on ice
on November 6, it will indeed be “a
celebration of life.”

“We've already gotten commitments for
$250,000 worth of tickets,” reports “Skating
for Life” executive producer, Edwin Cossitt,
who is also a DIFFA board member and a
former Olympic skater himself. “And
invitations have not yet gone out.” The event
is co-chaired by Olympic gold medalist
Peggy Fleming and Mrs. William F. Buckley,
Jr. A portion of net proceeds will go to a fund
for skaters and other athletes with AIDS or
HIV infection.

As with other DIFFA endeavors of this
magnitude, representatives from the worlds
of fashion, business, publishing,
entertainment, sports, journalism and design
are lending their support. Fashion designer
Donna Karan and Sotheby’s senior vice-
president, Robert C. Woolley, will serve as
vice-chairs of the benefit committee. The
National Association of Display Industries
(NADI) and the Western Association of
Visual Merchandising (WAVM) will set the
ambience for the event, which will be held at
New York’s 69th Regimental Armory.

In announcing the event at a press
conference in July, Peggy Fleming eloquently
summed up what “Skating for Life” is about.
“It's . . . a dedicated statement by the skaters,
organizers and others involved in this project
that everyone can contribute to the fight
against AIDS. None of us has remained
untouched by this crisis.”

ON
LINE
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FOOD FOR THOUGHT

Give designers and artists a chance to
fashion cookies, and flights of fancy are
bound to take hold. Milton Glaser came up
with his “Pear Building,” Michael Graves
designed an “Architectural Cookie,” Gaetano
Pesce created “Strawberry Bed,” and
Stephanie Mallis got back to basics with
“Building Blocks.”

These culinary works of art, and others, are
part of a special holiday exhibit organized by
the Steelcase Design Partnership. Called
“Edible Architecture — Delicious Designs,”
the exhibit is a potpourri of cakes, cookies
and assorted treats drawn up by some fifty
leading artists, architects and designers and
will benefit DIFFA. Drawings, along with
finished products, will be on display during
the exhibit, which opens with a reception on
November 14 at the Steelcase Design
Partnership Resource Center, in New York
City.

According to DIFFA board member Fern
Mallis, who is curator of the project along

“Strawberry Bed,” designed by Caetano Pesce and
created by Colette Peters, is among the culinary
works of art to be featured in “Edible Architecture —

Delicious Designs.” Photo by Dennis Gottlieb.

with George Beylerian, creative director of
Steelcase, a lot of credit for the project goes
to the volunteers who made it possible.
Culinary experts, for example, helped
determine how best to execute the designs;
the job of actually producing the pieces for
the exhibit is in the hands of some of New
York's finest bakers, among them Colette
Peters and Cakes by Rosemary.

In keeping with the spirit of the exhibit,
Bloomingdale’s will feature “designer
cookies” throughout the holiday season. In
addition, Posters Original is printing an
exhibition poster featuring Robert A, M,

(continued on page 7)
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DREAMHOUSE

After months of prepara-
tion, “A Dreamhouse to
Help End the Nightmare”
opened with a gala on
September 21. The 22-
room “dreamhouse,”
which belongs to record
producer David Rubinson
and his wife Martha, is a
project of DIFFA/Northern
California and brings
together leading California
interior, graphic, fashion,
lighting and landscape
designers. Corporate
sponsors, including Du
Pont Corian, Solid Surface
Products, and Du Pont
Flooring Systems, KGO-TV
and Radio, Northern
California Home and
Garden, Simpson Paper,
BASS /Ticketmaster,
Gannett Outdoor,
Pentagram, and Forman
Leibrock, donated funds,
materials, and various
services to the showhouse.

“It’s difficult to put into
words the wonderful sense
of community that’s emerg-
ing from the project,”
notes Gary Hutton, who is
co-chair along with Robert
Noble. “Everyone partici-
pating is there because of
their commitment to help
fight AIDS.”



1eSS 00 0ND SRR NRORRRRRRNRRRIORORORORtRRRORRR0000RR0R000P0000RR0R0ORR0RRRORR0RRROReRRRRRRRRN:

WHAT IS DIFFA?

The Design Industries Foundation for AIDS (DIFFA) was
established over five years ago by concerned members
and friends of the design, architecture, and furnishings
professions. The Foundation now embraces all areas of
design, including fashion, package, graphic, lighting,
floral, and visual merchandising, The prime aim of the
Foundation is to raise funds and make grants to AIDS
organizations nationwide that provide direct services to
people with AIDS, legal and financial assistance,
education, housing, and research into the cure and
treatment of this diabolical illness.

To that end, the Foundation has granted more than $2

million to over 150 community organizations in 22
states. Funds have been raised through national efforts
and the activities of local steering committees in Atlanta,
Chicago, Dallas, Houston, Minnesota, New York,
Northern California, St. Louis, Kansas City, and
Washington, D.C.

DIFFA's other mission is to increase industry
awareness about the health crisis. To that end, DIFFA, in
conjunction with the Foundation for Public
Communications and the National Leadership Coalition
on AIDS, publishes the monthly newsletter, Executive
Briefing.
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DIFFA
DESIGNS

DIFFA marks a new
direction in fundraising
with the introduction of
holiday and general
purpose note cards,
Packaged as DIFFA
Designs, the cards will be
available in boxes of twelve
for $15.00

To set the wheels in
motion, Chee Pearlman of
ID Magazine invited Milton
Glaser, M&Co., Neville
Brody, April Greiman,
Michael Vanderbyl, and
Ivan Chermayeff to design
the cards. Michael Beirut of
Vignelli Associates is serving
as art director of the
project. Designs will be
silkscreened onto the cards
and printed by Editions
Ltd., a Pittsfield,
Massachusetts, card
manufacturer.

Prototypes of the cards
were introduced at Accent
on Design in August and
were well received. Now in
production, the cards will
be distributed directly
through DIFFA as well as
through Editions Ltd. As co-
distributor, DIFFA can sell
card sets directly to retail
outlets (Bloomingdale’s and
the Museum of Modern
Art, for example, will be
featuring them). Local
steering committees are
also invited to use the cards
in their fundraising efforts.
For more information
contact Seth Adleman,
DIFFA volunteer and
project coordinator,

(212) 686-4288.

GRANTS/GRANTEES

DIFFA’s Board of Trustees recently
announced grant commitments totaling more
than $275,000. The awards are the result of
successful fundraising of the foundation’s
volunteers and staff through such events as
DIFFA/Chicago’s “Brazil,” Kansas City's
Design Excellence Awards, and DIFFA/New
York's “Love Ball.”

Highlights of the DIFFA/National grants
include: A start-up grant of $50,000 for
scattered site housing for people with AIDS,
to be disseminated by the New York Gay
and Leshian Justice Project, a group
providing support and networking for gay
and lesbian ex-offenders in Harlem; the
grant, in memory of DIFFA trustee Brett
Kelln, is a direct result of the vogueing
fundraiser, “The Love Ball.”

Other grants include funds directed at
community-based care, service and
education providers such as: San Antonio
AIDS Foundation (Texas), $25,000, for
ernergency operation support; AIDS Project
of New Haven (Connecticut), $2,500, for
general support; Spokane AIDS Network
(Washington), $2,500, to train volunteers;
Athens Task Force (Ohio), $2,500, for buddy
training; Fenway Community Health Project
(Boston), $5,000, toward operation of its
patient treatment center; New Mexico AIDS
Services (Albuquerque and Santa Fe),
$10,000, for AIDS educators; San Diego
AIDS Project (California), $5,000, toward a
volunteer coordinator; Positive Action (New
York), $5,000 as a start-up grant for this
education organization, which provides
support for HIV-positive persons; The Center
for Women's Policy Studies, (Washington,
D.C.), $1,000, for a grant to support a
conference on women'’s issue.

DIFFA/Houston awarded $20,000 to The
Assistance Fund, a project providing
emergency financial aid for insurance
coverage for people with AIDS; Body
Positive (Houston), $10,540, toward the
publication of its monthly newsletter,
Positively.

DIFFA/Dallas awarded grants to:

PWA Coalition, $10,000, toward its housing
program; AIDS Resource Center, $10,000,
for emergency financial assistance; Oak
Lawn Counseling, $10,000, for its adult day-
care program; Open Arms, Inc., $10,000,
toward operation of a residence for children
with AIDS.

DIFFA/New York announced awards to:
Covenant House/Under 21, $10,000, toward
operating expenses of a 26-bed residence
providing services to adolescents with AIDS
or ARC; Self Help Community Services,
$5,000, to support training of AIDS home-
care workers; Foundation for Research on
Sexually Transmitted Diseases, $1,000, for
publication of an AIDS education brochure
geared to prostitutes; PWA Coalition,
$13,000, a matching grant provided to
encourage new donors for general support;
St. Luke’s/Roosevelt Hospital Center,
$10,000 for the AIDS patient amenities fund;
United AIDS Relief Effort, $10,000 for
expansion of an AIDS nutrition program on
the Lower East Side; Urban Resources
Institute, $5,000, a Brooklyn theater project
that presents programs in minority, low-
income neighborhoods; Beth Abraham
Hospital, $10,000, to develop programs for
hospice residence; Ackerman Institute for
Family Therapy, $15,000, to fund training for
counselors providing family therapy as well
as other types of support to persons with
AIDS., (the grant completed a challenge grant
from other sources).

DIFFA/Chicago announced grants of
$10,000 each to the lllinois Masonic
Medical Center and Children’s Memorial
Hospital, Infectious Disease Unit, for general
support for their HIV programs.

DIFFA/Kansas City announced general
support grants to three community service
groups: Cood Samaritan Project, $2,800; The
Save Foundation, $10,000, for operation of a
residence for people with AIDS; and
Heartland AIDS Resource Council, $7,000,
to support a food and commodity pantry.

DIFFA/DC awarded grants to Northern
Virginia AIDS Ministry, $15,000, toward the
operation of a residence for PWAs; Whitman
Walker Clinic (Washington, DC), $20,700, to
support the operation of its Northern Virginia
facilities; Visiting Nurse Association of
Northern Virginia, $25,000, to provide home
health care for PWAs; Grandma’s House,
$5,000, for the development of a residence
for HIV-infected children; Carl Vogel
Foundation, $7,000, for support of an
organization providing alternative therapies
and comprehensive treatment information.
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FROM THE
CHAIRMAN

Last month, as we passed
around the sign-up sheet at
the DIFFA board meeting,
two members were
painfully absent. Absent in
being forever more, their
spirit remains and will help
us continue to wage the
tough war that the AIDS
crisis has spawned.

Brett Kelln was invited to
the board because of his
steadfast efforts for DIFFA
and to impart the view of a
person living with AIDS.
Brett was a gifted interior
designer whose Texas
charm elicited involvement
from everyone he met. The
call informing us of his
death came at eleven
o’clock on the night before
the Love Ball. Volunteers,
working hard paused for a
moment of reflection, then
quickly regrouped to pull
an all-nighter for DIFFA
and another lost friend,

Jim Terrell passed away not
long after. An international
design figure highly
regarded for his creativity,
he was also a prime force
in our growth. It was Jim’s
idea to create the
fundraiser’s forum, a
meeting of our chapter
chairs from around the
country. Many of DIFFA’s
successful ideas, like Heart
Strings, emanated from the
forum.

| would not have known
Jim or Brett had | not been
a part of DIFFA and | will
be forever touched that
our paths crossed so
closely.
George W. Slowik, Jr.
Chairman of the Board

DIFFA’s new national executive
director, John F. Hartman.

DIFFA NAMES
NEW DIRECTOR

DIFFA’s Board of Trustees has named John F.
Hartman as its new national executive
director. In making the announcement,
Board Chair George W. Slowik, Jr., said:
“John’s breadth of experience will afford
DIFFA the skills and vision to respond with
long-term strategies for confronting the
demands of HIV infection and AIDS.”

Prior to joining DIFFA, Mr. Hartman
served as director of development and
public relations for the Volunteers of
America. His professional experience also
includes fundraising responsibilities for the
Regional Plan Association, the National
Audubon Society, and the Boy Scouts of
America.

Mr. Hartman attended George Washington
University and York College of Pennsylvania.
In addition to his professional involvements,
he has been a community activist, a
commissioner of the Plainfield (New Jersey)
Redevelopment Agency, and a member of
the advisory committee of the Philanthropic
Advisory Service of the Better Business
Bureau.

The appointment is a result of an extensive
national search and became effective
October 2, 1989.

FOOD (continued from page 1)

Stern's “Classic Cake.”

“Edible Architecture” will be open to the
public from November 15 through
December 14 at the Steelcase Design
Partnership Resource Center Decorative Arts
Center, 305 East 63 Street. A closing cocktail
reception/benefit, chaired by Joan Rivers,
will be held at Sotheby's New York on
December 14. All of the works, along with
drawings, will be auctioned at the benefit.
For tickets and information, call DIFFA.

LOCAL STEERING
COMMITTEE CONTACTS

Chicago
Larry Deutsch
Dennis Krause
Dallas
Stephen Burrus
Donna Faircloth
Houston
Lynn Billings
Kansas City
Steve Maturo
Wes Miller
Minnesota
Ken Binder
Cheryl Gardner
New York
Edwin Cossitt
George Tomczyk
N. California
Scott Riley
St. Louis
Vicki Duncan
John Lamb
Washington, DC
Ken Berry
Michael Bell
Barbara Nolan
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Ceorge W. Slowik, Jr.
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Richard Comer
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LSC NEWS
CHICAGO

B The ambience was tropical, the fare
exotic at Brazil, a black-tie dinner dance that
netted $170,000 for DIFFA/Chicago. Held at
the English Tudor estate of Holly Hunt, the
fundraiser attracted 550 guests and honored
Richard Resch, president, Krueger
International Inc., and Beverly Blettner,
member, board of directors, AIDS
Foundation of Chicago, for their efforts.

B For the second year in a row, participants
in KI's 5K NEOCON Fun Run/Walk donned
their running shoes for DIFFA. The event
raised $25,000, which will go to AIDS
educational and service organizations in the
Chicago area.

DALLAS

B The 1989 Furniture Parade ended with a
Dunk for DIFFA fundraiser, sponsored by
Keller Williams. Participants paid for a shot
at Design District showroom personalities
who volunteered as dunking targets

B The total amount raised for DIFFA/Dallas
was $1,000.

B British fashion designer Zandra Rhodes
headlined the kickoff party for The Dallas
Collection 1990, held June 12 at the
restaurant, 8.0. Once again, the trademark of
the collection will be Levi Strauss denim
jackets personally designed by fashion
designers from around the world. An added
feature of this year's collection will be
artwork by artists, to be auctioned along with
the jackets in February. Designer Bob
Mackie will serve as chairman.

HOUSTON
B Premiere caterer Jackson Hicks opened
his new restaurant, JAGS, as a benefit for
DIFFA/Houston. Some 400 guests were on
hand to admire the avocado and artichoke
trees, drink champagne, and enjoy the
entertainment. The event raised $50,000 for
DIFFA/Houston.

B DIFFA/Houston’s Warehouse Sale, held
at INNOVA, Houston’s contract design
center, brought in $3,500 for the chapter.
Manufacturers of office furniture,
accessories, and carpeting donated items for
the sale, which was held during
INNOVATIONS 89, INNOVA's annual
market event.

[ XX RN N N NI

B Tootsie’s Men's Store celebrated its one-
year anniversary with a cocktail party,
fashion show and entertainment for
DIFFA/Houston. Roger Forsythe, menswear
designer for Perry Ellis, was guest designer.
B Tiffany’s, Houston’s premiere jewelry
store, has once again invited designers to do
special window displays at its Galleria mall
location. A preview of the windows and
champagne reception to benefit DIFFA will
take place on November 5.

NEW YORK

B Pillows in assorted shapes, designs, and
frills were the attraction at Pillow Power, co-
sponsored by the National Bath, Bed and
Linen Association and DIFFA/NY. The event
raised $5,000.

B In a departure from usual trade show
policy, the final day of the first International
Contemporary Furniture Fair was open to the
public. Proceeds from admissions fees were
donated to DIFFA/NY.

B Interior Design Magazine kicked off
Designer’s Saturday and Design New York
with Step Out for DIFFA, a dance benefit at
the New Ritz on October 12.

More than
palm Irees

500 gUPSI din
: ed
of DIFFA/Chicagors

danced amid 1he
Brazil,”

- . LV I ity
Donna Fairlolh (back), along with KIL?FEF[;SE;
Steve Burrus, and Karen Muncy of E[:; s voguler\'
kick off “The Dallas Collection 199

(front).

ST. LOUIS

B A block of single tickets té the sold-out
Cardinals/Cubs game, September 28, was set
aside for DIFFA/St. Louis’s A Night at the
Ballgame. The price of the ticket also
included dinner at Whitey Herzog's, a local
restaurant.

WASHINGTON, D.C.

B When the Corcoran Gallery of Art
canceled its scheduled Robert Mapplethorpe
retrospective, the Washington Project for the
Arts quickly rescued the exhibit. The result
was a celebration of Mapplethorpe’s work
and a benefit for DIFFA/DC.: the opening
reception for the retrospective brought in
$26,000 for the chapter.

B For the second year in a row, DIFFA/DC
will host A Votre Sante, a black-tie gala and
fashion show to be held at the National
Building Museum, October 21.

Jackson Hick
Opening of h
DnF.wﬁo y

s holds yp ;-
P 1nvitag;
S New dalion

Runners from Marshall Field's Commercial Interiors
enjoy breakfast after KI's 5K NEOCON Fun Run.
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VOLUNTEERS
MAKE IT HAPPEN

“Volunteers . .. are a luxury too often taken
for granted. It frightens me, somehow, to
imagine what the world would be like
without them.”

— Erma Bombeck

They're lining up for auditions in every city
on the Heart Strings tour. They're answering
phones, sending out invitations, sewing
costumes, working as ushers, ticket takers,
“gophers.” They are the volunteers who have
helped make Heart Strings: The National
Tour a reality.

“A day doesn’t go by that | don't think of
the thousands of very special people who
helped transform Heart Strings from an idea
into a reality,” reflects Barbara Van, national
chair of the production. “As Ray Jedel and |
traveled from community to community
across the country and shared the
excitement and joy of Heart Strings, we
found people jumping at the opportunity to
get involved.”

Donna Faircloth, a volunteer working in
Dallas, shares her enthusiasm. “All the love
that people put in is very evident,” she said
of the opening in Atlanta.” And through
Heart Strings, she adds, “AIDS is being
brought home to the average person.”

Donna explains: “When | first became
involved, | was told that Heart Strings would
draw in people of all different backgrounds
and raise awareness. That has already
started to happen. Many of our cast
members, for example, are from Bedford,
Texas, which is a small community. Lots of
people are calling for tickets because they
want to see their friends in a show. As a
result, they will become more aware of how
AIDS affects us all.”

Ken Binder, co-chair of DIFFA/Minnesota,
was equally moved by the production
though he admits there were times when the
frustrations of making it happen were great.
Atlanta reestablished “why I'm here,” he
says. “Seeing the dedication of all the people
involved reaffirmed my commitment. The
performance was a pure joy."

Audrey Gutlon of New York got involved
in Heart Strings about a year ago. "My great
desire is to put Heart Strings on television,”
she notes. Through her efforts, Joe Lovett of
ABC-TV's 20/20 and a crew shot the Atlanta
opening and Audrey is hopeful to do the
same in other cities. “The presentation was
fabulous,” she says. “And the enthusiasm of
the cast was incredible.”

George W, Slowik, Jr.
the board, with Tony'
York co-chair, and D|
founder, Patricia Gree

William Tremayne, chairman, and Rick

Matthews, program officer, The Prudential
Foundation, join Barbara Van and David Sheppard
for a press conference.

HEART STRINGS: THE HISTORY

When the curtain went up
for the first production of
Heart Strings in 1986, no
one could anticipate that a
year and a half later would
come Heart Strings: A
Revival and now, three
years later, Heart Strings:
The National Tour. As the
show makes its way from
city to city, it brings a
message of hope for all
those affected by AIDS —
people with AIDS, their
fathers and mothers, sisters
and brothers, friends and
lovers.

The original Heart Strings,
conceived and produced by
David Sheppard, was
something of a surprise to
those who came to see it.
The narrative was drawn
from the diaries of Etty
Hillesum, an extraordinary
woman who died at
Auschwitz at the age of
twenty-eight. Heart Strings:
The National Tour expands
on the original production
in painting a picture,
through narrative, song,
and dance, of a small town
hit by a mysterious cloud.
Like Etty Hillesum, the
people of the mythical
community are baffled and
frightened by the dark
cloud. Also like Etty
Hillesum, they find a way
to see beyond.

From the start, Heart

Strings has been a success
in raising public awareness
about AIDS and in
mobilizing business,
political, artistic, social,
medical, and religious
sectors. Toward this end,
the American College of
Physicians, as official
medical advisors to Heart
Strings, provides
educational information in
each tour city. And, the
Support Centers of
America has set up fund-
raising training for all
Heart Strings volunteers.
The leading national
sponsors behind the 30-city
tour are: The Prudential
Foundation, Allied Carpet
Fibers, Southwestern Bell
Corporation, Enron
Corporation, Breakstone
Cain Lithography, Inc.,
Continental Airlines, Ogilvy
& Mather Public Affairs,
and an anonymous donor.
By the time the tour ends
with its grand finale
performance next March,
thousands of people will
have contributed untold
hours to raise funds for
organizations in their
communities. Less
quantifiable, but no less
important, is the way Heart
Strings touches and
enlightens everyone who
sees it.
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“The wilder side of downtown and uptown” met at
“The Love Ball.” (top) Voguers from House of La

Beija; (middle) co-chairs Annie Flanders and
Susanne Bartsch: (bottom) House of Metropolitan
Home's Dorothy Kalins, Photos by Rosie Flanders.

[Ty

Demonstrators outside the Corcoran Gallery of Ant in
Washington, D.C,, protesting its cancellation of the
Robert Mapplethorpe exhibit. Photo by Frank D.
Herrera.

b S

LOVE BALL

New York City’s Roseland,
the home of ballroom
dancing in its heyday, was
transformed into an arena
of style, fashion, glitz, and
down-and-out fun for the
Love Ball last May. Even the
driving rain and wind of a
late spring thunderstorm
couldn’t keep away the
crowds that came, not to
cha-cha or tango, but to
see top-of-the-line

2 “voguers” strut their stuff,

- And strut they did. “The
_ wilder side of downtown

and uptown culture met in
the middle of town,” wrote
New York Times reporter
Woody Hochswender,
Legends from the House of
Ninja, House of La Beija,
House of Magnifique, and
others with names as
colorful as their poses,
shared the runway with less
seasoned (but no less
imaginative) participants
from the House of Paper,
House of Metropolitan
Home, House of Swatch,
House of Barney’s, House
of Williwear, House of
Absolut Vodka, House of
Carmelo Pomodoro, and
others. Competition was
fierce, but the clear winner
was DIFFA: the event raised
$400,000 to be used for
organizations providing
AIDS care and preventive
education,

MISCELLANY

B One-of-a-kind scarves by the likes of
Maurice Sendak, Carolina Herrera, Kenny
Scharf, Mary McFadden, and other
designers/artists were auctioned at Bergdorf
Goodman’s in New York, in conjunction
with publication of Andrew Baseman's The
Scarf. (New York: Stewart, Tabori & Chang).
Proceeds from silent bids were donated to
DIFFA.

B Southern Methodist University Press of
Dallas, with a grant from DIFFA, recently
published Epitaphs for the Living: Words and
Images in the Time of AIDS. Author Billy
Howard spent the past few years
photographing people with AIDS for the
book and asking them to provide the
accompanying text.

B Retailers belonging to Spinneybeck’s
Leather Club may donate club points to any
designated DIFFA chapter or to a general
fund for DIFFA (members accumulate points
through purchases). In an arrangement made
through the efforts of DIFFA/Houston, the
Leather Club has offered to match member
points for the balance of 1989. DIFFA
chapters can then redeem merchandise
(garment bags, tote bags, briefcases, etc.)
with donated club points and use it for
promotional and/or fundraising purposes.
For information contact local Spinneybeck
representatives.

B To celebrate its 100th anniversary, Lee
Jeans joined with Jeanswear
Communications to present Decades in
Denim, a benefit for DIFFA at the Men’s
Fashion Association fall preview in Rye
Brook, N.Y. Designers and fashion editors
from across the country were invited to
decorate a jean jacket. Editor Veronica Pike
Kennedy won the editors’ grand prize with
her “Chains of Love,” which sold for $1,000.
The auction brought in $25,000.

B Menswear designers Bill Robinson,
Andrew Fezza, Ronaldus Shamask, Roger
Forsythe for Perry Ellis, and Jhane Barnes are
the Five at the Forefront whose menswear
fashions will be shown at a benefit for
DIFFA/NY scheduled for October 24. Co-
sponsors of the fashion show/cocktail party
are Macy’s Herald Square and Vanity Fair.
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HEART
STRINGS:
THE
NATIONAL
TOUR

An evening of hope
An evening of joy
An evening of

lively celebration

of song

and dance

Heart Strings

is an evening

you will never forget!

Atlanta Sept 17
Birmingham Sept 20
Memphis Sept 25
Nashville Sept 28
New Orleans Oct. 5
San Antonio Oct 10
Dallas Oct 15
Kansas City Oct 18
St. Louis Oct 24
Louisville Oct 29
Cleveland Nov 4
Chicago Nov 12
Minneapolis Nov 18
Denver Nov 27
Oakland/Bay Area Jan 13
Los Angeles Jan 20
San Diego Jan 23
Austin Jan 27
Houston Feb 3
Mobile Feb s
Miami Feb 12
Durham Feb 16
Richmond Feb 18
Washington Feb 26
Baltimore Feb 28
Philadelphia Mar 4
New York Mar 8
Hartford Mar 11
Boston Mar 18

For information contact the
Heart Strings office:
1033 Peachtree St., N.E.
Suite 2296
Atlanta, GA 3039
tel: (404) 876-4673

ON
LINE

DIFF
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A JUBILANT
START

Heart Strings: The National Tour got off to a
jubilant start in Atlanta on September 17.
Playing to a near sellout crowd at Atlanta’s
Fox Theatre, the 20-member national troupe
joined with local talent for an evening that
elicited laughter, tears, and standing ovations
from an audience that had paid $25 to $250
a ticket to help fight AIDS.

The opening exceeded all expectations.
“After each Heart Strings production in
Atlanta, we got calls from people wanting us
to bring the show to their city,” said David
Shepard, executive producer. “But | never
imagined that | would end up on a bus for a
25,000-mile tour across the country.”

The show now has taken on a new
dimension in the way it depicts the five
stages that people, and society as a whole, go
through when confronted with a life-
threatening situation: denial, prejudice,
acceptance, self-preservation, and then
caring for others. As National Chair Barbara
Van pointed out-at the opening, “What we'll
achieve in awareness is as important as the
money."”

Allied Fibers’ Nancy Warner with Mr. and Mrs,
Butch Bandi.

Dorothy Kalins, editor-in-chief of Metropolitan
Home, with Heart Strings’ Chair Barbara Van and
Executive Producer David Sheppard.
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TAKING THE LEAD

When models for ten of America's top menswear
designers walked down the runway on January 27 in
the Grand Ballroom of New York City's Plaza Hotel, it
was fashion at its best. And it was more.

Recognizing the need for leadership in the fight
against AIDS, DIFFA invited Esquire and each of the
ten designers who participated in Esquire’s American
Designers at Their Best to be inaugural members of
its Leadership Council. Minimum individual
contributions are $1,000, and each of the ten designers
© — Joseph Abboud, Jhane Barnes, Perry Ellis, Andrew
Fezza, Alexander Julian, Lance Karesh for Basco,
Donna Karan, Michael Kors, Isaac Mizrahi, and Bill
Robinson — contributed $5,000 to DIFFA. Esquire
pledged to match $50,000 raised from American
Designers at Their Best.

Others who have committed themselves to taking the
lead are: Jay Spectre, who has pledged to match the first
$35,000 raised through the Leadership Council;
Interiors, which launched a fund-raising campaign and
raised $30,000; Dan and Marjorie Baldinger, Alan and
Kelli Questrom, Caroline Hirsch, George Slowik and
Patrick Turner, Alfred Terlizzi, Betsy Judd, Prince Street
Technologies, F. Shumacher & Company, Floss Barber,
BASF Corporation, Ben Beavers, David Bright, Simona
and Jerome A Chazen, Susie and Ed Elson, Ray
Gordon, Michael Gould, John F. Hartman and Stephen
M. Cardino, Hedrich Blessing, Sina Pearson, Suzanne
Tick and Willard Cook of Unika Vaev, and Marvin and
Lee Traub. £

STEERING COMMITTEES:
HOW THEY BEGAN
DIFFA/Northern California

In December 1985 an enterprising group of individuals
in San Francisco, with the support of the Western
Merchandise Mart, organized a Food as Art bake
sale/competition. The proceeds were to go to DIFFA in
New York which hadn't yet established a network of
steering committees. Diane Scheiman, former chair of
what would become DIFFA/Northern California and a
prime mover in the effort, explains that “we wanted to
be DIFFA but weren't yet set up as a committee.”

The sale turned out to be a success, although not
without problems that reflected the times. The original
idea was to have designers design and bake their own
cakes but midway through plans for the event, “food
hysteria” in connection with AIDS set in. The group
shifted gears and enlisted bakeries to bake the edible
designs. Monies raised went to DIFFA in New York.

While the bake sale spurred both consciousness about
AIDS and an interest in mobilizing, DIFFA as a national
entity was just forming. Consequently, what would
become DIFFA/Northern California started out as an

ON
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independent group modeling itself after DIFFA/New
York. “We were a bunch of local folk with a good cause
but no idea how to raise money,” explains Jim
Budzinski. “We actually tried to form our own charter
and bylaws while national was forming.” Budzinski
acknowledges Carol Disrud, president of IBD at the
time, and Robert Hayes, also of IBD, as instrumental in
early mobilization efforts,

The need for a charter became a moot point when
DIFFA/Northern California was recognized as a
steering committee in early 1986. Early strategies
involved getting groups in the industry to throw
benefits. For example, the Western Merchandise Mart
made its windows available for an exhibition (Six Views
on Design) and underwrote production, promotion, and
reception costs; Knoll held a chair auction to introduce
its Milano chair; and the Ginsburg Collection had a
benefit party.

Motivating DIFFA/Northern California, explains
Andrew Belschner, was both the “psychological and
emotional urge to do something. We were intrigued by
the idea that help could come from within our industry.”

What form would that help take?

While initially DIFFA/Northern California thought
that half its grant making should be directed at research
and half at social services and education, the steering
committee quickly saw the light: “Research needed such
spectacular sums of money,” explains Diane Scheiman,
“that we realized we could have more of an impact if we
focused on services and education.” Jim Budzinski
explains the steering committee's goal in another way:
“How can we best help our next door neighbor?”
Budzinski goes on to tell about a meeting at which Open
Hand's Ruth Brinker requested $500. “They needed the
money just to stay open,” notes Budzinski.

Andrew Belschner, who handled grants for the
steering committee through 1988, points out that several
grantees were “out of the mainstream and had difficulty
getting government funding.” He cites as examples
Project Inform, which keeps PWAs apprised of drugs
not available in this country, and the Healing Alternative
Buyers' Club, which actually helps PWAs get drugs
from nontraditional sources.

Support from within the design community has grown
steadily since the eary days and in September 1989,
DIFFA/Northern California initiated a showhouse, A
Dreamhouse to Help End the Nightmare. Northern
California Home & Garden, a key sponsor of the
“dreamhouse,” once again demonstrated its support for
the steering committee by providing support for the
1990 gala, Designs for Living. More recently, winners of
the magazine's Design Achievement Awards were
honored at a gala benefit organized in association with
the San Francisco Mart and Thorsch Productions.
Among the organizations that have benefited from

The Mereoith CORPORATION'S
MeTROPOLITAN HOME BECAME THE
FIRST MAGAZINE TO BE RECOGNIZED BY
HE U.S. DepARTMENT OF HeaLTH &
HUMAN SERVICES FOR “OUTSTANDING
CONTRIBUTIONS IN THE FIGHT AGAINST
AIDS.” Tim WARD, THE MAGAZINES
NATIONAL EDITOR, ACCEPTED THE
AWARD FROM ASSISTANT SECRETARY
FOR Heattn James 0. Mason iN
CEREMONIES THAT TOOK PLACE
Decemeir 2 1N WaskingTon, D.C.
WITH ITS TWO DESIGN-STUDDED
SHowHouses — 1N 1988 anp
1991 — Mer HoMe Has
CUMULATIVELY RAISED MORE THAN
$1.8 miLLio For DIFFA. THe
MAGAZINE WAS NOMINATED FOR THE
AWARD BY DIFFA Presioent Joun F.
HARTMAN.

DIFFA/Northern California’s
grant making are: San
Francisco AIDS Foundation,
Project Open Hand (which
received $50,000 as a direct
result of the 1989
showhouse), Coming Home
Hospice, Stop AIDS San
Francisco, the Shanti Project,
and most recently, Home
Care Companions, &



WHAT 1s THE DESIGN INDUSTRIES FOUNDATION FOR AIDS?

The Design Industries Foundation for AIDS (DIFFA) was founded in 1984 to raise funds for AIDS
organizations and projects throughout the United States. Starting with volunteers from the fields of interior
design, furnishings, and architecture, DIFFA now encompasses fashion, graphic, textile, visual display, tabletop,
exhibit, floral, product, hospitality and craft design as well as the design publishing community. Its broad base
of support makes DIFFA the only national industry-based foundation that responds, through the awarding of |
grants, to the wide range of needs presented by HIV illness and AIDS. ?

B DIFFA is, first and foremost, a grant-making foundation. Grants are awarded in periodic granting cycles
to organizations that: provide direct services (e.g., food, housing, care) to people with HIV and AIDS illness: foster
awareness and prevention through education and outreach programs; and promote public policy and advocacy
initiatives. The foundation also supports community-based clinical trials.

W DIFFA provides grant-making counsel and management services to corporations and others wishing
to support HIV/AIDS-related projects or organizations. Complementing its grant making is the foundation's
leadership role in stimulating philanthropy's response to AIDS.

W DIFFA is an educational resource on HIV/AIDS matters to firms, associations, and individuals both
in and outside of the design communities.&»
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Design Industries Foundation for AIDS

150 WEST 26th STREET
SUITE 602

NEW YORK, N.Y. 10001
212-727-3100
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A MODEL
PROGRAM
AGENCIES THAT PROVIDE DIRECT CARE T0
PEOPLE WITH AIDS AND PROGRAMS
ADDRESSING UNDERSERVED AND HARD-TO-
REACH POPULATIONS WERE THE RECIPIENTS
of $100,000 IN GRANTS ADMINISTERED
8y DIFFA THROUGH THE May
DeparTMENT STORES COMPANY DONOR-
ADVisED Funp, Tre May Company,
WHICH KAS MORE THAN 3,300 stores
NATIONWIDE, MADE IT5 FIRST ANHUAL
$100,000 craNT IN 1990, AND THE
1991 GRANT WENT TO AGENCIES IN THE
FOLLOWING CiTiES: Boston, Denver,
InpianapoLis, New York, PHOENIX,
PirisurGH, PORTLAND, AND TOPEKA.
DIFFA Presioent Jokn F. HARTMAN
DESCRIBED THE MAY COMPANY DONOR-
ADVISED FUND AS A MODEL PROGRAM FOR
THE FOUNDATION. SAID HARTMAN: “THis
REPRESENTS A NEw DIRECTION FOR DIFFA,
AND WE'RE ACTIVELY ENCOURAGING OTHER
COMPANIES TO FOLLOW THE PRECEDENT SET
8Y THE Mar Company. “

PASSAGES

WE NOTE THE RECENT DEATH OF:
Don Rupoy,

Crearor of 100 Lecenos,

A BOXED EDITION OF ART BY PEOPLE
wird AIDS.

Ranoy Eoson,
DIFFA/Houston GRANTS
Co=CHarr.

Duane EMMERT, AN ONGOING
supporTER oF DIFFA/HousToN.

MeL HaMILTON, ACTIVE IN
DIFFA/HousToN, A FOUNDING
mimeer of DIFFA/CHicaco, AND
RECIPIENT OF INTERIORS MAGAZINE
1992 Designer oF THE Year
Awago.

Jewetry DesiGher TiNA CHow, A
LONGSTANDING SUPPORTER OF DIFFA,

ON
LINE

AIDS

NEWS FROM |
THE STEERING COMMITTEES

EBOSTON

— Nearly 500 guests paying from $125 to $500 a ticket
poured into the Boston Ballet Center for A Celebration
for Life, hosted by DIFFA/Boston and the NAMES Fund
for AIDS Services. The gala, which was held November
2, brought together Boston's leading artists, designers,
and architects for an evening of haute cuisine and high
design. Highlights of the gala included dining tables
showing off the handiwork of various artists and
designers, an auction of custom-designed jewelry and
clothing, a brief discussion on the latest developments
in AIDS research by Dr. Erik Langhoff of the Dana
Farber Cancer Institute, and an after-dinner concert by
Karen Akers. Designer Mario Buatta and Boston Ballet
Director Bruce Marks served as guest hosts for the

| Ken Hurd, chair of the NAMES Fund for AIDS Services with DIFFA/Boston
cochair Donna Netwig at A Celebration for Life.

evening, which netted $20,000 for AIDS service organi-
zations in the area.
| —Innovation, talent, and enthusiasm paid off for DIFFA
at the Boston Interior Design Show last October. A
group of top-notch professional interior designers
known as the Designers Networking Group donated
their expertise by manning a beautifully decorated
booth that provided information about AIDS, conducting
ongoing workshop seminars throughout the show, and
collecting $2,500 in donations in exchange for personal
design consultations.
—In August 1991 DIFFA/Boston opened its AIDS Relief
Boutique in showroom space lent by the Boston Design
Center. The boutique, which sells clothing along with
gift, decorative, and art items donated from local
sources, has raised $4,500.
—The Boston chapter of the Institute of Store Planners
(ISP) donated $1,000 to DIFFA as the recipient of its
1991 charitable contribution. Additional fund-raising
efforts are promised on an ongoing basis through ISP's
membership and newsletter.
—DIFFA/Boston has been named a benefactor of the
Jewish Community Center’s Showhouse in October

CREATED A CROWN FOR THE LOVE BALL |
2 - Barners New YorK CROWN l
Auction.

1992. The Showhouse ‘92 site is Carccassone, Castle on
the Cliffs, a 50-room oceanfront estate in Marblehead,
Mass.

The first jacket received for the 1992 Dallas Collection was given to
designer Michael Kors (1.). With him are Shelle Bagot, owner of the
Gazebo, and DIFFA/Dallas executive director Stephen Burrus.

Photagrapher Francois Robert
i) and DIFFA/Chicago board
member Dana Armett at Oak

Street on Location

EHCHICAGO
—DIFFA/Chicago was named the beneficiary of the
Fifth Annual Oak Street on Location fashion show. Oak
Street, Chicago's fashion strip, sponsors a yearly
fashion show (under a block-long tent) that launches
the fall season, and the 1991 event brought
DIFFA/Chicago $20,000 in revenue. Posters for the
event, designed by DIFFA/Chicago board members
Dana Arnett and Francois Robert, are available for 510
through DIFFA/Chicago.

—An opening party for Cole-Haan's new Michigan
Avenue store raised $20,000 for DIFFA/Chicago.
—Chicago's leading retailers and interior designers will
be donating clothing, furniture, artwork, and more for
DIFFA/Chicago's Designer Garage Sale, set for April 9.
Among the items the steering committee has received
50 far are two paintings by Tony Curtis, a fur provided
by Neiman Marcus, and five Oriental rugs. Board
member John Cannon is chairing the event with
assistance from Nena Ivon of Saks Fifth Avenue, Diane
Cole of Chanel, Bob Greco of HartMarx, Joy Sandler of
Gianni Versace, and other members of DIFFA/Chicago.
—Tout Francais is the theme of DIFFA/Chicago’s
fourth annual June gala, which will be spun around
French surrealism. Interior designers Richar and Trudy
Schwartz will chair the event, which is scheduled for
June 6 at the new Stouffer Riviere Hotel.

HDALLAS
—DIFFA/Dallas received the first of 100 jackets to be
donated by Levi Strauss & Co. for this year's Dallas
Collection. Tommy Tune will chair the event, which is
scheduled for October 25 at Loews Anatole Hotel.
—The Dallas Art Dealers Association held a World
AIDS Day Dinner on December 1 and donated ten
pieces of original art to DIFFA, which have become the
prototypes for boxed gift cards that will be sold at this
summer’s New York Stationery Show. The original art
will be auctioned later this year.

—The Dallas Design District is asking Texas architects
and interior designers to design pet houses for a special
exhibition marking
the fourth
anniversary of the
Contract Design
Center. After the
exhibition the
houses will be
displayed and sold
at Neiman Marcus.
Proceeds

will go to
DIFFA/Dallas.
—DIFFA/Dallas
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FROM THE HELM

On the weekend of February 21, while DIFFA
volunteers in the Los Angeles area were beginning the
countdown for the opening of "An Event in Three
Acts," a fourth act of sorts was going on. Members of
steering committees from across the country were
getting a primer on the basics of fund raising from the
very dynamic Barry Nicklesberg, executive director of
the Funding Center in Alexandria, Va. DIFFA had
engaged the services of Nicklesberg as facilitator of
the Los Angeles Forum, and almost without exception,
participants called it the most worthwhile session they
had ever been to.

There was role playing that laid the groundwork for
more targeted fund raising, there were discussions on
what DIFFA is and how we raise money, and there
was the Nicklesberg truism that "people give to
people." Corporations do not give money, said
Nicklesberg. The people who work for corporations
give money.

At this point in DIFFA's life, the bulk of financial
support still comes from major events. But as long as
AIDS is with us - and by all projections it will be with
us for some time to come - DIFFA needs to become
more forward thinking in its strategy for raising funds.
This means coming up with a comprehensive plan for
training steering committees in such vital areas as
fiscal management and recruiting members who will
be involved in "tomorrow's tomorrow," and a Steering
Committee Training Task Force has been established
for just that purpose. After seeing the kind of
enthusiasm and insights that Nicklesberg (who isa
task force member) brought to the Los Angeles
Forum, I have every belief that the task force will
come up with strong recommendations for cultivating
the kind of leadership that will take DIFFA to the next
plateau as a grant-making foundation.

John F. Hartman
President

NEW FACES

~CHRis KOVARIK HAS BEEN APPOIRTED DIFFA'S ASSISTANT T0 THE
PRESIDENT. THE POSITION ENTAILS THE DAY=TO-DAY RUNNING OF THE
ORGANIZATION’S NEw YORK HEADQUARTERS. PRIOR T0 HIS APPOINTMENT,
Mr. KOVARIX HAD BEEN A VOLUNTEER ON YARIOUS PROJECTS.

—JasmyN LILLY, WHO WILL BE RECEIVING A MASTER”S DEGREE IN
PerrORMING ARTS ADMINISTRATION FROM NEW YORK UNIVERSITY

IN MAY 1992, HAS BEEN WORKING AS A GRANT INTERN IN DIFFA’S
NATIONAL OFFICE SINCE SepTemeer 1991,

—PameLa Haser HAS JOINED DIFFA AS DEVELOPMENT ASSISTANT.

........................................I..l....

STEERING COMMITTEE
CONTACTS

BOSTON
Donna Netwie 617-242-4770
Lisa MarTIN 508-546-6967
CHICAGO

708-446-8508
312-321-9290

Linpa BarTLETT
Dennis Krause

DALLAS
STEPHEN BURRUS 214-871-1053
Jooy CLarke 214-350-4458
GREATER PHOENIX
Linoa WiLLiams 602-944-4995
Naomi AwpersoN  602-232-0032
HOUSTON

713-972-1202
713-527-0333

KAty JouNsTON

BiLt Kavanach
KANSAS CITY

STeve Maturo

Wes MiLLer
MINNESOTA

CHERYL GARDNER

BRANDT TURNER
NORTH EAST OHIO

BRYNNA FisH 216-831-5440
NORTHERN CALIFORNIA

Barsara Watoman 415-563-3977
WASHINGTON, D.C.

JoserH Whuk 202-686-0012

Bert Ouiva 202-887-5400
WESTERN MASSACHUSETTS

MarK AUERBACH 413-733-7095

816-531-7661
800-821-3500

612-333-2602
612-830-0136

BOARD ADDITIONS

—DanieL BALDINGER, PRESIDENT OF Lours Batpinger & Sows, INC.
(LB&S). LB&S, wHicH MR. BALDINGER HAS BEEN HEADING SINCE 1955,
MANUFACTURES HIGH-QUALITY CUSTOM LIGHTING FIXTURES. IN 1986,
BatbiNGER ARCHITECTURAL LIGHTING, Inc. (BAL) was FouNDED TO
MARKET DESIGNER FIXTURES.

—MicHAEL SORRENTINO, PRESIDENT OF DONGHIA FURNITURE & TEXTILES.
MR. SORRENTINO PREVIOUSLY HELD THE POSITION OF VICE-PRESIDENT OF
MARKETING FOR THE STEELCASE DESIGN PARTHERSHIP, HE IS CURRENTLY
NvoLvep witH THe ASID Markering Task Force, ASID Service
CorporATION MANAGEMENT, D&D BuiLDING ScHOLARSHIP COMMITTEE,
aNp Decoramive Fasrics Association Boaro.



disbursed $93,000 in grants to eight local AIDS service
agencies at a reception held in November. One of the
agencies, Oak Lawn Community Services, also received
an $18,000 mini-van for its “Care-a-Van" transportation
program,

H GREATER PHOENIX
-DIFFA/Greater Phoenix recently inaugurated its
Dollars for DIFFA fund-raising program. The ongoing
program encourages design-related organizations to add
a dollar for DIFFA to entry fees for meetings or special
events as well as when sales are made.

HEHOUSTON

—DIFFA/Houston’s second annual Take a Seat fund
raiser, held in September, netted $154,000. The event is
an auction of “chairs as art” designed by members of
the design and arts community, and the top live auction
chair, created by furniture manufacturer Pyranak, went
for $8,200.

—On October 30, Tootsies, an elite clothing store,
teamed up with aerobics studio Body Rock to present an
evening of cocktails, dining and dancing, and
entertainment to benefit DIFFA/Houston. The event
enabled the steering committee to give out $50,000 in
grants to Houston programs for women and children
with AIDS.

HEKANSAS CITY

—DIFFA/Kansas City was the beneficiary of the 1991
Design Excellence Awards event, held at Drexel Hall.
The event recognizes individuals for their work in the
field of design, and among those honored was John
Rufenacht, development chair of DIFFA/Kansas City.
Beginning in 1992, the annual event will be hosted by
the steering committee.

H MINNESOTA

— DIFFA/Minnesota's Fantasy Showhouse: Making
Way for Magic, which represented the steering
committee's first large-scale gala, enlisted seventeen
designers to create fantasy rooms, each identical in size.
A direct result of the showhouse will be grants to local
AIDS organizations, which will be distributed shortly.

ENORTHERN CALIFORNIA

—A gala benefit honoring the winners of Northern
California Home & Garden’s 1991 Design Achievement
Awards was held October 3. Organized in association
with the San Francisco Mart and Thorsch Productions,
the event took place at the San Francisco Mart as a
benefit for DIFFA/Northern California.

—More than 300 patrons of the Bay Area’s architectural
and design communities attended a special DIFFA
benefit, From Inspiration to Installation, in September.
Sponsored by the American Institute of Architects
(AIA)/San Francisco's Interior Architecture Committee,

and the Northern California Chapter of the Institute of
Business Designers (IBD), the benefit featured a silent
auction of architectural furnishings by some of the city's
hottest designers and a series of ten -minute seminars
by the designers themselves. The event took place at
the Contract Design Center and was dedicated to the
memory of design legend Charles Pfister.

HBEWASHINGTON, D. C.

—A laser show celebrating DIFFA grantees was among
the highlights of A Votre Sante, DIFFA/D.C.'s annual
fund raiser, held November 16 at the Building Museum.
The evening also featured a fashion show of designs by
Pamela Dennis, Zang Toi, Steven Stollman, and others.
The fashion show culminated in a performance by

‘voguer” Willie Ninja and other dancers from the House
of Extravaganza. Capping the evening was an auction,
balloons, and dancing until 2 a.m.

—DIFFA/D.C. has coordinated the efforts of
Washington's design and building community in
remodeling a building that will house school-aged
children living with HIV. The Francois-Xavier Bagnoud
(FXB) House, donated to the founders of !
Grandma's House by Albina du Boisrouvray in memory [
of her son, is a three-story, six-bedroom house, and local ]
designers and - A7V E
builders have wE

donated time and
furnishings to
create a
stimulating,
cheerful
environment for
the children.

A room in the FXB L
Hause, renovated by I'_:j
D.Ck design o
community. Photo by
Anice Hoachlander. B
@ 1992

EWESTERN

MASSACHUSETTS |
—DIFFA/Western Massachusetts raised over $20,000 |
at Art for Life 3, a live and silent auction of fine art, art |
objects, and antiques held November 23 at the Holyoke
Heritage State Park. More than 130 artists and
designers, including Donna Karan and Bob Mackie,
donated work for the special event, which attracted over
350 people. Among the more unusual pieces was a
commemorative plaque featuring Magic Johnson's
hands, designed by Springfield artist Alvin Paige who
had been commissioned several years ago by the NBA
to develop the plaque. D
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UNSUNG
HEROES

DIFFA's "UnsuNG Heroes"=INDIVIDUALS
WHO GENEROUSLY GIVE THEIR TIME,
TALENTS, AND KHOWLEDGE TO HELP THE
FOUNDATION FURTHER ITS MISSION=WERE
HONORED IN A SPECIAL PRESENTATION AT
THE 1991 ANNUAL MEETING , HELD
Ocroser 25 a1 New York Ciry's Hotel
MACKLOWE. THE PRESENTATION
CONSISTED OF A SLIDE SHOW THAT
DEPICTED UNSUNG HEROES IN ACTION
WHILE BOARD MEMBERS TOOK TURNS
CITING THEIR NAMES (LISTED BELOW):

| BosToN

Lowis PosteL
Bruce RHoADES
CHicAGO
DaNA ARNETT
Roserta ENGLUND
DaLLAS
MaRA CHRISTIAN
JAN STRIMPLE
NUYO
HousToN
Ranpy Epson
Duane Emmert
Bersie WEATHERFORD
Kansas City
Francis Basza
Norman Potsky
MINNESOTA
Kent Hewstey
RicHaRD REHL
JoHn WiLLiams
NortH East OHIO
Jererey 5. Davis
Lewis WaLLAcK
Joan YELLEN

| San FranNcisco

Georee Zepp
WasHinagTON D.C.

CHARLES ATWELL

Terry Perry

MicHatL BetL
WESTERN
MASSACHUSETTS

Scort CoRmiER

Joun C. Om0

WEFCR-FM
NATIONAL

Jov Curistov-Uricn

Mark Cotting

STEPHEN KENNARD

SHirLey Kenneoy

Karew Lavine

JoHN LENAAS

Levy, Soner & SieceL

STEVEN WEISSMAN



DIFFA DONATIONS [JANUARY 1,

$1,000-2,499
ABW Enterprises, Inc
AIFD Southern Chapter
Mr Steven L Aaron
Ms Mora Smith Ackerley
Ms Carolyn P Ackerman
Adoms Properties
Ms Harnen Adams
Albert & Pearl Ginsberg Foundation, Inc
Allen Beck Florist
Anthany P Browne, Inc.
Architectural Interiors Incorperated
Arkitektura, Inc
Mr Richard G Ashworth
BFID
Baldwin Associales
Mr. Anthony Ball
Mr Gary E Barber
Bentley LaRoso Salasky Design
Bergdor Goodman
Mr Jordan Berlin
Betty Ginsberg Gollery
M. Ross Bleckner
Ms, Susan Blond
Ms. Roymono Bomaor
Ms. Marie Brenner
Ms. Julie D Brown
Byblos U S.A | Inc
Ms. Meriom Calobrai
Mr D. Randy Calabnia
M. John Michael Callohan
Carol Rollo/Riding High Inc
Carole Gratele, Inc.
Caroline P. Hirsch Foundation
Caroline’s For Comedy, Inc
M Richard T Catalono
M Paul Cavaco
Mr James T. Collier
Comme des Gorcons Lid
Contract Associates, Inc
Contract Design Magozine
Cooper Industries Foundation
Crescent Retail joinl Venlure
M Walter L. Cronkile, Jr
Crystal Bronds
Dawid Walker Inc
Design 401 d
Ms Stocey D Dillen
Me Williom B Duplantis
M. Douglos Durst
Elizobeth Watson Inc
Ellen Trocy
Mr Duane F Emmer
Exposures Inc
Mt Steven M, Feldman
Fernondo Sanchez Lid
Mr. lowell Feuer
Fieldcrest Cannon, Inc
M Michael V Filippis
Mr Zochary Fisher
Ms_ Annie Flonders
Mr Robert Flug
Focus Apparel Group, Inc
Mr Waller A Forbes
Mt John E Forestner
M Geroald Frankel
Mr Robert Freiberg
Giorgio Armani
Mr Ralael M. Gonzalez
Grace Enterprises, Inc
Ms. lsabel Cristing Grojales
Ms. Amy Gross
M Robert Hadley
Hamblen Brothers, Inc.
Hargett Associotes/Dollas
Ms. Debra Healy
i Beat Hellstern
Hickory Business Furniture
Highland Villoge Holding, Inc.

Me Willem T Hillman

Ms Rase Cullivan Hack

House of Collee Beans, Inc

Ms Alison Houtte

Ms. Holly Hunt

IWC

In Fashion Magozine

Intenim Cluoiters, Inc

Interior Elements, Inc

Isoac Mizrahi & Co.

Jackie Chalkley

Jocobs Manogement Corporatian
Mr. Mare Jocobs

Jewish Communal Fund of New York
Ms Betsey L. Johnson

Ms. Jenniler U, Johnsan

Mr Jomes | Jardan, Jr

Judy Casey Inc

Juha Groy, Uid

Osama Sholig Jume'An

K & D Exportimpon Corporation
Karl Kemp & Associates lid

M Timothy M. Kennedy
Michoel Keprta, DD S.

Ms. Beverly Kerzner

M Derek Fareed Khan

Kikat

M. Roben W King

Koenig, Ralner and Mo, P.C
Mr. Barry B lePatner

Ms. Melinda Eve Lehrer

Mt Corl Levine

Mr. Stanley W Light
Mandel-Kahn Industries, Inc
Marie Valenting International Inc
Mr Jorge M. Martinez
Maslow Full Circle Furniture, Ltd
Moylor Regent Hatel

Mr Larry D McGee

Ms Rebecca C. McGreevy

M John H McKee

Mr Jeffrey A Milhom

Mr. Harrison Mindlin

Milchell Brothers

Ms. Carolyn Mokhalarion

Ms. Patricia Underwood Moynihan
Muscle Beach T-Shint Company, Inc
Mr. Ken MNaton

Mr. Frank B Newlin

M. Dowid A Newton

Mr. Llong MNguyen

Ms. Goil D O'Neill

Qliveri, Inc.

Omnilics

Polo/ Ralph louren Corporation
1) Plan Ponoth, Ph D

RH Macy & Co, Inc

Mr B Michoel Rabinowitz
Roymend Foye Editons

Rempue Gollery

Ms. Trocie | Rentrce

Mz Mory Ann Restivo

M, Frederick D Reynolds il
Mt Geraldo Rivera

Robert Metzger Interiors, Inc
Robert Rouptley, Ltd

Ms Christiana Roberts

Roxy

M Albert Sardelli

M Raymond F. Saxon

Ms. Linda Schimberg

Mes. Shirley Kennedy Selkin

M. Dovid Sheppard

Mr. Ryssell Simmons

Ms. Ingnid B Sischy

M. Carl Spielvogel

Mr John H, Staub Il

Mr lawrence N Stern

Stewart Title Company

Stonewall Community Foundalion
Style Craft Shint & Blouse Co., Inc
Me Amy Sullivan
Ms Antainette C Suman
Mr Alfred Terhizzi
Temlic, Inc
The Allsiate Foundation
The Arrangement
The Bernhill Fund
The Calvin Klein Foundation
The Darothea | leanhard! Foundation
The Elson Foundation, Inc
The Foundation of the Greater
fFederation
The Tie-Coon Trading Co.
Tootsies
Ms lee L Traub
Ms Christy Turlington
M. Richerd G Valenani
WEM Foundation
Ms Cherryll Walzel-Miller
Waring & laRoso, Inc
M. Kerry | Warn
Washington Design Center
Wi, Edwin N Weidman
Mrs. Wesley West
Westar Medio, Inc.
M Joson S Wiesenteld
Wilke - Rodriguez
Mr. Williom B. Zifi, Jr.
] Zucker
$2,500-9,999
Alain Mikli Lid
Allure Mogazine
American Express Company
American Society of Interior Designers
Armstrong
Ms. Jenny Attyeh
Barneys Inc
Beretton Services
Thomas |. Bombardier, M D
Brunschwig & Fils, Inc
Mr Maro Buatta
M. Robert Calcagno
Cargill Lumber Company
Charles Jourdan Boulique, Inc
Chetta B Inc
Ms Madonno Ciccone
Click Madel Management Inc
s Helen Buchanon Dawis
Decarotor Previews
Mr. William Diamond
Digital Communicalions Associates, Inc
Elle Mogozine
Esprit
Estee louder Inc
Fome Magozine Group, Inc
Finger Furniture Co., Inc
Mi R Dan Fontaine
GFT (U S A | Corporation
HG Magazine
Mr. Stewart A Holpern
Ms. D. A Hommen
Hearst Magozines
Il Cantinori
Interior Design Partners
Interiors Mogozine
Kabra International, lid
lanceme
lansdown Entertginment Corporation
Lintos: New York
Allen A logerquist, M D
Lows Criscuclo Esiare
M F M.E. Model Manogement Co. Lid
MC Company
Medemoiselle
Peter Marino, Architect
Matsuda U S A Inc.
Michigan Design Center

1991 -DECEMBER 31,

1991)

Mt Richord Mishaan

Poul Smith, Inc

Mt Llarry Kenneth Payne

Mt Jomes G Pepper

Mr Dovid B. Pf‘lu”lps
Polo/Ralph Lauren

Palygrom Holding Inc

M. William F Rankin
Recanati Foundation
Redbock Florist Services
Restaurant and Hatel Design Mogezine
Saxony

Slanleyl Sugulz. DDS.PC
Mr Michael Southgote

Jerry | Speyer

Stark Carpet Corp

Ms. Robin Cronin Stephenson
Swalch Watch USA

Tatou

The David Gelfen Foundation
The Diller Foundation

The MNotori Company, Inc

The MNew Yorker

The Paul Ropoport Foundation, Inc
The Robert Mopplethorpe Foundation
Inc

Thomas Erben International Art
Mr. L Murray Thomaos

Todd Oldhom ond Company
M. Colvin Tsoo

Ms. Margarel C. Tuthill

U.5. Nuova, Inc

U 5. Nuve, Inc

Ms. Connie Uzzo

Vogue Magozine

WHE Inc

Mr Larry Walsh

Mr Roben Woolley

Yohji Yomamoto U 5 A Inc
Yves Saint laurent Parfums
Zimmer + Rohde

$10,000-24,999
Caremark Inc
Edgell Communicotions, Inc
Emporio Armani
Fend
Guess?, Inc.
liahan Trade Commission
Ms. Donna Karan
L'Zinger International
Meiman Marcus
Ms. Pauling Porizkova
Mus. Phyllis Pressman
M. Robert L Pressman
Publicis, Inc.
Ms. Kelli Guestrom
M. Bill Robinson
Syndicate Sales, Inc
The Chase Manhatian Bank, N A
The Minnegpalis Foundation
Vanity Fair
Warnaco, Inc
Warner Brothers Records, Inc
Ms. Kathleen P. Wetmare

$25,000-49,999
C & S/Sovran
Ms. Edith D Colrin
Kraltmaid Cobinelry, Inc

$50,000-99,999
FABB

$100,000+
Allied Signal, Inc
Canllon Importers Lid
Chanel
E 1 du Pont de Nemours & Comparny
The May Depariment Stores Company



NOTES ON DEVELOPMENT

In keeping with the spirit of innovation, DIFFA has
developed a series of programs that enables individuals
to contribute in a wide variety of ways.
— For example, memorial and honor cards, created by
the graphic design firm of Drenttel Doyle Partners in
New York City, are a way to contribute to DIFFA in
honor of a special occasion or in memory of an
individual,
—Make-Up Art Cosmetics Limited (M.A.C.) is
marketing Make Up Make Out Play Safe tee-shirts
through its Christopher Street shop in New York City as
well as in Bendel's and Nordstrom’s. Tee-shirts cost $20,
812 of which goes to DIFFA. To order tee-shirts directly
call 800-387-6707.
—Internationally renowned hair and beauty products
supplier Sebastian International launched its Club
UN.ILT.E. (Unity Now Is a Tomorrow for Everyone) late
last summer and DIFFA was selected as one of the
seven charities to benefit from the program. Through
the club, patrons of participating
salons can contribute $10 to the
charity they choose. In return, they
receive a $15 gift from Sebastian
along with a Club UN.LT.E. booklet
offering coupons and savings on
products and services at Sebastian
salons across the country.
—Furniture manufacturer Sarreid,
Ltd. has been contributing 1.5% of
gross sales on a special line of accent
furniture, the Resort Collection, to
DIFFA.
—Rosenthal is donating 25 percent of
all sales of pieces in the Marking
collection, a new pattern by artist
Dorothy Hafner, to DIFFA. Markingis S
available as a coffee, tea, and dinner set, and can be
purchased nationwide at better department stores and
specialty shops.
—If you've been thinking about purchasing Sheila
Lukins's and Julee Rosso's New Basics Cookbook, there's
a way to do it as a benefit to DIFFA. The book is
available at Armstrong showrooms and 50% of the
cover price, if purchased at the showroom, will go

to DIFFA.
—The spring catalog of Levenger, an upscale mail
order catalog “for the serious reader,” will be selling the
bust of Mark Twain that was featured in writer Tom
Wolfe's room at Metropolitan Home'’s ShowHouse II. F.
E. Hart, who created the bust, is donating his royalties
from the sales to DIFFA. The bust will retail for $99.
—Fifty cents per yard on selected fabrics from

ARC-COM Fabrics will be donated to DIFFA
beginning this spring.

For further information on development programs
contact DIFFA's national office. &

| ASSEMBLED A TEAM OF WRITERS FOR

| MAKING A '
DIFFERENCE |

A SPECIAL ADVERTISING SECTION
DEVOTED 10 DIFFA wiLL APPEAR IN
THE MaY 17 1SSue of THE New
Yorx Times Macazine. Amy
Gross, DIFFA BOARD MEMBER AND
EDITOR OF MIRABELLA, HAS

GIFT OF HOPE

Wolf-Gordon, one of the nation's leading design
sources of quality wallcoverings, inaugurated its Gift of
Hope program in October. Wolf-Gordon customers are
encouraged to enroll in the program, which allots 2
percent of their purchases to DIFFA. Said Wolf-Gordon
Vice-President Rick Wolf (shown above with DIFFA
President John Hartman, center, and Wolf-Gordon Vice-
President David Gordon, right) in announcing the
program: “By now we're all acutely aware of the
devastation of the AIDS pandemic. However, awareness
isn't enough without action.” &

THE SECTION, AND BOARD MEMBER
MICHAEL BIERUT, WITH HIS FIRM
PentAGRAM DESIGN, WILL PROVIDE
GRAPHICS AND DESIGN.

FIFTEEN PERCENT OF ADVERTISING

REVENUES FROM THE SECTION WILL
60 10 DIFFA, AND ADVERTISERS TO
DATE INCLUDE CHANEL, THE D&D
Buioing, KNoLL INTERNATIONAL,

ABSOLUT STATEHOOD

| M LOVE BALL 2 COMMEMORATIVE

| BY PEOPLE WITH AIDS ‘ _-J

AND FIELDCREST.

A lithograph by Alabama artist Jon Coffelt, appearing
in the January 17 edition of USA Today, marked the
beginning of Carillon Importers’ Absolut Statehood
campaign. Artists from all 50 states plus the District of
Columbia have been commissioned by Absolut to
produce limited edition lithographs that incorporate the
artist's vision of his or her home state with a rendition of
the Absolut Vodka bottle. The lithographs, which will
sell for $300, are scheduled to appear alphabetically by
state every other week in USA Today and proceeds will
go to DIFFA.

According to Michael Roux, president and CEO of
| Carillon Importers Ltd., the dual objective of the
program is to showcase the work of the artists and “to
make a major contribution in the fight against a disease
that is striking growing numbers of Americans,
including many artists.” Three hundred of each
S =gy lithograph
will be sold,

Dorothy Hafner's Marking' ‘

pattern for Rosenthal. :?:ycl;-s -
| placed by

calling 800-

— 22140765.€

AND KEEPSAKES

POSTERS, BY JULIAN SCHNABEL
IN A LIMITED EDITION OF 500
$115.00
W DIFFA DesiGNs BoXED
NOTE CARDS |
W 100 LEGENDS, ELEGANTLY |
BOXED EDITION OF ART, |
PHOTOGRAPHY, POETRY, AND PROSE

$17.00

|" - —v;

-

T - . AN = o
ABSOLUT ALABAMA.

$105.00
To ORDER ANY OF THE ITEMS ABOVE,
cALL DIFFA'S NATIONAL OFFICE. ‘




DIFFA MEMORIAL/
HONORARY GIFTS
The following is a list of memorigl and
honorary conlribulions made between
Janvary 1, 1991 ond January 18,
1992
In memory of Alan Dovis
Harvey L. Sonders
In honor of Amy Gress
DIFFA Boord of Trysiees
In memory of Andy K. C_ Tse
Dianne Benson
John E. Cogswell
Christopher M. Hayes
The 92nd Strest YM-YWCA
In memory of Arthur Ray
Ronald D. Benlley
Broy-Schaible Design
Howard Brous
] Hyde Crawford
Douglas Berman/Peter Dalerner
louise C Franks
John F. Hariman
Bruce A. Hermon
Fern Mallis
Nancy Novogrod
Waller C. Reich
Roberta Reynolds
Martha Rosen
Ronald H. Rosenes
Morjorie Scheer
David M. Silfen
George Slowik & Potrick Turner
Richard Zinn
In memory of Bamey Pressman
DIFFA Boord of Trystees
In memory of Bernord Smith
Coshmere Cashmere
Stephen Rankin Frost
Ellen Kromer
In honor of Bernice and Albert Zakin
Ruth S. Klein
Elaine Kromer
Judith Lenen
Phoebe A. Stanley
In honor of Bob Bucks
Shirley M. Bucks
In memory of Carmelo Pistritio
Nancy & Dave Foshions Lid
In honor of Carole Propp
Inwin Greenberg
In honor of Cecilia Bass
Carla Schine
In memory of Charles Falls
Michoel Dale
In memory of Chuck Hathowoy
Elizabeth L. Platschbacher

In memaory of Cil” Foiman
lindo K. lewilt

In memory of Dick Clork
Anne Perlo Bloom

In memory of Donald Alon Davis
Janet E- Clatk

In hanot of Donno Karan
Judith E G Miller

In memory of Elizabeth Mollen
Rosalie B. Scaccio

In honor of | Follmer and 5. Roden
Arlexpo

In memory of Freddie Gilbert
Francine L. Barth

In memory of George Guim
Maureen Jo Missner

In memory of Guiseppe Palumbo
Marcia Gewanler

In memory of Harvey Schloss
Vera Mallis

In memory of Herb Chorn
Saks Filth Avenue

In honar of | Mindlin and | Konolff
Harrison Mindlin

In memory of John E. Reid I
Susan S. Freedman
Estelle 5. Gelman
Rena Spectre Marcus
Bernord A Marden
Melvin & Estelle Gelman

foundation

Mr & Mrs. Williom A Miller

In memory of Larry Slamler
Marcia Gewanter

In memory of Libre-Turchetti
Paul B. Roulet

In honor of M. Averbach & A. Margolin
Scolt Auerbach

In memory of Marvin Rosenthal
Jeft C Stevenson

In memory of Matthew Garey
Michae! Berney

In memary of Maunzio Coldant
Handman Associates

In memory of Melissa Rothkopt
Arlene Sheflin

In hanor of Mi. & Mrs. Temkin
Andrew Stern

In memory of Berdie Bemstein
Aaron Siben

In honor of Muriel Chess
Joon Federmon
Frances Forman
Edword U Gips
Palricio Green
Edith Siroto

10000 000000000000 00000006000000000000080

In memory of Nicholas Urbane
Robert Dellanoce, M D
Steven Kreinberg, M D

In memory of Paul Rill
Textile Technology, Inc

In honor of Perry Ellis &

Ronaldus Shamask
Carillon Importers Lid

In honor of Rila Brennan
Interior Design Force, Inc.

In memory of Roberl lowrence
Altardo Embroidery Co., Inc
Marljo Barbour
Anne Barge
James L. Fitzsimmons
Marris Gerstler
linda Hochsberg
Young A. Kimberly
Garfield McNair
lille Naim
Nat Stein
Symphony Fabrics Corporation

In memory of Robert Yoh
Robert F. Darling

In memory of Roger Forsythe
laurence B Weber

In memory of Ronald G. Segel
DIFFA Board of Trustees

In memery of Ronald Rachlin
Suzanne Friedman

In memory of Ronnie
Donna L. DeBow

In memory of Ronnie . Corcoran
Williom R Edson
Richord L. Mills Il

In memory of Rose Ponger
Avon Products, Inc

In memory of Stephan P Johnson
Angelo Dominguez
Karen M. Dooley
William Glover
Richord A, Gourley, Jr
Ken D. Hornbeck
Berna Johnson

In memory of Steven D. Thomas
laurence E. Weber

In memory of Timothy G Seiford
Beverly A Cardella
Crealive Costumes, Inc
Susan Huls Filipowich
Waoyne Montogna
Nancy & Dove Fashions lid
Marie W. Remer
Gerold T Scarano
Raymond A. Weisner

In memory of Williom Floherty
The Phillips Janson Group

The opening of HEART STRINGS *The
AIDS Memorial Quilt * and You: "An
Event in Three Acts” in Los Angeles
coincided with DIFFA's biannual forum
and brought steering committee
members from across the country to
the West Coost. The 35-city tour,
which is being underwritten b
Sebastian's Club U.N.LT.E. nns eight
other sponsors, opened in Los Angeles
the weekend of February 21.The AIDS
Memorial Quilt was unveiled on Friday,
and celebrity feaders included Dustin
Hoffman, Carol Burnett (shown above
with DIFFA Président John Hartman),
Joel Grey, and Carol Kane. A new
production of HEART STRINGS was the
main event the following evening, and
among the celebrities who performed
and narrated were Olivia Newton-John,
Patti Lupone, Nell Carter, and
Christopher Reeve. DIFFA took the

| opportunity to present Sebastian

International's John Sebastion with the
Roz Burrows Award, which is given for
special service to DIFFA.

AN EVENT IN THREE ACTS
THE NATIONAL TOUR SCHEDULE
San Dikco Fesruany 7, 8
PaLM SPRINGS Fesruany 16,17
Los ANGELES Fesruary 21, 22

SaN FraNCISCO March 6, 7, 8
SACRAMINTO March 12
Minnearouss Magcn 20, 21
Denver March 29
Mempris Armii 1,2
Mew Orueans ArniL b
Lowsviue Arrit 10, 11
Lirmie Rocx ArgiL 13

St Lowss ArriL 15, 16
CHiCcAGO Arrn 20, 21
Kansas Ciry AraiL 23, 24
Datwas Arrn 26, 27
Houston Aric 29, 30
SaH ANToMIO Mar 3, 4
KnoxviuLe Mar 8
INDIANAPOLIS Mar 11,12
Boston Mar 15, 16
Provipewce Mar 18
RicHmonD Mar 20, 21
RocHesTer Mar 24
CLeviLanp Mar 29, 30
New Yorx Jume 3, 4,
New Brunswick, NJ.  Juwe 7, 8
Waswincton, D.C. Juwe 9, 10
Cotumeus Juwe 12,13
CHARLOTTE Juwe 14
RuteioH,/ DurHam Juwe 18
Patm Beach Counry Juwe 22
Miami Juwe 23
BIRMINGHAM Juni 25, 26
ATLANTA June 27, 28

R sy e iR L



Appangix 9: DIFFA Newsleter Used as Ressurce for Application




DIFF

Design Industries Foundation for AIDS

ON
LINE

John F. Hartwan, president; Ron Ferrern
recently appeinted director, western region; Leanza
Cornetl, Miss Amenica 1993; Steve Hensel, chair,

! Seattie chapler; Dy, June E. Osborn, chary, National
Commisston on AJIS; and DHFFA
charr, George W Slounk, fr

POLITICS, CHALLENGES
AND MISS AMERICA

ey DIFFA volunteer leaders from
across the country converged on
Washington, D.C., the weekend of

October 9 for the Foundation's annual meeting,
which was timed to coincide with the display of
the NAMES Project AIDS Memorial Quill and
the 1992 Mational Skills Building Conlerence
(coordinated by the AIDS National Interfaith
Network, the National Association of People
with AIDS, and the National Minority AIDS
Council).

DIFFA's annual luncheon, held at the Loews
L'Enfant Plaza Hotel, began on a somber note
when Chair of the Board George W. Slowik, Jr.,
asked for 2 moment of silence in memory of
DIFFA co-founder Larry Pond, who had died a
few hours before the luncheon. The mood then
took on a subtly political air when Mary Fisher
and Bob Haltoy (both of whom are living with
HIV illness) each addressed the luncheon.
Fisher (who had spoken belore the Republican
National Convention) commended DIFFA tor its
| work and Hattoy (a speaker al the Demuocratic
| Natinnal Canvention) commended Fisher for
| bringing “an important message (0 a party that
won't listen Lo me.”

It was the softspoken Dr. June E. Osborn,
chair of the National Commission on AIDS,
however, who, while characterizing hersell as
bipartisan, got right Lo the point when she
unequivocally stated that “AIDS is the epidemic
of our century and beyond.”

“Are we doing enough?” Osborn rhetorically
asked. Then, using her hands to try to quantify
“enough,” she said: “We're so far below
‘enough’ that it's a dumb question.” One
important reason for the “rotten job” we're
doing, said Oshorn, is the “hesitancy” o talk
about prevention in meaningful language out of
fear that doing so would condone behavior
associated with AIDS. In addition, Osborn called
homophobia “an intolerable stain on this
country’s conscience.” Moving on to the
question of health care, Osborn pointed out that
“AIDS did not cause problems in our health care
system. [t simply put the straw on the back of
the ugly camel.”

Another special guest al the meeting was
Leanza Cornett, Miss America 1993, who
narrated the presentation of DIFFA's "Unsung
Heroes." She also took the opportunity to assert
ber commitment to fighting AIDS. "I'm tired of
seeing my [riends die," said Cornett

Diffa chair George Slowik closed the meeling
with a challenge for DIFFA 1o double its grant
making by 1994,

| HEART STRINGS = The AIDS

SHOW OF SPIRIT

fter two years of

planning, directors, choreographers,
costume and set designers, singers and
dancers, electricians, carpenters, one
manager, and one dog (the producer's
beagle, Buford), descended on San Dicgo
in January to begin rehearsals of HEART
STRINGS. There were long, hard, intense
rehearsal days before a student audicnce
saw the very [irsl preview of the show on
February 7. Then came six months on the
road, six months of bus rides [rom city 1o
city, where host committecs had done all
the prep work — handling accommedations
lor the cast, eliciling community suppart for
the tour, working out details of pre- and
post-performance parties and dinners,
arranging lor site visits 1o local AIDS service
organizations

The goal of the tour — 1o raise money for
community-based AIDS organizations
throughout the country and cnlighten
audiences aboul the realities of ALDS and
HIV illness in an entertaining way — was
realized many times over. Bul of equal
import to the HEART ST
would be the touchng moments along the
way

It was the =pirit 0ol An Event in 3 Acts:

Tap: Kaie Clarke (better known as “Queen Kate ),
exeentted director of Heart to Heart AIDS Support
Serveees and a key player in An Event in 3 Act'’s
Lol comnrttee, grectong HEAKRT STRINGS
cist memibers as they amoed in Losaserlle
Hottow. Kay Fry of the Actors Theatre

Lamasmlle, with Sercedes Rieehl af the gala
HEART STRINGS performance

Memorial Quilt » and You, for example,
that moved the San Diego Gay Men's
Chorus te ollow the roupe to Palm
Springs and Los Angeles at its own
expense. Also in Palm Sorines st the time
of the towr was a couple from Wisconsin whaose son had died of ALDS a year earlier. As the AIDS
Memorial Quilt was being set up, the couple came by to find a panel in memory of their son
Volunteers unfolded the very panel they were looking for

In Sacramento, the Quill display was entirely stalled by mothers who had lost sons w0 AIDS
Before leaving Sacramento, HEART STRINGS producer David Sheppard visited the display and
was led by thuse mothers, one by ane, (o their sons’ panels. The expenence left a very decp

| impression. [n Denver, the cast set up tables, prepared food, and sang at 4 dinoer altended by more

than 200 peaple with ALDS, thewr families, friends, and caregivers. In Dallas, a wsit to Bryan's House
proved to be difficull emotionally, There were twelve to fifieen children there the day of the visit and
cast members gol to spend time with cach one of them: At the end of the visit the cast found itself
performing a tearful rendition of a song from HEART STRINGS (“Human Heart™). The cast also
visited Dallas's Dairv Center, an adult day care center, and the Food Pantry, The site visits would
result in an especially powertul performance for the Dallas audicace

In addition to the teaching moments there were the hearieming anes, like the wisit to the San
Antonio AIDS Foundation, which is now the largest multi-service ALDS care y in the country
When the '89 HEART STRINGS cast visited the foundation, it was being operated out of an old bar
and was down (0 52,200 in the bank. That last tour, however, made it possible for the foundation
to put a down payment on the building it is now housed in. Dental care, lood delivery service, day
care, housing, case management, and pastoral care are among the services the loundation provides

Finally, there were the challenges, both large and small. deing performances hefore rowdy
student audiences; getting meaningful support in cities like Knoxville and Providence, which had
never had a major ALDS fund raiser. But challenge was never a siranger 1 the S5-member cast and
crew and the volunteers that helped with the production all along the way, Students got the message
of the show and ended up cheering the performers. Knoxville, through its strong committee,
excellent public relations, committed student leadership, and an appearance by Julie Hagerty, would
{in the wards of David Sheppard) become “the little engine that could ™ And a volunteer from
Providence (which was a relatively late addition to the tour) would characterize the experience
as a “high-profile community event bridging various segments of the community to AIDS issues
service providers.” Final figures indicate more than 54 mullion in grants o organizations in the
ies the tour traveled to. And when the time came for the final peformance in Atlanta on June
An Event in 3 Acts: HEART STRINGS ¢ The AIDS Memorial Quilt = and You proved to
be a real show of spirt.

i's

BEYOND BALANCE
SHEETS |
T he 1992 tour of An Event in 3 Acts, |
which wound its way across the
country last spnng. raised far more
than the 34 million i netted. As DIFFA begins
granting the money rased, the lour's corporate
sponsors are adding up benefits that go far
beyond the balance sheets. For companies like
Allied Fibers, the Prudential Foundation,

| Sebastian International, and Continental Airlines |

— whose contributions to DIFFA could justas |
easily come in the form of a check - the ability

of An Event in 3 Acts to educate and raise
awareness aboul the AIDS epidemic is as eritical
as ils money-raising potential.

“Entertainment is an incredibly powerful ool |
in creating public awareness,” states Peter |
Goldberg, president of the Prudential
Foundation. “With the HEART STRINGS 2 tour, |
we were able 1o reach people — and get them
to really listen — in a wiy thal many of them
hadn't before.”

For Schastian International, presenting
sponsor of An Event in 3 Acts, the tour brought
educational benefits into the beauty salons
that carry its products. “You always talk about
something at the hairdresser's,” points out
Halph Cocearo, vicepresident of sales for regon
1 at Sebastan. “Why not talk abou a real issue?
When the show is in town, it brings the issue
1o a lucal level; stylists take their clients,
everyone talks aboul it Through the vehicle
of music and entertainment, people can learn
a great deal more than they would by simply
bemng lectured o™

The educational aspect of the (our 15 especially
cant at Schastian, Cocearo says, because
an vssential aspect of corporate philosophy
“We believe people should be exposed to issues
and see them for woa they are,” D says.
“That's what Sebastian is all about.”

Continental Airlines, whose heln included
flymg in HEART STRINGS personnel as well
45 stars of the shows, was gratified by Lhe
learning process the tour nspired. Tt
enlightened people in an extremely positive
way,” observes Susan Hirsch, manager of
community affairs for Continental.

Nancy Warner, southern contract manager for
Allicd Fibers, who was on hand at the Palm
Springs, Los Angeles, Knoxville, West Palm
Beach, Miamu, and Atlanta shows, says she saw
miuch more than entertainment going on at each
af the shows — a gratifying expenience for a
corporate sponsor. “I laughed, cried, and found

each pr‘l‘flll‘mdnu 1o be new, fresh, and
exciting.” she says. | brought guests to each
performance and, in each case, the show
accomplished its task.”

Allied's puests raved about the talent in the

| show, Warner says, and later, when ils impact

had sunk in, quictly said the show had given
them a better understanding of the AIDS cnsis
“Best of all,” says Warner, “many of our guests
said that they planned to become involved. The
“Act TTT" aspect of the tour — you— really hit
home to many of the individuals | met with.
People are realizing that their personal
involvemnent is needed and that they can make
a tremendous difference.” In addition, Warner
noted that Allied hoped to set an example for
other corporations in their sponsorship
of the tour ~fean Godfrew-fune
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COLLABORATION...
A MUST FOR TODAY
AND TOMORROW
n the [ront page of The Washington
Post’s October 9 edition was a
photograph of Ken Mettick, 43
years old, covered by a panel of the AIDS Quilt
that he had made himsell, in anticipation of his
death. To the right of the pholo was an article
aboul George Bush's attacks on Bill Clinton for
his “antiwar” activities in 1969 and Clinton's

October 9 was the day of DIFFA's annual
meeting, held in Washington this vear to
coincide with the display af the NAMES
Project’s AIDS Memorial Quill. Also, sadly thal
morning, just hours before our annual meeting,
i we received the news that DIFFA cofounder

Larry Pond had died, and that front page

seemed to poignantly say what a lot of us m
| Washington that weekend were fecling: while
| 225,000 American men, women, and children
| have now been diagnosed with AIDS, the

presidential campaign was being framed in

terms of a war that ended a generation agu, not
the one now raging within our borders
Putting politics aside, the sobering reality 1=
that we are now eleven vears into the AIDS
epidernic, with no cure in sight. And one crucial
thing we've learned from these cleven vears is
that, regardless of who is in the White House, it
is the community-based AIDS service
organizations across the country that will
| continue to be on the front lines in the battle
| against ALDS and HIV illness
There are now some 16,000 of these agencies,
| according to the Washington-D.C.-based
- Immunodeficiency Collaborative of America.

But there is no single organizing body 10

coordinate and represent the needs of their
| diverse constituencics, What this means, in
| #=sence, is that while the disease has matured,

many of the organizations cstablished to fight it
have not. Many simply do not have the
resources Lo identily suecessful approaches;
many are unaware of what other vrganizations,
| in other communitics, are doing
From the beginning, DIFFA's grant making
has been based on a commitment 1o remain
flexible and timely and to gain maximum
leverage by encouraging collaboration and
partnerships. It seems clear now that the
challenge of the coming months will be to foster
the kind of collaboration and partnerships that
will bring a united voice to government leaders
and establish @ means for coordinatng the
limited resources of HIV/AIDS service delivery
and public education

Jokn £ Hartman
President

IN MEMORIAM

DIFFA co-founder Larry

Pond died October 9, 1992,

n New York Ciny's St.

Vincent's Hospilal after a

long battle with AIDS. He |

was 42 years old, A

| memorial service was held
at Grace Church in New

| York City on October 24,

Larry spent a good part of k ‘
his career in the contract design and architectural
industry with Stendig International, serving as vice
president of covironmental planning and research
n San Francisco and as senior vice president in
! New York. He was also director of marketing and

sales for Herman Miller of Canada, and served on |
| the board of directors of the Resources Council and|

as 3 board member of Designer’s Saturday.  Lamy's
standing in the design community allowed him,
along with Patricia Green, to initiate an industry
response to AIDS/HIV by forming DIFFA in 1984, |

He is survived by his parents, Lois and Bill Pond, a |

sister. Barbara Ann Richard, and his longtime
‘ companion, Stephen Gooch

FOSTERING |

| available through Liberation Publicatio
response to the attacks |

| not go for the te? The

B The pank triangle, David Spada’s freedom
ring, and the color lavender are three of 1en
Absolut Symbols chosen by The Advocate and
Carillon Importers Lid., (o commemorate the
magazine’s 2th anniversary. Leading gay and
lesbian artists were commissioned 1o produce
the art, which raised money for DIFFA through
a live auction held at the Palace i Hollywaod on
October 1, Proceeds from the sale of Absolut
Symbol posters also o to DIFFA, Posters cost
S100 (plus shipping and handling) and are

| GRANTEES
| AT A GLANCE
| This past August, the National Associaton of
| Peple with ALDS (NAPWA} (which recently
was granted & twe-vear award of 550,000 from
1] that includes i challenge with a potential
Tor raising 590,000} released the Gndin
national study of 1800 individuals living with
HIV and AIDS
The survey, “HIV in America: A Frofile of the
| Challenges Facing Americans Living with HIV.*
reports an alarming rate of violence against
people with HIV (21% said they had experienced
violence in the community) and concludes that
| the traditional salety nets our society has
constructid for pesple who become sick or
thisabled are not there for a large proporion of
preople living with AIDS paying rent and buying
fuud was a fipancial bardship lor nearly half of
surveyed, mare than hall sad they had
trouble finding cnough money (o pay for
medicine, hing, and transportation
ITe CARE Consortium in Waslington, D.C,
15 ane uf several [HFFA grantees that recently
recowved prants specifically earmarked for their
cmergency assistance funds These are the
organigations people with AIDS and HIV turn to
when they're threeatened with eviction or they
| can't pa ectric bill ar they need money for
medication. Keith Fabre, deputy administrator
of the CARE Consortam (which received a
55,000 grant from DIFFA/DC), tells the story
of an IIV-positive woman with two chiddren who
wis on a “downward spiral * She and her family
Bl been living in a room (after being torced ot
| of an apartment) and were now facing eviction
from the room, 1i the CARE Consortium had not

B r's the stufl a provided her with the rent she needed, she and

decorators dreams are made of: a Charles her family would have been homeless

BlKEABE-HR

B Fullcolor tashion illustrations by 22 top
designers Galong with their photos and bios)
grace the pages of the 1993 International
Fashion Desk Diary, created by Shirle,
Kennedy. Thisis the perfect present for the
lashion aficionado. The diary costs 32995 (plys

shipping and handling) To order copies contact
IMFFAS nanonal office

tho

be marketed through Episode stores across the
natien The small jeweled pin will
sell fur 350 and all procecds
o to DIFFA. Red
enamel/ gold plate
varialions are alsu
available for 530 (large
bar paind; $24 (medivm lie
tack pin); and S20 (small
tie tack pin). For detals
contact DIFFA'S national
uffice

B [ liew of (or as an
accent ta) the e tack why

Manhattan Menswear

fl}ruup 5 I:II'!IIL’[JI:E I.hu- red ) !'Lis_lrrumﬂ- table, a Ralph I:n.:r.rn bed, a I night, And “abre paints out, il's
ribibon motif mto 4 line ol '\'.J|]\-\' ties Laliqgue: vaze, original Laslo Wallinger photos plave a homeless person than to stave off an
designed especially for DIFFA of Tyrone Power and Fred Astaire, and evichon

Thes cost 530 and will be sold a1
Bloomingdale's.
B A kiss is much more than a .

much more, lovingly pul togrether by An ancillary benedit 10 the peopke who come to
Metropalitan Honee i collaboration with the CARE Consortium secking emergency
Lloomingrale’s as a benefil for DIFFA fimancial assistance is the information they

kiss with MLALC. Cosmetic™s droom/sitting room, and other services available
new matle ipstick, Vive valued at 364,978, was on display for | g them Significantly, Fabre notes that women
Glam. The Toronto-based ane month at Bloomingdale’s in New poy constinite more than 40% of the CARE
company hal rased York and every item in the Consortium's client base, and 504 of these

thousands of dollars with its
Make Up, Act Up, Play Safe
tee-shirts is donating ¢ 4
cent made from the sale
of Viva Glam 1o AlDS
education, support, and
prevention (DIFFA has been
designated the US. beneficiary of
MLALC s program) Lipsticks cast 512

TOOMTE Was U lor Auchinn wamen hdu |'||||||r"n.
When the Foundation for Interfaith
Research & Ministry in Houston received jte
first THFFA/Houstan grant four years ago, it
hatl a network of 14 churches with a total of 200
FTH ON SALE volunteers, according Lo volunteer coordinator
Some 16000 shappers elhowed Tori W Today 1200 volunteers working
their way through San Francisco's through 65 churches from Corpus Christi Lo
Fashion Center in search of designer Beaumont, Texas, meet the day-to-day needs of

and are available al ““""i_ Bendel and clothes and accessones al “bargan people with AIDS and HIV. It could mean
MAC Industry Stores. For details on prices when 7tk our Sale hit the red | cleaning house or driving a client to the doctor:
the Jucation nearest vou or to |Ji_-'l(‘" the weekend of September 1820, Chaired 1t eoul] mean siting with a chent in a hospital

orders dif"l-'”.\: call S00-357-6707 by DIFFA trustee Donna Karan, along with or delivering food at home The dedication of
B Hour Lavigne has been Nicholas Graham and lessica MeClintock, FIRM valunteers might, 1o some. <eem above
producing clocks i France since the shoptill-you-drop fund raiser had all of and beyond the call of duty; Williams tells of

TR48 and 50 of the company™s mus)
magnificent (both traditional and
contemporary) have been

selected for Beyond Time, an

the
predecessor plus
glamour i
Richard Gere, Lorraine Bracco, and

ey and parache of s New York volunteers siting in a parking ot of an

me West Coast apartmen| complex, qui g lor a drug
1 of Sharon Mane deal to be completed belore getting out of their
car to deliver food. FIRM's most recent grant

1 fin

exhibition 1o be held at Cy other Hollywood noables om | Houston (512,500}, says Williams,
Mann [nternational in [ike the New York event theld in is essential 1o sustaiming its program

New York City, November November 19901, the tup names in [he difficuloes people with AIDS and HIV face
M- December 4. The clocks, fastuon (Mary McFadden, Nicole Miller, — getting the services they need 1s compounded
made of exonc woods, marble, Uscar de la Renta, Bill Blass, Lows fur prisoners and parolees with ALDS. Two

diamonds. Baccarat crvstal, and Dell'Obe, s name some were well n New York State prisons

ather fine matenals, are priced rom 51.200 to represented at the three-d I, which was have dicd of A S-related causes since 1481,
S500,000 and a portion of all sales will go 1o kicked off with a black tie champane according to Nanev Mahon, director of the
DIFFA. recepuon, dinner/shopping preview that went on | Correctional Association of New York's
untl the stroke of midnight. satarday and Sunday  AIDS in Prison Project Official estimates
‘TIS THE SEASON were Jor the thousands who had pard 512 in indic hiit 15% of the state’s 62,000 inmates

Belare the frenzy of the holidays kicks in and advance for thedr ticket to shop. As of press date are HIV-positive The AIDS in Prison Project’s

those visions of late-night card- 7th on Safe, which was organized by the Councl three-pronged approach addresses the urgency
| signing (oddressing, stamping, of Fashion Designers of Amenca (whose ol providing basic education about AIDS and

ete.) start 1o hount you, executive director Fern Mallis s acting as advocates lor prisoners. The §15,000

consider this: DIFFA will meil wice char of DIFFA) and the Foundation grant recently given to the

ond oddress o card 1o each Fashion Center, San Franciseo, organization helps support its HIV

persan on your list in whose netted 52.5 million. DIFFA/Northern clearinghouse and huotline, its palicy work, and

nome a contribution (minimum California will administer the its advocacy efforts.

distribugon of 40 percent of the net o Characteriang the project as representing a

S10 each) is made to DIFFA.

All you do is choose between AIDS /HIV programs in the Bay Area.  new area of AIDS activism, M < “DIFFA
two exdusively designed Project Open Hand, the San Franciseo  grants » allowed us ta inate z lot of
cards: Howard Finster's AIDS Foundanon, and Shanti Project information about ALDS 1o a population that has
Angels Love You and are receiving the balance as rantees nol had access ta this infermation ™ Suppor

from EHFEA also helps identify importa

Nobleworks' The Greatest
Gift Is Love. Coll DIFFA’s
nationol office for detnils.

eEn instrumental in bnnmng to the



| {orefront of public anention, for example, is the
tuberculosis epidemic New York City now faces,
| Other recent grants identified by the Love Ball

Committee demonstrate the Foundation’s
| continued support for programs that rellect
forward thinking and innovation:
| New York City High Schools HIV/AIDS
Program, which encourages condom
availability and AIDS education; 55,000 to the
| Institute for Urban Family Health, toward
| allernative therapies such as acupunciure,
| hameopathy, and nutnitional cducation;

JH) 1o the

36,000

to the Bronx Municipal Health Center
toward support of New York City's only day

e center for children with ALDS and HIV;
525,000t Lhe Foundation for Research on
Sexually Transmitted Diseases loward
transational housing lor proshitutes with HIV
illness. Taken together, the 44 grants awarded
in DIFFA's most recent granting cyele paint a
picture of the organizations that are weaving
the much-neceded safety net for peaple liviog
with AlDS

| R R R R R RN N

DIFFA MEMORIAL/
HONORARY DONATIONS
| In Memaory of Gussie Berg
Al's Pottery China & Silver, Inc
| In Memory ot Lee Berger
| Kelly S Comn
Adrignre E. Forrest
Julie Danos Hill
Giovanni M Soro
In Memary of Jody Bend
Jack | Rothschild
In Memory of Carl Briant
Hunter Douglas, Inc
In Memory of Ron Cimino
Todd " Angelo
In Memary of June Dansbury
Elsa Dowis
Dernis 5. McDaniel
Deris D. Stewart
In Memory ef Duane Emmer!
RoA
In Memory of Travis Enright
Ms. Anne M. Bane
In Memary of Al arz
The Trustees af DIFFA
In Memary af Jimmy Hall
Donna L DeBow
In Memory of Mel Hamillan
Thomos ond Brende Freiberg
In Memory of Kavin Henzon
D Michael Hellinghausen
In Memary of John F Kally, Ala
Dovid L Powell
| In Memary of Fernondo Mayargo

Scalt

Tonio Lipkind
In Memory of Charles Moyles
Carrie Enfield
In Memory of Don Reddy
Linda Reedijk
In Memory of jeffrey K Shiner
Charles R Glover
Cindy 5. Wans
In Hanor of - Peter Arnell
Reebok Infernational Lid
In Hanar of Dan and Marjone Ba'dinger
Stwart L. Krueger
In Hanar of Temmy Dunlep
| Mrs. Clayton D. Baird
In Hanar of Munel Koultman
Fatricia Uhlmann Rich
| In Honor of Elyse Locher
#ohn M. Goldmaon, ASID
In Honar of Jack Leidlow
JeHf C Stevensan
In Honor of David Scall
Karen L Rotteld
Additional Honorariums from
Jeffrey Arnold
Lourie Keyes

DIFFA DONATIONS
JUNE 1- SEPTEMBER 30
550,000-599,999
Doily Mews Fecord

Meredith Carporation

Wi Cordon, Ing
$10,000-524,999
Greichen Jordan

John W Jardan

P Mergan
$2,500-59,999
American Express Caompony
Anderson Kill Olick & Oshinsky, B C

Ancnymaus Danor
Bruce Gregga Inter
Chemical Bank

Cosmar, Inc
Diavis Dishurse
E | Du Pont De MNemours and Lompony

ment Account

G 4 Einstein, Lid
Hollmark Cards, Incorporated
Humano

Lighttaar

Liz Clmborne, Inc

enzo bimited

se Marl Properies, Inc

, Piarce, Fennar & Smith inc
Reobert Morrow
Mational Leodership Coalition on AIDS
Farker Hannitin

Corporghion

Revee

Soks Filth Avenve

The New York Community Trus!
‘Weststar Media, Inc

Whitman Hefiernan Rhein & Co | Inc

$1,000-52,499

Arlene Semel & Associates, Inc
Joe Barlow

Cahners Publishing Campany
Cardinal American Corporation
Cank Services, Inc

Edward Cohen

Denal Benelit Praviders, inc
Federal Mational Mortgoge Assocahon
Louise Fener

Fernandez & George, Inc

First Class Fitness, Uid

Hill Erterprises, Inc

Heme Mutritional Services, Inc
Roger 5. Horchow

I F. Regas-Bontee Intenors
James P. Produchions, Inc
Sheldon B, Kemins

Susan Kasper

Levenger

Jack H. Moyheld

Meod

Metropolitan Lite and Affiloled Companies
Mirabells

National leadership Coalition on AIDS
Meimon Marcus

Mew York Cruise Lines, Inc

Ric Ocasek

Kattryn Finley Perimubier
Seymaour Preston

Renald A Ratner
Reenck International Lid
Arthyr Refig
R. A Scot
Alired Terlzz)
The Edward 5
Tony Shatrozi Gallery
TransCon Buildars, Inc
A R Umons

Gordon Co

IHNE NALIUONAL ILRHUSTEES

BOAKD OF

Daniel Baldinger,
vice chair, 1s president of
iis Baldinger & Sons and
inger Architectural

Lighting

Bob Mackie

is chairman and artstic
director of Bob Mackie
Onginals

Michael Bierut

15 a partner in Pentagram
Design and an elected
member of Alliance
Lraphigue Internationale.

Fern Mallis,

vice chair, is executive
director of the Cou
‘ashion Desiymers of
Amenca. She 15 a member
of the American Society of
Interior Designers and the
Fashion Group

John ). Mason
treasurer,

15 3 management
consultant and chairman
of New Centary Artist
Management

Michael W. Dale, ASID,
is the founder of Michacl
Lrale Interiors, a board
member of ASIT's Texas
Gulf Coast Chapler, a
co-founder of DIFFA/
Houston and a board
member of the Museum
Cullectors, associated
with the Museum

of Fine Ans, Houston,

Michael 5. Perlis |
15 Executive

vice president of |
Playbov Enterpnses, Inc.

Annie Flanders
15 the tounder and former
cditor of Details

Tom Powell, AAF,

AIFD |
is president of the Flower
Gallery and is a member

and past president of the
American Institute of

Floral Desygmers. He s a
trustes of the Academy of
Amencan Floriculture

atricia Green

is the founder and design
director of Groundworks, a
textile and wall covering
company that was ac quired
by Lew Joka in 1986
Together with Larry Fond,
she founded DIFFAn 1984

Amy Gross,
secrelary,

Bill Robinson

is the artistic

director /president of

Bill Robunson Menswear
In 1989 he was named
“Cutstanding Menswear
Designer” by the Council
ol Fashion Designers

of Amenca

co-author of Women Talk
about Breast Surgery and
WWonen Talk abowt
Crymecolugical Surgery

Howard Rosenman

is co-president of
Sandallar Productions, a
film and television
production company
based in Los Angeles

John F, Hartman
president, has over
20 years' nit-lor-profit
management and fund
rAISING exper
a member ol the advison
Ward of the Philanthropic
Advisory Commiltee of Lhe
Better Business Bu

hael Sorrenuno,
15 presadent
iture and

John C. Jay

president

of Donghia
Textiles. b
vice president of

marketing for the Steelcase
[esign Parnership and |
15 a member ol ASID,

IBD, ACT, and DFA

marketing,
and creative services for

fin
eative consul
serves the U5 and Japan

George W. Slowik, Jr.
chair, is he publisher of
Publishers Weekly

Dorothy Kalins

15 editor-inchief of

Metropolitan Home. In 1990

she became the first woman
to be named “Editar of

Year” by Adweek.

Donna Karan
iz the founder and co-ow

the Ye
Fashion Design
Amenca




NEWS

FROM THE CHAPTERS

| BOSTON
®m Communities from Rockport to
| Provincelown were aglow in “a message of bope
and understanding” at 9 p.m. on the night of
August 22. Under the direction of
DIFFA/Boston events co-chair Marilyn Stahl,
the chapter inaugurated its first Light Up the
Night event, which was cosponsored by Design
Times Magazine and involved dozens of
commumnity-based groups. Contributions were
encouraged, reports Stahl, but more important
was the chapler's success at reaching all levels
ol sociely and promoting a new level of
awareness about AIDS and HIV
—Hundreds of spectators turned out for
DIFFA/Boston's Celebraty Polo fund raiser, held
| September 20 ut the Myopia Hunt Club in
Hamilton, Massachuseits. Events of the day
included a fashion show, silent art and jewelry
auction, and champagne buffet. The event
netted 510,000
CHICAGO
| = With beer and martinis, hot dogs and
caviar, Barneys New York celebrated the
| apening of its new Chicago store as a benefit for
| IMFFA/Chicage: The star of the evening was
| DIEEA trustee Donna Karan, who made a grand
entrance on the back of a Harley Davidson and
| introduced her new menswear collection. Simon
Moonan, vice-president of Barneys, designed
“live” windows that featured Second City
comedians, disco dancers, video games, and
| Chicago's leading female impersonators.
| DALLA
| M8 This year marks a coup of sorts for
| DIFFA/Dallas's premicr event. The Dailas
| Marming News devoted its October 14 “Fashion!

Dallas™ section to the 1992 Dallas Colleclion
This is the first time the newspaper has ever
devoted a section to a charily, and coverage
included full-color photos of each jacket,
interviews with the designers, and editonal an
DIFFA.

HOUSTOMN

8 DIFFA/Houston's Take @ Seat fund raiser
has been scheduled for February 27, 1993, at
the Decorative Center. The chapter is limiting
this year's auction to 100 items desigmed by
«cls, interior designers, and
graphic designers.

HANSAS CITY

B Following the Kansas Uity performance of
HEART STRINGS, a marclung band led the way
to a pala where decorations ranged from high
design to high camp. Sixty artists, architects
interior designers, praphic artists, floral peaple,
and set designers outdid cach other creating
tables for the 600 puests who attended. There
was, fur example, a neon statue of Venus, And,
this being Kansas, there was a tomado looming
over a yellow brick road tablecloth. The event
was so successful that the chapter is turmng it
mto an annual tund raiser
MINNESOTA

B Neiman Marcus honored DIFFA/Minnesota
on September 24 with a cocktal party and silent
auction i canpunction with a special preview of
its [Fall 1992 Men's collection. Among the items
auctioned were a Giorgio Armam s, an alpaca
sweater from Robert Comstock, and an
ensemble by Thane Barnes An addel highlight
1o the evening was a photo cxhibit, unveiled by
DIFFA/Minnesota Ce-chairs Cheryl Gardner
and Cheryl Sandeen, spotlighting the chapter's
activities and orgamzations that have benefited
from its fund raising efforts

NORTH EAST OHIO

B Anyone who was in downtown Cleveland on
the night of March 29 could not help but notice
the glow al red lights that emanated from a
rooftop parking garage behind Playhouse
Square. The rooftop was the site of the
postperformance party for HEART STRINGS,
chaired by Carol Carr and Bob Gallagher. Some
850 people rurned out for the dinner,/ dance
which featured the Peter Duchin Orchestra
GREATER SEATTL

M (n February 3 Nordstrom's national fashion

on world trends in design at Seattle's Center on
Contemporary Art (COCA) as @ benefit for the
new chapter, An auction of chairs with specially

| WESTERN
MASSACHUSETTS
B More than |50 regional artists and
designers, including Lionel Delevigne, Heidi
Caut, Jude Kallok, Barry Moser, and Scott
Cormier |, are donating work lor
DIFFA/Western Massachusetts's At for Life 4,
to be held November 21 at Holyoke Hentage
State Park. Jazz musician Dan Darbere and the
Cafe Socicty will provide the evening's musi,
and several local reslaurants and caterers are
providing hors d neuvres and desserts

NEW FACES

W DIFFA s ple o announce that
Rosemary Kuropal has joined its nalional olfice
as director of development Ms Kuropal
replaces Steven Kolb, who now holds the
|I1'I"IH|II| wl lJl”"i_'hl' eastern and IIHIjH esiern
regons

W Another addibon to DIFFA’s staif is Ron
Ferrero, who has heen named director. western
region, and 1s based in San Diego
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ON LIKE is published by DIFFA for donors

designed slipeovenng is being
planned o conjuntion witl: the
presentation.

-DIFFA/ Greater Seattle 15
planming a day ol Happenrngs of the
Heart on February 14 {sce San 2y
iego, below, for details) WASHINGTON, [n.C.

L8l e nd the Foundation's

AR LN

sponsors, other supporte

grantees. Requests jor sdditwnal copres o
infurmanen may be dicected to the natienal office
{212) 7273100

Capyright 1952 DIFFA

—Barneys New York is plunning a Jseph Wrank Marjure Walfe Exceutive Editar
Aal opening party as a benefit i 2 IULERD R A Radley
A/Grealer Seattle when WESTERN MASSACHUSETTS Editor
renovanion of its downlown Seatth: Mark Auerbach Stephen lieborah Batterman
store is compled in March 1137337085 113580 402 Thesign
SAN DIEGO Iahn Lenaas
Contributors

M In the spirit of 3t Valentines
Day, chapler volunteers are
soliciting individuals and retaurants
in the area to host Happenings of the
Heart on February 14 “Happenings” can be
anything from brunch to cocktail parties or
dinners, and hosts determine the

appropriate fees to charge guests. All procevds
go lo the chapter
WASHINGTON, D.C.

B DIFFA/D.C's annual A Votre Sante Tund
raiser is slated for November 18 at the National
Building Muscum. The event, co-chared by
Hanne Merriman and Joan Carl, will feature 2
dinner, silent auction, Mary McFadden fashion
show, and entertainment. Barbara Bush will
serve as honorary chair of the bipartisan host
committee, which includes Senators Ted
Kennedy and Orrin Hatch

—In an effort 1o raise levels of awareness and
education about AIDS and HIV illpess,
DIFFA/D.C. is distibuting red ribbons on
apening nights of shows and concerls i
Washington The projeet is also mtended to
inform theatregoers about the work of DIFFA

Jean Godirey=fune
Hope Greenberg

ON LINE is produced on Macintosh equipment
pravided by Apple Community Affairs

WHAT IS THE DESIGN INDUSTRIES FOUNDATION FOR AIDS?

The Design Industries Foundation for ALDS (DIFFA) was founded in 1984 1o raise funds for |
AIDS/HIV programs throughout the United States. Starting with volunteers from the fields of |
interior desigm, furnishings, and architecture, DIFFA now encompasses fashion, graphic,
texctile, visual display, tabletop, exhibit, Qural, product, hospitality, and craft design as well as

| the design publishing community. Its broad base of suppert makes DIFFA the only rational
ed foundaton that responds, through the awarding of grants. 1o the wide range of
needs presented by HIV illness and AIDS |
| B DIFFA is, first and foremost. a grant-making foundation. Grants are awarded in periodic
granting cycles 1o organizations that: provide direct services (.., food, housing, care) o
people with HIV and AIDS iliness; foster awareness and prevention through education and
| outreach programs: and promote public policy and advocacy initistives. The Foundation alse
| supports community-based clinical trials,
M DIFFA provides grant-making counsel and management services Lo corporations and athers
| wishing tv support HIV/AIDS-related projecis or erganizations, Complementing its grant
making is the Foundation's leadership role in stimulating philanthropy's response to AIDS
B DIFFA is an informational resource on HIV/AIDS matters to firms, associations, and
individuals both in and outside of the design communities

| industry

R
| (Tap) Fashion model Jan Strimple wearing Dallas
Collection facket designed by Whoopi Goldberg. With
her 15 designer Ken Boyd, one of DHFFA's 1992
“Unsung Herves " (Middle) Steven Kolb, DIFFA's
director, castern and midwesters regions, with Rose
Goehning, publsc relations manager, Netman
| Mareus, and DIFFA/Minnesota cochairs Chersl
Gardner and Cherl Sondeen ot fashion
show/cackiail party/ auction hasted by Netman
| ﬁfam (Eottom) DIFFA/Chicago ixecutive
| director Denmis Krawse fanked by DIFFA trustee
D_um Karan (left) and DIFFA/Chicage chair
| Linda Barttett right).
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POLITICS, © OALLEMGES
PRI PARES APNENIGR |

cy DIFFA volunteer leaders from
across the counlry gonverged on
Washington, 0.C. the weekend of

| October 9 for the Foundation's annual meeting,
which was imed jg gomcide with the display of

AIDS Memorial Quilt and

Skills Building Conference

he AIDS National Interfaith

arle, the National Association of Penple

LATDS, and the National Minority AIDS |

DIFFA's annual luncheon, held at the Loews J
L Enfant Plaza Hotel, began on a somber note
when Chair of the Board George W. Slowik, Ir,
| asked for a moment of silence in memory of
DIFFA co-founder Larry Pond, who had dieda |
few hours before the luncheon. The mood then
took on a subtly political gir whea Mary Fisher
and Bob Hattoy (both of whom are fiving with

HIV illness) each addressed the luncheon

Fisher (who had'spoken before the Republican
National Convention) commended DIFFA for is
work and Hattoy (a speaker at the [ morratic

| National Conventionl commended Fisher for

] bringing *an important message to a party that |

wontlisten to me ” |

[#vas the softspoken Ur. June E. Oshorn,

dﬁmr ol the National Commission on ALDS, ‘
however, who, while characterizing herself as

| bipartisan, got right to the point whenshe |
unequivocally stated that “AIDS is the epidemic |
of our century and beyond.”

“Are we doing enough?" Osborn rhetorically
asked. Then, using her hands to try to quantify
"envugh,” she said, “We're so far below
‘enough’ that it's a dumb question * One
important reason for the “rotten job” we're
doing, said Oshorn, is the “hesitancy™ to talk
about prevention in meamngful language out of
E:'ar Lllit'ﬂl'lllg so would condone behavior

ated with AIDS. In addition, Dsborn called |
homaphubm an intolerable stain on this
country's conscience.” Moving on to the
question of health care, Osborn pointed out thal
“AIDS did not cause problems in our health gére
system, It simply put the straw on the bagh of
the ugly camel.”

Another special guest at the
Leanza Cornett, Miss Amerj

Heroes.” She also took these
her commllmcnl Lo fighihg AIDS. "l'm tired of
" said Cornett.

Be Slowik closed the meeting
with a challenge for DIFFA to double its grant
ma.king by 1934
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/fﬁ SHOW OF SPIRIT
planning, directors, choreographers,
costume and sel designers, singers and
dancers, electricians, carpenters, one
manager, and ane dog (the producer's
heaglt' Buford), descended on San Diego
in January to begin rehearsals of HEAR]
STRINGS. There were long, hard, intense
rehearsal days before a student audience
saw Lhe very first preview of the show an
February 7. Then came six months on the
road, six months of bus rides from city to
city, where host cammitiees had done all
the prep work — handling accommodations
for the casl, cliciling eommunity support for
the tour, working oul details of pre- and
post-performance parties and dinners,
arranging for site visits to local AIDS serviee
organizations

Thegoal of the tour — to Faise moncy for
community-based AIDS organizations
throughout the country and enlighten
audiences about the realities of AIDS and
HIV iliness in an entertaining way — was
realized many imes over. Bul oi equal
import to the HEART STRINGS troupe
would be the touching moments along the
way.

It was the spirit of An Event in 3 Acts:
HEART STRINGS # The AIDS
Memorial Quilt * and You, for example,
that moved theSan Diego Gay Men's
Chorus to follow the troupe to Palin
Springs ann Los Angeles al ks own
expense. Also in Palm Sonngs al the bme
olthe tour was a couple trom Wisconsin whose son had died of ATDS a vear earlier. As the AIDS
Memorial Quill was being setup, the couple came by to find a panel in memory of their son
Volunteers unfelded the very panel they were Jooking for.

In Sacramento, the Quilt display was entirely statfed by mothers who had lost sons to AIDS.
Before leaving Sacramento, HEAKT STRINGS producer David Sheppard visited the display and
was led by those mothers, one by one, to their sons’ panels. The expenience Ieft a very deep
impression. In Denver, the cast sel up lables, prepared [ood, and sang at a dinner atiended by more
than 200 people with AIDS, their families, friends, and caregivers. In Dallas, a visit to Bryan's House
praved to be dilficult emotionally. There were twelve to fifteen children there the day of the visit and
cast members got to spend time with each one of them. At the end of the visit the cast found itself
performing a tearful rendifion of a song from HEART STRINGS (“Human Heart"). The cast also
visited Dallas’s [iryCenter, an adult day care center, and the Food Pantry. The site visits would
result in an espegililly powerful performance for the Dallas audience.

In addition.to the touching moments there were the heartening ones, like the visit to the San
Antonio AIDS Foundation, which is now the largest multi-service’AIDS care facility in the country.
When the'89 HEART STRINGS cast visited the lnundatio:.?jﬂas being operated out of an old bar
and was down 1o $2,200 in the bank. That last tour, huwever, made it possible for the foundation
<wn payment on the building it is now housed in. Dental care, food delivery service, dar
are, v ing, case management, and paslura],:.are dfe among the services the foundation provi
Finally, there were the challenges, both iargmd small: doing performances before rowdy
student audiences; getting meaningful ppat in cities like Knoxville and F’ruvudcnce, whi
never had a major AIDS fund raiser. Butghillenge was never a stranger 1o the 35-m 2
crew and the volunteers that helped wil

-

G

Top: Kate Clarke (hetter knoten as “Queen Kate)
excculive director of Heart to Heart AIDS Support
Servrees and @ key flayer i An Eoentin 3 Acts
Lowtserlle commitiee, grecting HEART STRINGS
cast members as they armved in Lowsolic
Battow: Ray Fry of the Actors Thealre,

Lowssville, with Mercedes Ruehi af the gala
HEART STRINGS performance

performers. Knoxville, through i its

student leadership, and an appear. Wlulie Hagerty, would

excellent public relations, comn
(in the words of David Sh
Providence (which wa:

asa“hi h roﬁle com o
- n grants to organizations in the

gl peformance in Atlanta on June

32 cities the tour E
¥ orial Quilt * and You proved to

29, An Event in 3 Accs: HEART STRINGS + The ALDS
be a real show of spint

ip""“"n BALATIGE

mPREIYE

| he 1992 tour of An Event in 3 Acts,

T which wound its way across the
country last spring, raised far more

than the 54 million it netted. As DIFFA begins
granting the money raised, the lour's corporate

| sponsors are adding up benefits that go far

| beyond the balance sheets: For companies like
Allied Fibers, the Bridential Foundation,
Sebastian International, and Continental Airlines
— whose contributions to DIFFA could fust as
easily come in the form of a check - the ability
of An Event in 3 Acts to educate and raise

| awareness about the AIDS epidemic s as critical
as its money-raising potential.

| “Entertainment is an incredibly powerful tool
| in crealing public awareness,” states Peter

Goldberg, president of the Prudential
Foundation “With the HEART STRINGS 2 tour,
we were able to reach people — and get them
1o really listen — in a way that many of them
hadn't before.”

For Schastian International, presenting
sponsor of An Event in 3 Acts, the tour brought
educational benefits into the beauty salons
that carry its products. “You always talk about
something at the hairdresser's,” points out
Ralph Coccaro. vice-president of sales for region
| Il at Sebastian. *Why not talk about a real issue?
When the show is in town, it brings the issue
Lo a local level, stylists take Lheir clients,
everyone talks about it. Through the vehicle
of music and entertainment, people can learn
a great deal more than they would by simply
being lectured 1o.”

The educational aspect of the tour is especially
significant at Sebasban, Cocearo says, because
it's an essential aspect of corporate philosophy
“We believe people should be exposed to issues
| and see them for what they are,” he says.

“That's wial Sebastian 15 all aboul.™
Continental Airlines, whose help included
flying in HEART STRINGS personnel as well

as stars of the shows, was gratified by the
Tearning process the tour inspired. “Tt
enlightered people in an extremely positive
| way,” observes Susan Hirsch, manager of
community affairs for Conlinental.

Nancy Warner, southern contract manager for
Allied Fibers, who was on hand at the Palm
Springs, Los Angeles, Knoxville, West Palm
Beach, Miami, and Atlanta shows, says she saw
much more than enterfaiiment going on at each
of the shows — a gralifying experience for a
corporate sponsor. “1 laughed, cried, and found
each performance to be new, fresh, and
exciting,*'she says. “I brought guests to each
performance and, in each case, the show

mplished its task.”

Allied’s guests raved about the talent in the
show, Warner says, and later, when ils impac!
had sunk in, quietly said the show had given
them a better understanding of the AIDS crisis.

“Best of all,” says Warner, pﬁ;\o[ our guests
said that they planned to hmmfmwlvcd The
*Act TIT" aspect of the Lour= you — really hit

d|ﬂcrcnce In addition, Warner

i Allicd hoped to set an example for
ercorparations in their sponsorship

of the tour. ~fean GodfreyJune
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ober 9 edition was a
ph of Ken Mettick, 43

years old, d by a panel of the AIDS Quilt
thal he ade himself, in anticipation of his
deat] the right of the photo was an article

George Bush's attacks on Bill Clinton for
“anliwar” activities in 1969 and Clinton's
response o the attacks.

DOctober 9 was the day of DIFE,
meeting, held in Washingto
coincide with the display
Project’s AIDS Memogial
morning, just hou;
we received (g

uilt. Also, sadly that
re our annual meeting,
that DIFFA co-founder

antly say what a lot of us in
that weekend were feeling: whilg
erican men, women, and chi

rms of a war that ended a
| the one now raging withi ol
Putting politics asideH]

in sight. And one crucial
nm these eleven years is

niffity-based AIDS service

0T across the country that will

RUF to be on the front lines in the battle
€t AIDS and HIV illness.
ere are now some 16,000 of theh%cics.
according to the Washington-D, ed

Immunodeficiency Collabora America
But there is no single or ¢ body to
coordinate and representiiifneeds of their

Wat this means, in

unities, are doing.
£ beginning, DIFFA's gr

DIFFA co-founder Larry
Pond died October 9, 1992,
in New York City's St.
Vincent's Hospital after a
long batile with AIDS. He
was 42 years old. A
memorial service was held
at Grace Church in New
York City on Oclober 24,
Larry spent a good part of
his career in the contract design and architectural
industry with Stendig International, serving as vice
president of environmental planning and research
in San Francisco and as senior vice president in
New York. He was also director of marketing and

l
|
‘ IN MEMORIAM
|
|

the hoard of directors of the Resources Council and
asa board member of Designer's Saturday. Larry’
standing in the design community allowed him,
along with Palricia Green, to initiate an industry
response to AIDS/HIV by forming DIFFA in 1984,
I'EE is survived by his parents, Lois and Bill Pood, a
sister, Barbara Ann Richard, and his longtime
companion, Stephen Gooch.

sales for Herman Miller of Canada, and served on |

QM BEYELDDMERT

™ The pink triangle, David Spada’s (reedom
ring, and the color lavender are three of ten
Absolut Symbols chosen by The Advocate and
Carillon Importers Ltd, 1o commemarale the
magazine’s 25th anniversary. Leading gay and
lesbian artists were commissioned to produce
the art, which raised money for DIFFA through

@ live auction held at the Palace in Hollywood on

J

October 1. Proceeds from the sale of Absolut
Symbol posters also go to DIFFA. Posters cost
5100 (plus shipping and handling) and are
available through Liberation Publications,
BUOO-388-8859,

B Full-color fashion illustrations by 22 top
designers (along with their photos and bios)
grace the pages of the 1993 International

| Fashion Desk Diary, created by Shirley

| accent tu) the tie tack why

| contemporary) have been

* designated the 1.5, beneficiary of

| 1 Hour Lavigne has been

Kennedy. This is the perfect present for the
fashion aficionado. The diary costs $29.95 (plus
shipping and handling). To order copies contact
DIFFA's national office.

™ Jewelry designer James Arpad has a new
version of his crystal and leather red ribbon to
be marketed through Episode stores across the
nation. The small jeweled pin will

sell for 550 and all proceeds
go to DIFFA Red
enamel/gold plate
variations are also
available for: 530 (large
bar pin). 524 (medium tie
tack pink; and 520 (small
tie tack pin), For details
contact DIFFA's national
office,

™ In licu of (or asan

not go [or the tie? The
Manhattan Menswear
Group is bringing the red
ribbon matif into a line of silk tes
designed especially jor DIFFA
Ties cost 530 and will be sold at
Bloomingdale's.

™ Akiss is much more han a
kiss with M.A.C. Cosmetic’s
new matte lipstick, Viva
Glam. The Toronto-based
company that raised
thousands of dallars with its &8

tee-shirs is donating every
cent made from the sale g
of Viva Glam o AlDS

education, support, and
prevention (DIFFA has been

M.A.C's program). Lipsticks cost 512
and are available al Henri Bendel and
M.A.C. Industry Stores. For details on
the location nearest you or o place
orders directly call RUG-387-6707

producing clocks in France simce
1848 and 50 of the company’s most
magnificent (both traditonal and

selected for Beyond Time, an
exhibition 1o be held at Cy
Mann International in

New York City, November
20 - December 4. The clocks,
made of exotic woords, marble,
diamonds, Baccaral crvstal, and
other fine materials, are priced from 51,200 to
$500,000 and a portion of all sales will go o
DIFFA

‘TIS THE SEASON
Belore the frenzy of the holidays kicks in and
those visions of late-night card-
signing (addressing, stamping,
ele.) slarl to hount you,
consider this: DIFFA will mail
and address o cord to each
person on your list in whose
name o conlribudion (minimum
510 eoth) is made to DIFFA.
Al you do is choose belween
two exclusively designed
cords: Howard Finster’s
Angels Love You ond
Mohleveorks’ The Grealest
Cilt Is Lave. CeM DIFFA's
national office fur details.

| advance for their ticket to shop. As of press date,

B v's the stuff
decarators’ dreams are made ol a Charles

dhis o the Fik THAT HILL CLINVIUN WUKE

the tre that IFFA/Worth East Qo chair Sande fablow got
fo Clinton vig Ohro state aftorney general, Lee Fisher, and his
wife Pegey. Clinton received the fie the day he was scheduled
te give a major speeck on AIDS during the presidential
campaign. Along with the tie, the man who beal Bush gof g
crash course an DIFFA.

GRAMTEES
AT A GLAMNCE

This past August, the National Association of
Peaple with AIDS (NAPWA) (which recently
was granted a two-year award of $50,000 from
DIFFA that includes a challenge with a potential
for raising $90,000) released the findings of a
national study of 1,800 individuals living with
HIV and ALDS,

The survey, “HIV in America: A Profile of the

reports an alarming rate of violence against
people with HIV (21% said they had experienced
violence in the community) and concludes that
the traditional safety nets our society has
constructed for people who become sick or
disabled are not there for a large proportion of
people living with AIDS: paying rent and buying
food was a financial hardship for nearly half of
those surveyed; more than half said they had
trouble finding enough money to pay for
medicine, clothing, and transportation.

The CARE Consertium in Washington, D.C.,
is one of several DIFFA grantees that recently
received grants specifically earmarked for their
emergency assistance funds. These are the
organizations people with AIDS and HIV turn 10
when they're threatened with eviction or they
can'l pay an electric bill or they need money for
medication. Keith Fabre, deputy administrator
of the CARE Consortium {which received a
§5,000 grant from DIFFA/D.C.), tells the story
of an HIV-positive woman with two children who
was on a “downward spiral.” She and her family
had been living in a room (after being forced out
of an apartment) and were now facing eviclion
from the room. If the CARE Consortium had not
provided her with the rent she needed, she and
her lamily would have been homeless that
night. And, as Fabre points out, it's harder to
place a homeless person than to stave off an
eviclion

An ancillary benefit to the people who come 1o
the CARE Consortium seeking emergency
financial assistance is the information they
receive on medical and other services available
to them. Significantly, Fabre notes that women
now constitute more than 40% of the CARE
Consortium's client base, and 50% of these
women have children

When the Foundation for Interfaith
Research & Ministry in Houston received its
first DIFFA/Houston grant four years ago, it
had a network of 14 churches with a total of 300

lunteers, according to coordinator
Tori Williams. Today 1,200 volunteers working
through 65 churches from Corpus Christi to
Beaumont, Texas, meet the day-to-day needs of
people with AIDS and HIV. It could mean
cleaning house or driving a client to the doctor;
it could mean sitting with a client in a hospital
or delivering {ood at home. The dedication of
FIRM volunteers might, lo some, seem above
and beyand the call o duty: Williams tells of
volunteers sitling in a parking lot of an
apartment complex, quietly waiting for a drug
deal to be completed hefore getting out of their
car to deliver food. FIRM's most recent grant
from DIFFA/Houston (513,500), says Williams,
is essential to sustaining its program.

The difficulties peaple with AIDS and HIV face
gelting the services they need is compounded
for prisoners and parolees with ALDS, Two
thousand inmates in New York State prisons
have died of AIDS-related causes since 1981,
according to Nancy Mahon, director of the
Correctional Association of New York's

Phister collee table, o Ralph Lauren bed, a
Lalique vase, or | Lasla Willinger photos
of Tyrone Power and Fred Astaire, and
much more, lovingly put together by
Metropalitan Home in collaboration with
Bloamingidale's as a benefit for DIFFA.
The romantic bedroam/sitting room,
valued al 564,978, was on display for
W one month at Bloomingdale's in New
W vk every item in the

i room was up lor auclion.

ZTr orn SMLE
Some 16,000 shoppers elbowed
their way through San Francisco's
Fashion Center in search of designer
? Clothes and accessories at ‘bargain’
prices when 7t on Sale it the Bay Area
the weekend of september 1820, Chaired
by DIFFA trustee Donna Karan, along with
Nicholas Graham and [essica McClintock,
the shop-tillyou-deop fund raiser had all of
the frenzy and panache of its New York
predecessor plus some West Coast
glamour i the form of Sharon Stone,
Richar srraine Braceo, and
other Hollvwood notables
Like the New Yerk event (held in

MNovember 1990), the top names in
fashion (N McFadden, Nicole Miller,
Oscar de la Renta, Bill Blass. Louis
[ell Do, 10 tame some) were well
represented at the three-day sale, which was
kicked off with a black tie champagme
reception/dinner/shopping preview thal went on
until the siroke of midnight. Saturday and Sunday | AIDS in Prison Project. Official estimates
were for the thousands who had paid $12 in | indicate that 15% of the state’s 62,000 inmates
| are HIV-positive. The AIDS in Prison Project’s
three-pronged approach addresses the urgency
of providing basic education about AIDS and
acting as advocates for prisoners. The $15,000
Foundation grant recently given to the
organization helps support its HIV
clearinghouse and hotline, its policy work, and
ils advocacy efforts.

Characterizing the project as representing a
new area of AIDS activism, Mahon says: "DIFFA
grants have allowed s lo disseminate a lot of
information about AIDS to a population that has
not had access to this information.” Support
from DIFFA also helps identify important policy
| issues: among the issues Mahon's organization

has been instrumental in brin". to the

7t om Sale, which was organized by the Council |
of Fashion Designers of America (whose
executive director Fern Mallis is
vice chair of DIFFA) and the
Fashion Center, San Francisco,
netted $2.5 million. DIFFA/Northern
California will administer the
distribution of 40 percent of the net lo |
AIDS /HIV programs in the Bay Area
Project Open Hand, the San Francisco
AIDS Foundation, and Shanti Project
are receiving the balance as grantees.

Challenges Facing Americans Living with HIV," |



|VforeEraJ:lt of public attention, for example, is the
tuberculosis epidemic New York City now faces.
Other recent grants identified by the Love Ball
Committee demonstrate the Foundation's
continued support for programs that reflect
forward thinking and innovation: $15,000 to the
New York City High Schools HIV/AIDS
Program, which encourages condom
availability and AIDS education; 55,000 to the
Institute for Urban Family Health, toward
alternative therapies such as acupuncture,
homeopathy, and nutritional education; 435,000
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Ms. Anne M. Batte
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—

to the Bronx Municipal Health Center
toward support of New York City's only day
care center for children with AIDS and HIV:
$25,000 to the Foundation for Research on
§ Iy Tr d Di toward
transitional housing for prostitutes with HIV
iliness. Taken together, the 44 grants awarded
in DIFFA’s most recent granling cycle paint a
picture of the organizations that are weaving
the much-needed safety net for people living
with AIDS.
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Daniel Baldinger,

vice chair, is president of
Louis Baldinger & Sons and
Baldinger Architeclural
Lighting
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Michael Bierut

Is a partner in Pentagram
Design and an elected
member of Alliance
Graphique Internationale.

Michael W. Dale, ASID,
is the founder of Michael
Dale Interiors, a board

Houston and a board
member of the Museum
Collectors, associated
with the Museum

of Fine Arts, Houston.

) Annie Flanders
is the founder and former
editor of Deiails. |4

Patricia Green

is the founder and design
director of Groundworks, a
textile and wall covering
company that was acquired
by Lee Jofa in 1986.
Together with Larry Pond,
she founded DIFFA in 1984,

Amy Gross,

secretary,

is editor of Mirabella and
co-author of Women Talk
about Breast Surgery and
Women Talk about
Gynecological Surgery

John F. Hartman,
president, has over
| 20 years” not-for-profit
management and fund
raising experience and is

a member of the advisory
board of the Philanthropic
Advisory Committee of the
Better Business Bureau.

John C. Jay

Is executive vice president
of sales promotion, =
marketing, public relations, -
and creative services for
Bloomingdale’s. He also
owns John Jay Design, a
creative consultancy that
serves the U.S. and Japan.

Dorothy Halins g
is editor-inchief of 3
Metropolitan Home. In 1990
she became the first woman
to be named “Editor of the
Year™ by Adweek

Donna Karan

is the founder and co-owner
of the Donna Karan
Company, She has twice
been named “Designer of
the Year” by the Council of

Fashion Designers of %
America L z

_u Ll

director of the Council of

America. She is a member

John D. Mason,
treasurer,
is a management

member of AS[D's Texas consultant and chairman
Gulf Coast Chapter, a of New Century Artist
co-founder of DIFFA/ Management.

Y] Michacl S. Perlis
° is executive |
vice president of

Playboy Enterprises, Inc

Bob Mackie

is chairman and artistic
director of Bob Mackie
Originals.

Fern Mallis,
vice chair, is executive

Fashion Designers of
of the American Society of

Interior Designers and the
Fashion Group.

Tom Powell, AAF,
Al

is president of the Flower
Gallery and is a member

and past president of the

American Institute of

Floral Designers Heisa
trustee of the Academy of |
Amenican Floricullure,

Bill Robinson

is the artistic
director/president of
Bill Robinson Menswear
In 1989 he was named
“Outstanding Menswear
Designer” by the Council
of Fashion Designers

of America

Howard Rosenman

is co-president of
Sandollar Productions, a
film and television
production company
based in Los Angeles.

Michael Sorrentino,
chairelect, is president

of Donghia Furniture and
Textiles, He is the former
vice president of
marketing for the Steejcase
Design Partnership and

is a member of ASID,

IBD, ACT, and DFA

George W. Slowik, Jr.,
chair, 1s the publisher of
Publishers Weekly




n “a message of hope
S p.m. on the night of
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This year marks a coup ol sorts lor
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acket designed by Whaopt Goldberg With 3

IFFA/Houston's Take o Seat fund raiser
as been scheduled for February 27, 1993, at

the Decorative Center. The chapter is limiting
this year's aucton to 100 items g
artists, architects, interior
graphic designers. 4
rtﬂrqgﬁs - 11 24
B Following t

HEART ST marching band led the way
1o a gala ecorations ranged from high
design Leamp, Sixty arlists, architects,

signers, graphic artists, floral prople,
3 1 designers outdid cach other creating
@hles lor the 600 guests who attended There

" was, for example, a neon statue of Venus. And,

this being Kansas, there was a tornado looming
over a yellow brick road tablecloth. The cvent
was
into nnual fund raiser
AAPEAR S =TTl

B Neunan Marcus
on Septembe t
auchon in ca
its Fall 148
aucti

= collection. Among the items
a Glorgio Armani suil, an alpaca
Kobert Comstock, and an
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The Design Industries Foundation for AIDS (DIFFA) was founded in 1984 to raise funds for
AIDS/HIV programs throughout the United States. Starting with volunteers from the fields of
interior design, furnishings, and architecture, DIFFA now encompasses fashion, graphic,
textile, visual display, tabletop, exhibit, floral, product, hospitality, and craft design as well as
the design publishing community. Its broad base of support makes DIFFA the only national
industry-based foundation that responds, through the awarding of grants, to the wide range of
needs presented by HIV iliness and AIDS.
™ DIFFA is, first and foremost, a grant-making foundation. Grants are awarded in periodic
granting cycles to organizations that: provide direct services (e.g., food, housing, care) to
people with HIV and AIDS illness; foster awareness and prevention through education and
outreach programs; and promote public policy and advocacy initiatives. The Foundation also
supports community-based clinical trials.
™ DIFFA provides grant-making counsel and management services Lo corparalions and others
wishing to support HIV/AIDS-related projects or organi Compl ing its grant
making is the Foundation's leadership role in sti py's to AIDS
7 DIFFA is an informational resource on HIV/AIDS matters to firms, associations, and
individuals both in and outside of the design communities.
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Application Proposal

proposal Using the morphological chart as a design aid which represents the culmination of
research, | would like to design a newsletter based upon DIFFA, The Design
Industries Foundation for AIDS. | will use DIFFA's most recent newsletter as an infor-
mational resource and re-design based on the information presented. DIFFA is @
non-profit organization which raises money for AIDS research and foundations as
well as providing public awareness of the disease.

audience Followers and supporters of DIFFA, members of the design community, HIV positive
and AIDS infected persons, persons who support AIDS reseach and awareness, and
persons who have little or no awareness of AIDS and need something to capture
their interest and support.

use A bi-annual newsletter with the purpose of informing people of DIFFA's recent
adtivities and news.

context Will be mailed to DIFFA followers and supporters, as well as distributed in the
context of AIDS related functions.

format Self-mailing newsletter, 8.5" x 5.5" folded, 5.5" x 17" open.
consiraints Budget, hull color, size, photography, printing cost, paper stock, mailing size
regulations.
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Design Inaustries Foundation for AIDS

The Design Industries Faundation for AIDS (DIFFA) was founded in 1984 to raise funds for AIDS/HIV pregrams throughout the
United States. Starling with volunieers from the fields i i ings and architecture, DIFFA now encompasses
on, grophic texdile, visual display, tobletop, exhi
ing communily. Its broad base of support makes
the awarding of grants, to the wide range of needs presented by HIV illness and AIDS.

DIFFA, is, first and faremost, a grant-making foundation. Grants are awarded in periodic granting cycles to organizaions
that: provide direct services [e.g. food, housing, care) to people with HIV and AIDS illness; foster awareness and prevention
through education and outreach programs; and promote public policy and advocacy inifiatives. The Foundation also supports
community-based clinical trials.

DIFFA providas grant-moking counsel and management services to comporalions and others wishing to suppert HIV/AIDS
related projects of organizations. Complementing ifs grant making is the Foundation's leadership role in stimulating the
philanthrepy’s response to AIDS.

DIFFA is an informational resource on HIV/AIDS matters to firms, associations and individuals both in and outside of the

design community.
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parfarmers. Knowville, rhrough ifs sfrong committee,
excellent public relations, committed student leadership,
e b and an apperance by Julie Hoggerty, would become
m'lﬂ i | “the ltle engina thal could * And a volunteer fr
5 ny | gine thal coul nd a volunteer from
1 Providence which was a relatively lale addition to the
tour] would characlerize the experience os a "high
profile community event bridging various segments of
the community o AIDS issues and service providers ”
‘! F g ! Final figures indicale more than $4 million in
|: Id Ing; gronls lo organizations in the 32 cities the tour traveled

Koo Clorke fbate ko a1 “uean Kala'], v dirsior of Haarl o Heort AIDS Soppart to, And when the fime came for the final performance

Sarcim unia ko ploysr ;:Fﬂ?n;gﬁnih:;m"-;“_‘;j:mw  fineog [T i ] in Adlania on June 29, An Event in 3 Acts: HEART

o i e T ol VR SRR et STRINGS + The AIDS Memorial Quilt = and
directors, choreographers, costume and set You proved fo be a real show of spirit

designers, singers and dancars,
one manager, ond a dog (the I
producer’s beagle Buford),
descended on San Diego in January ! Po Ll T'C S
to begin rehearsals of HEART |
STRINGS. There were lang, hard I
inlanse rehearsal days before o
student audience saw the very first
previsw of the show on February 7,
Then came six months on the road, six menths of bus
rides from city Jo cily, where hast commitiess had done
all the prep work handling accommedations for the
cas, eliciling community support for the lour, working i B Sen T ot Sl e O
out delails of the pre- and posl-performance parfies | 1
and dinners, arranging for site visits fo local AIDS
service organizalions.

The goal of the tour - Io raise money for~
community based AIDS organizalions throughout the

ioabw chair m..ud amevision an Al and DHFFA
country and en||‘ghren audiences about the realifies

i 410 g FA volunteer leaders
of AIDS and HIV illness in an enferlaining way - wos - i f 1 A CA

realized many times over. But of equal imporiance fo A
the HEART STRINGS froupe would be the louching : i\

moments along the way.

LLENGES

Abors:Joba . Harlean,prasidan; bes Furure, ecacty
apponisd discor, nnmn!eCc e, M

from across the country converged an Washington

It was the spirit of An Event in 3 Acts:
HEART STRINGS * The AIDS Memorial Quilt «
and You, for exampla, Ihat moved the San Diego Gay
Men's Chorus lo follow the Iroupe 1o Palm Springs and
Los Angeles at ifs own expense. Also in Palm Springs at
the time of the lour was a couple from Wisconsin whose

D.C., the weekend of Oclober % for the Foundalion's
annual meeling,which was limed 1o coincide with the
display of the NAMES projact AIDS Memarial Guilt
and the 1992 National Skills Building Conference
{coordinaled by the AIDS National Interfaith MNebwork,
the Mational Asseciation of Pecple with AIDS, and the

; : N:’ghcnuf ;MIHB!‘II}' AIDS chnm!]

ssun huc‘i‘dreg:f of AIDS a year earlier, 'As fthe AIDS {1 3

I’Jﬂ tup, the le came |: - i D|FFé’s unnuu[ hean, held af Loews
En] Y ” ool 4 \n Enfun! Pleza Hotel, bagan on a somber nola when

iesaEng % ﬁi%@@%‘“#“%“ W

L e ir Shilipley wes ol BT e e hours bafors he
Beforu leaving Socrumenh HEART STRINGS producer |unc|100n The mood then took an a sublly palitical air

' David Sheppard visited the display and was led by ﬂ L 1'%, when Mary Fisher and Bob Hattoy[both of whom are
thoss mothers, one by one, to their son's panels. The i e ' Uliving with HIV illness) each addressed the lunchean.
experience left a very deep impression, In Denver, the i \? . Fisher {who hod speken of the Democratic National
casl set up lables, prepared food and sang at a dinner 1] : @ .':Convanhani commendad DIFFA, for its work and Hatioy
attended by more than 200 people with AIDS, their ! ! & | (a speaker at T_hﬂ Dﬂﬂoﬂl__‘fmc‘ Nn:nm?l Convention)

. families, Fiends, and caregivers, In Dallos, a visit o ; "-' ¥ C.‘il'_f“"‘ﬂﬂdﬂd FI?"'BFFO:‘ bringing ::m imporfant massage
Bryan's House proved o be difficult emotionally. There i I gli to a party that wan'l [isten fo me. 3 3
were twelve Io fifteen childran there the day of the : | & %é |! was the m‘fs?oknn Dr. June Osborn, chair

' visit, and cast members got to spend fime with each . | " of TIha Natianal .C:ﬁmmrsslon an .‘?I\[DS,I hawmr,.wha_

- one of them. Al the end of the visit, the cast found ilself 3 o while fhm"-‘de"!!"g hEFS@_" as h_lpﬂﬂlsaﬂ. got right !0
parfcn-nmg a tearful rendition of a song from HEART ; t % -_ ¢ the point when she ynequwocnlly staled that “AIDS is
 STRINGS (*Human Heart"). The casf also visiled Dallas's ‘L % -4 the BFIdIeTn: of our century and beyond.”

Durry Canler, an odull day core cenler, and the Food ¥ | ] -] ‘Are we doing enough?® Osborn rhetorically

Paniry. The site visits would resull in an especially
powerkul performance for the Dallas audience.
In ‘addition to the touching momenls there
were hearlening ones, like the visit to the Son
Antonio AIDS Foundalion, which is now the largest
multi-service AIDS care focility in the country. When
the ‘89 HEART STRINGS cast first visiled the foundation,
il was being operated aul of a bar and was down fa
$2,200 in the bank. That last four, however, made it
passible for the foundation to put a down payment
‘on the building itis now housed in. Dental care, food
delivery service, day care, housing, case
managemenl, and pastoral care are ameng the
services lhe foundation provides.
BN Finally, thers wars challenges, both large
~ Jond small: doing performances bafore rowdy student
audiances; gelfing meaningful suppor in ciies like
Knoxville, and Providanca, which had never had @ major
AIDS fund roiser. But challenge was never a stronger fo
 the 35 - member cast and crew and the volunieers that
. helpad with the production all along the woy. Students
' gat the message of the show and ended up cheering the

asked. “Then, using her hands fo try to quantify
“anough,” she said: *We're <o for balow 'enough’
that it's a dumb quastion.” One imporfant reasan
for the "rotten job” we're doing, said Qsborn, is the
“hesilancy” o talk about pravention in meaningful
language cul of fear that daing so would condane
“behavior associated with AIDS. In oddifian, Osborn
called homophobia "en inlclercble stain on this
country's conscience.” Moying on lo the question of
health care, Osborn pointed out that "AIDS did not
cause preblems in our health care system. It simply put
the straw on the back of the ugly camel.”
< Another special guest of the meeling was
Leanza Cornelt, Miss America 1993, who narrated
the presentafion of DIFFA’s "Unsung Herces.” She also
took the opporfunll‘y to assert her commitment fo fighting
AIDS. “I'm fired of seeing my friends die,” soid Comet.
' DIFFA chair George Slowik closed the
meeting with a challange for DIFFA fa double its gran)
making by 1994.

t _:__'Il'lu litle engine that

2
ey



Added highlight to the evening was a phote exhibi,
unveiled by DIFFA/ Minnesota Co-chairs Cheryl

! Eo M TH E Gardner and Cheryl Sandeen, spotlighting the chapler's

'E‘QSTON aclivities and organizalions that have benefited from its

OCHAPTERS o easr

¢*NORTH EAST OHIO

Communities from Rockport to

Provincetown were aglow in “o message
of hope and undersionding” at ? p.m. on the night of
August 22. Under Ihe direction of DIFFA/ Boston

events co-chair Marilyn Stahl, the chapter inauguroled
its first Light Up the Night even, which was cosponsored
by Design Times magozine and involved dozens

of community based groups. Conlribulions were
encouroged, reports Stahl, but more importont was Ihe
chopler's success atf reaching oll levels of society and
promoling a new level of awareness about AIDS and
HIV. Hundreds of spectalors turned out for DIFFA/
Boston's Celebrity Polo fund raiser, held September 20,
at the Myopia Hunt Club in Hamiltan, Massachusetts
Events of the day included a fashion show, silent art and
jewelry auction, and chompagne bullet. The event
netted $10,000

With beer and martinis, hol dogs and caviar, Borneys
New York celebraled the opening of its new Chicago
store as a benefit for DIFFA/ Chicago. The star of the
evening was DIFFA Trustee
Donna Karan, whe made a

. _ﬂ . v‘ grond entrance on the back

. of o Harley Davidson ond

DIFFA Chicogo mucutres Do Kraws Honked by DIFFA innies Donng Karan
s} and DIFFA Chitags chair Linde Barea (nght)

This year marks o coup

of sorts for DIFFAS Dallas's
premier event. The Dallas
Marning News devoled its
Oclober 14 "Fashion! Dallas”
section lo the 1992 Dallas
Collection. This is the firsi
lime the newspaper has ever

Anyone who was in downlown Cleveland on the night
of March 29 could not help but noice the glow of red
lights that emanaled from a rackop parking garage
behind Playhouse Square. The rooftop was the site of
the post-performance party for HEART STRINGS cheired
by Carol Carr and Bob Gallogher. Some 850 peaple
turned out For the dinner/ dance which featured the
Peter Duchin orchestra

« GREATER SEATTLE

On February 3, Nordstrom s naticnal fashien director,
Sarah Davies, will give o presentation en world Irends
in design at Seatile’s Cenfer on Conlemporary Arf
[COCA) as a benehi for the rew chopter. An auction of
chairs with specially designed s/ip covering is baing
plonned in conjunclion with the prasentation. DIFFA/
Grealer Seattle is planning o aay of Happenings of the
Heart on February 14 (see Son Diego below for details)
Barneys Mew York is plannirg o special opening party
s a benelit for DIFFA/ Greater Seattle when renevalion
of its downtown Seattle stare 3 completed in March

*SAN DIEGO

In the spinil of St Volentines
saliciting individuals and ress ts in the area to host
Happenings of the Heart or ary |4 "Happenings”
can be anylthing from brunc = -ockigil parties or
dinners, and hests detarmire 1o

chapter volunleers are

oErophiale fees 1o
charge guests. All proceeas == 1o the chopter

b i e TE h =8 iniroduced her new mensweor
’ P collection. Simon Noonan,
- R ) *WASHINGTON D.C.
4 .\-f. -:. ’ ;cz.-pre;l?le.r\r Ul Barneys, DIFFAS D.C *s annual A Verr ate bund raiser is
g ’ e slated for November 18 o stianal Building
windows thal fealured Second
Ci di d d Museum. The event, co-cha rec £y Hanne Merriman
NMcaco ! | Cliccecslead » and Joan Carl, will feature o = ~~er, silent auction,
zurnt?s, an 1:&::90 s leading Mary McFadden fashion sh -4 enferginment
ABOVE s Barbara Bush will serve as henerary chair of the

bipartisan hest commitiees, which ncludes senatars Ted
Kennedy and Orrin Halch In == eHart 1o raise levels of
awareness and education about 4105 and HIV illness,
DIFFA/D.C. is distribuling red nobons on opening
nights of the shows and concer i ‘Washinglon. The
project is olso intended to infor theatergoers about
the work of DIFFA.

OCBWTS

devoled a seclion lo a charity,

where decorulmns ranged from high design lo high
ol }tly q&ﬂrarchnlecls inlerior designers,
graphic orlists, floral people and set designers outdid
each ofher cresting lables for the 600 guests who
aMtended. There was, for example, o nean statue of

Men's Collection. Among the items cuclioned were a

. Giorgio Amani suit, on olpaca sweoter from Robert

Comstotk,.and an ensemble by Jhone Barmes. An

mﬁd and coverage included D o Mieiwig :
F"““‘“ san Smglawsarsg  fyll-color phelos of each jockel, irving Camielle r.\!
Daben Colackon focksl dmigned by~ 1. 0 ; ;
Wheopi Goldbergh. Wik haein  _ interviews with the designers, CHICAGO
f;‘,?z".'uf‘::_?,f;;'." IpTAS and editorial an DIFFA E:e::u
DALLAS -
Stephan Burmus {214) 871
+sHOUSTON &, Cloike [Z14) 3504275
DIFFA/ Houston's Take A Seat fund raiser has been CREATER P MX
scheduled for February 27, 1993, of the Decorative l"l‘,j
Cepler. The chaphr is limiling this year's auction 1o 100 Maomi Arceusn |/
iterns designed by arfists, archilects, interior designers HOUSTON o1
and grophic designers. 'jllr:-a;":t::;} il 3|| ; L5
KANSAG cay _
*KANSAS CITY
Following the Kansas City performance of HEART
STRINGS, a marching band led the way to a gols MINNESOTA

ol Gardrer
| Sandaen

Zhat

NORTHERN CALIFORNIA

" Venus And this being Kansas, there was a tornado o diby s |.1' 2
zi Y m.‘ug.“ow brick road tablecloth. The event Fordol Shicds
was 56 succassful that the chapter is turning it inlo an
- annuol fund raiser Blees
GEEA‘lERSGM’M o
- 20| 5477708
] MINNESQ'&A‘ d DIFFA/ Minnesola on Steve, Har B AT T
Seplember 24 with a cocklail party and silent auction 'f\fﬁ?l'll"ﬁ I'Dh)b C
+in conjunclion wilh a special preview of its Fall 1992 I\ jlr- B |

wisr&n:a T\Aﬁkﬂﬂﬁgﬁs
‘)|»;--=r och 733
en Ballivec [413) 586~
lﬂll. il
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e tront page of

A MUST FOR TODAY
The Washington Post's

AND TOMMORROW

October 9 edition was a photograph of
Ken Matlick, 43 years old, covered by a panel of the
AIDS Quilt that he had made himself, in anlicipation of
his death. Ta the right of the phole was an arficle about
George Bush's afiacks on Bill Clinton for his “anliwar®
aclivilies in1 4% and Clinton’s response lo the attacks.

Oclober 9 was the day of DIFFA’s annual
meeling, held in Washinglon this year 1o coincide with
the NAMES Project's AIDS Memorial Quill. Also, sadly
thal merning, just hours before cur annual meeling, we
received news thot DIFFA co-founder Larry Pond had
died, and thel the front page seemed to poignantly say
what a lof of us in Washington were feeling that week-
end: while 225,000 American men, women and
children have now been diagnased with AIDS, the
presidential campaign was being framed in lerms of
o war thal ended a generalion ogo, not one raging
within our borders.

Putting polilics aside, the sobering redlity is
thal we are now eleven years inlo the AIDS epidemic,
with ne cure in sighl. And one crucial thing we'va
learned from these eleven years is that, regardless of
who is in the White House, it is the community-based
AIDS service organizafions acrass the couniry that
will confinue to be on the front lines in the battle
against AIDS and HIV illness.

There are now some 16,000 of these
agencies, according lo the Woshinglon D.C. bosed
Immunodeficiency Colloborafive of America. Bul
there is no single organizing body to coordinale and
represent lhe needs of their diverse constiluencies.
‘What this means, in essence, is thal while the disense
has matured, many of the orgonizalions esioblished to
fight it have not. Many simply do nol have the
resources to idenlify succasshil approaches; many are
unaware of what ather organizations, in other
communilies, are doing.

From the beginning, DIFFA’s grant moking
has been based on a commitment lo remain Aaxible and
limely and to gain maximum leverage by encouraging
colloboration and parnerships. Il seems clear now thal
the challenge of the coming moths will be lo foster the
kind of collobaration and partnerships that will bring @
united voice to governmenl leoders and establish o
means for coordinating the limited resources of

HIV/&1DS service delivery and public educalion.

John F. Hartman
Presidant

MORIAM

DIFFA co-founder Larry Pond

died October 9, 1992 in New York
- % City's St Vincenl's Hospilal after a long
i batile with AIDS. He wos 42 years old.
A memorial service wos held ol Grace
Church in Mew York City on Ocleber 24. Larry spent
a good part of his career in the contract design and
architectural industry with Stendig Inlernational, serving
as vice-president of environmental research and plan-
ning in San Francisco and as senior vice president in
New York. He was also director of markeling and sale
for Herman Miller of Canada, and served on the board
of direciors of the Resources Council and as a board
member of Designer’s Salurday. Larry's slanding in the
design communily allowed him, aleng with Polricia
Green, lo iniliale an induslry response lo AIDS/HIV by
forming DIFFA in 1984. He is survived by his parenls,
Lois and Bill Pand, o sister, Barbara Ann Richard, and
his longtime companion, Stephen Gooch




°B
e 1992 tour of An Event in 3 Acts,

SHERANCE

which wound its way across the

counlry last spring, raised far more than the $4 million
it netted. As DIFFA begins granling fhe meney raised,
the tour's corparale sponsors are adding up benelils
that go far beyond the bolance sheets. For companies
like Allied Fibers, The Prudenlial Foundation, Sebastian
Inlarnctional, and Continental Airlines- whose
contribulions to DIFFA could just as easily come inthe
form of @ chack- the ability of An event in Three Acts 1o
educate and raise awareness about the AIDS spidemic
is os eritical as its maney-raising potential.

“Enfertainment is an incredibly powerful tool in
crealing public awareness,” stales Peter Geldberg,
presidant of the Prudential Foundation. “With the HEART
STRINGS 2 tour, we wers able o reach peopls ond get
them ta listen- in @ way that many of them hodn'ibsfore.

Far Sebaslian Inlernational, presenting sponser
of An Evant in Three Acls, the lour broughl educational
benefits info the beouly salons that carry its products.
"You always talk about something af the hairdresser’s,”
points oul Ralph Coccaro, vice-president of sales for
region [l al Sebastian. “Why nol talk aboul o real issue?
When the show is in tawn, it brings the issue to @ local
laval; stylists lake their clients, everyone talks about it.
Through the vehicle of music and entertginment, people
can lesarn a greal deal mare than they would simply by
being lectured lo.”

The educalional aspect of the lour is especidlly
significant ot Sebaslian, Coccaro says, because if's
an essenfial aspect of the corporate philosophy. “We
believe pecple should be exposed to issues and see
them for whaot they are,” he says. “That's what Sebastion
is all about.”

Conlinental Airlines, whose help included flying
in HEART STRINGS parsonnal, as well as stars of the
shows, was gratified by the lsarning process the four
inspired. "It enlighlened people in an extremely positive
way,” abserves Susan Hirsch, manager of community
affairs for Conlinental.

Mancy Warner, o scuthern contract manger
for Allied Fibers, whe was on hand af the Palm Springs,
Los Angeles, Knoxvilla, Wes Palm Beach, Miemi,
and Atlanta shows, says she saw much mare then
enterfainment going on al the shows- a grotifying
experience for a corporale sponsor. “| laughed, cried,
ond found each perfarmance 1o be new, fresh and
axciling,” she says. *I brought guesls lo each
parformance and, in sach case, the show occomplished
its task.”

Alliad's guests raved about the talent in he
show, Warner says, and latar, when ils impsct had sunk
in, quietly said the show had given them o better under-
slanding of the AIDS erisis.

“Bast of All,” says Warner, “many of our
guests sid fhat they planned lo become involved. The
"Act III' aspect of the lour- you- really hit home fo many
individuals | met with, Pecple are realizing tha their
parsanal involvemen! is needed and that they can make o
tremandous difference.” In addilion, Warner noted that
Allied hoped to set an example for other corporalions in
their sponsorship of the lour

OeNEW

DIFFA is pleased to announce

that Rosemary Kurepal has joined its nastional office as
director of developmenl. Ms. Kuropol replaces Steven
Kelb, who now halds the position of direclor, eastern and
michwestenn regions.

Ancther addition to DIFFA's sioff is Ron Ferrero,
who has been named diractor, western region, and is

based in San Diego.




DIFFA also helps !u |denl|fy |rnporlani poﬂc)’ l:suss h
Mahen's argani has been instrumental in bnngmg
to the farefrant onubllc aftention, Foraxmph is the "
tuberculosis epidemic| Nw;' mocsL OPhsr
I'eoem grcn}s ldanllﬁncl by H’ln love’ Bu“ Commiliee

der the Foundation’s eonli support for
programs that refledt farward thinking und innavalion:
$15,000 to the New York City High Schools i
HIV/AIDS Program, which encourages condom T A
availability and AIDS education; $5,000 fo the )
Institute for Urban Family Health, loward

allernalive therapies such as acupuncture, homeopalhy,

and nutritional education; $35,000 to the Bronx

[NAPWA) (which mmnliy weis grunled a
| two-year award of $50,000 from DIFFA that includes a

chuuengs with o potential for raising $90,000) released Muni:ipdl_H.nnllh Center foward the SU_PPDﬂ GE. ‘:,-.t_-r
the findings of a nalional study of 1,800 individuals hlew York Cily's saly vy corm cuntar ke .chnldren Qi TN
fiving with HIV and AIDS. AIDS and HIV; $25,000 1o the Foundation for )
The survey, “HIV in America: A Profile of the llose;rth b s:‘““'.hr Lrunsm_l“ad ‘.)Ih“uses =" 5‘
. Challenges Facing Americans Living with HIV,” reports dopvard\ransilional hatsing lrprostiias wlih KV 4

illness. Taken iogether, the 44 grants owarded in
DIFFA’s most recenl granling cycle point a picture of
organizations thal are weaving the much-needed
salety net for people living with AIDS.

an alarming rale of viclence against people with HIV
|21% said they hod sxperienced viclence in the
community] and concludes thal the Iradifienal safel‘)f
nels our society has construcled for people who become
sick or disabled are not there for @ lorge proportion of
people living with AIDS: paying rent ond buying food
was a financial hardship for nearly half of Ihese
surveyed; more than holf said they hed rouble wm |

finding encugh money to pay for medicine, elathing lAU HONQRARY
* ond Iranspariation

The CARE Consortium in Washinglon

D.C., is one of several DIFFA granlees Ihol recenily JUNE 1 - SEPTEMBER 30

received granis specifically ear-marked for their

emergency assistance funds. These are the D D o N A T l o N s

organizations people with AIDS or HIV tum to when

they're threatened with eviclion or they can'l pay an 'ssorooe

electric bill or they need money for medication. Keith Macadih & S:ﬂrporuhoa

Fabre, deputy odministrator of the CARE Consortium Siso g

{which received o $5,000 gront from DIFFA/D.C.), 4§10, 0064 ZHH!?QQ i ‘f.'?“l"' :Tm
lells the story of an HIV posilive woman with two J""“Lw Jerdlar

children who waos on o “downward spiral”. She and [T ] z'gw-ﬁm il o.'-!,-' gl
her tamily hod been living in o room |after being forced :m‘:’:m .cl::zﬁu&hmly be T
out of on apariment) and were now facing eviction from Aranymaus Danar oo
the reom. IF the CARE Consartium hod not provided E*::r:if:rﬁn"k'“'“ﬁ“" e e tsody bond
her wilh the reni she needed, she and her family would Comar, e gt M Juchil)

have be: less that night. A F ik Oviz Dishursament Account
bt h.nme s dhotight. Al o8 Felw pelan E.E. Dy Ponl Da Nemeln and Comgany I Mamory of Carl Bran!
aut, il's horder to p|cce a homeless persan than to stave Gordon ond Ghatain, Lid, Hunder O, fec

off an eviction. An ancillary benefit 1o the peaple who Hollmork Cards Ineorperoled

y 1 Humana » In Mamory of Ron Cimine
come to the CARE Conmrg?rn seeking emergency Wi lightair Wv’ 0 Teckd D'Angelo
 financial assistance is the information they receiva on - - ;"ﬂﬁm":’; Co e o
M medical and othér services available to them. 2 Jora MeElray i
Significanily, Fabre notes thal women new conslilule ﬂ:.ki':li.' :::.m:“& yox P I':

more than 40% of the CARE Consortium's client base,

*and 50% of those women have children. ¥ "';.- ’ F‘dﬁ:ﬂuﬁﬁmﬁﬂ on AIDS W Wamiocy o Distms Bnimart
When the Foundation for Interfaith 5 40 P, i
: Sals Filth Avenso P

Research and Ministry in Houston received its The New York Community Trus M A

first DIFFA/Houslan grant four years ago, it hod a Washslar Madia, Inc
network of 14 churches with a lotal of 300 volunfears, T HuHeman Rhain & Co., Inc i Mamory of Al Gartz
iy *$1,000 fepireda
ding Io volunlear coo dinator Tori Williams. Asseciale, Inc
" Today, 1,200 volunteers working through 65 churches qu:hmbiuhmg o n M-mf_\‘_J':I-W_r::ll
from Corpus Chrisli o Beaumont, Texos, meet the doy- Cardinal American Corporation
_lo-day needs of people with AIDS and HIV. It could ?;:Lﬁ«amm sy s Wl o
mean cleaning house or driving a client o the doclor; Dﬁari’wr Pnthim, Inc.
1 could mean sitting with @ client in the haspital ar [edaes F_Nﬂ‘“"“ Mg Anocoti] In Mamory ;‘}tm:::kw
delivering food at heme, The dedication of FIRM Mnhlj:?mw Ine.
volunteers might, to some, seem above the .cc” of duty ;'.TE?‘. """r';r_ n Memory mﬂm- Al
Williams tells of volunfeers sitfing in a parking lot of ;‘a‘::‘l;h};zar\d Sarvics, Inc ST ;
an apariment complex, quistly waiting for a drug 5 ham_B:J“"‘H.__b" it il L"’r“‘"d ayerge
dedl to be completed before gelting out of their car o Jomas P. Produdhions, Ine.,
deliver food. FIRM's most recent grant from DIFFA/ iﬁ?&u‘“’“'“’ e iy ‘::f:::""'l"""l‘“

13 willi is essantial lo Lo
Houston ($13,500) says Willioms, is essenti MI'E'L‘,,_,.;,.H I Mamsry of Donald Ruddy

sustaining ils progrom. MCA Ine ke Reerith

i ith AIDS and HIV fa Hea
The leﬁl:u“y penpie with AIDS o it ::w.:pnhmn Lile and AHiliated Compancas In Memory of Jeffrey K. Shiner

getling the sarvices they need is compounded for paist i M e X3
prisoners and parolees with AIDS. Two thousand ]I;‘Ju!!mu|rl;eu:|0f\ﬁnp Coalibon on AIDS Cindy & Wt
nmates in New York State prisons have died of AIDS- T Vs e o o
m_ln?ad causes since 1981, according to Nancy Mahen, :i.-, I?m;'hl = vl
irecior of the Correctional Association of New ;;ﬂ"gr;:h: Gl . i
York’s AIDS in Prison Project. Officicl esfimales ::;:"d .:l.'ﬁu!n:r i St L Kromgper
b Entemahonol
ndicats thal 15% of the siote’s 62,000 inmales are Arthor Rotig i Haner of Tomey Dunlop
HIV-positive. The AIDS in Prison Project’s three pronged RA S New. Cxaylon D. Bl
arhEz
approach addresses the urgency of providing basic The Ewerd 5. Gordon G5 i e
sducation about AIDS and acling as advacalas for ;un, w&“ﬁ‘“ Paricta Ukronn Bich
prisoners. The $15,000 Feundation grant recently given ;_m:m" e “ i s Cather
1o the arganization helps support its HIV clearinghouse Rohn . Goldian ASD
and hefline, its policy work, and its advocacy efforts. = i
Characlerizing the project as representing PET R
a new area of AIDS aclivism, Mahon says: “DIFFA = 5, P
- ‘grants have allowed us fo disseminale a lot of o | Rothekd
 informalion about AIDS o o populalion that has B
not had oecass I this informalion * Support from ey Apoud

leute Kt
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N s g ! #7th on Sale: Some | 6,000 shoppers elbowed 1 )¢

their way through Sa ?rqnsl&m s Fushlon Center

\ ' .'[ha pm‘c lrlcng|e

in search of duslgnar clothes uqd accassarias nI,(’ |
“bargain’ prices wh n 7th on sale hit the Bay grea 1
\ ) g the weekend of September18-20. Chulmdby
\ | \r e DIFFA trustee Donnu Karan, along with Nld!ok\s ‘
el 2N | e Grahom and Jessica McClintack ) The shop-fil-yous,
D E}\Di eQdOI‘!’! nng, drop fund raiser H:j all of Ih;l Frenzyi;:nd pﬂﬂOf.hh W
of its New York predacessor plus me‘Wasl Coasts ")
D \E\ L o l.E:M E N T glamour in the form of Bimmn Stone, Richard
: ]} Gere, Lorraine Braceo, nnd,olhar Hn||ywood nelas
dlﬂ'l lor | bles, Like the New York svent held in November ™'
\fnmboie 10 or nveEier are H'-;ea of :Twe ten Absolut 11990, the lop names in fashion Mary McFadden,
L)’ s chosen by Advocale and Carrillon Importers .Nicole Miller, Oscar de la Renta, Bill Blass, Louls
1., !%commamqmra the mpgazine's| 25th anniversary. Dell'Clio, to name some were well rapresented in
'faod'"g gay and lesbion arisls were commissioned the three dny sale, which was kicked off wilh a
i T“Fr u:ellha ar, “"h'd’l raised money for DIFFA black lie chompagrla reception/dinner- shapping
thraugh a live auction held "' the Palace in Hollywood preview that weni on unfil the siroke of midnight,

cI ber firs!, Pro:e s the sale of Absolut ' Salurt e |
turday and Sunday were for the thousands who
FY“"":I posters ka go lo %lFFA Pnlslers cost 5100 had paid $12 in advance for their licksls lo shop.
pb‘fs ’pr}PmiIMd handling) and are avilable tirough As of press date, 7th on Sale, which was organized
Liberation Publications, [300! JBB-8B%9. by the Council D[ Fashion Dasugnsrs of Amarica
OFull co|:# fashion illustrdtions By 22 top desugners \ L?g?;;,;i;fﬁeg?ﬁ:;F-g;ir::d\\!)lasl:?::cfi‘::
i:long il their phnio:‘\nand_hlos grace the pages of i nelied $2.5 million. DIFFA/ Northern California
the 1993 Intarnatiohal Fashion Desk Diary, f will administer the distribution of 40 percent of the
craoted by Shirle: { Karinedy. This is the perfeci prasent” | netta AIDS/HIY in the Bay areq, Project Open
fnrﬁ!? fﬂshl?n dficionads. The dlur? cosls $29.95 (plus | Ll y Hand;the San Francisco AIDS Foundation and
ghlppm§ and handling). Ta.ofder ¢ CEF]BS contac Las Ve Jr L Shanli Project are receiving the balance.
A0 [)JFFllA,snnh?nul office. ' i | ) WA
[ W / [ i
e ——.aneiméeslgner Jnmes ArPﬂ"f‘ nus anew version Ve

di

 of hid cryslal c[rld lealhar rad ribbon folbe markelad
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through Episode stares bicross the nolion, The small &
]aweled Rin wr|Lse|! for $50 Pfd r.‘| ro$a~ad'.\ go to N A L

i " {DIFFA; Red | enamel/gold' platéva Ilans are also ! W | “MEADE CAMPE
available fnl‘ $30 large barl pml, H{medium fie tack i Qioshf ol Coaters i bl Flogtom Gl
75 'pin )i and $20 (small lie Iackplrd Fnr dalmk contact 11T
DIFFA's nu!mnnf aﬂ‘ica s | . FERMERD
% ¥ fuinde ko, Wesksin Regicn

#in lieu oF [or a¥an accent o) iha h;l tock, why nof go
for the fie? The Manhattan Menswear Group is
. brrngmg the red ribbon melif inta q lina aF silk fies
designed especially for DIFFA. Ties cos! $30 and will
‘ba Wld ol Bloomingdale‘s.

F.wu!n-! &%‘l@lm 3l

- a}
Lalopmanial Asidonl

'Akm. is much mere than a kiss with . 1) f : . !NF H‘MN |
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. msadthousunds of doﬂurs with s 5 \ S AES. DAL S
chl -1 ta e Admin e Natonzl Pogeom Cffica
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st ond Midwedern Senlon

Upport
_L:n [ DIFF_& hui blﬁr!fa aslgnclhsd a3 H\n U,5%
1 iary-of M.A Citatssil s @1
prcll‘éﬂrjrn ). Lipsticks cost 312 urﬂ u/p”ubfe ur
‘%_N Henri Bendel and M A.C. Industry sféres. For /

details on the localien necrest you or fo pfuca dn

iz Manage

'R.J..a[:“ﬁlf J‘.\le"‘ﬂ" T

ord-ar d:red]y call EOO-GS? 6707, i Diracior of Deraloprant
*qur I.n\ngna ims'been producing clocks in KEN MA LTI
2 * France sinca 1848 and 50 of the company’s mos! aka Managatent As
3 magmﬁ:enf |bothtraditional and contemporary) have
been selected for Bayond Time, an exhibition to be RA RARLY
. held at.Cy Mann Intemational in New York City, Lkl foundition Rekavces
1 Novembar 20 - Decamber A The clocks, made of exol- e
 lcwoods, - Sl e mﬂiw - e -
.. marbles, dlclrmnch Bﬂciibrl:i crystal and other fine b | v % e 'rUMdm“ —— it pos
rnaharrufs are price bt 1$1,200 to $5000005nd oo B i - ",';,;" .
a partion af all sales. Wl" gafo DIFFA.* . A ‘é?__:w o %‘W’T |
#Tis the Season: Befnm the frenzy of the. holidays “iRL : -
kicks in and Ihose visions of late-night card-signing star 3
lo haun! you, consider this: DIFFA will mail and address
a card to each person on your list in whose name a
contribution|minimum $10 each) is mada to DIFFA.
All you do is choose betwean two exclusively designed )
cards: Howard Finsler's Angels Love You and " Ll N E
Noblaworks The Greates| Gift Is Love. Call DIFFA’s ) esign Induslries Foundation for AID
national office for dalails, | o
S i 2 OM LINE is published by DIFFA for denors, spansors, ]
~ ®li's the stuff decoralor’s dreams are made of: A other supporters; and the Foundation’s graniees, =
Charlss Pfister Coffes table, o Ralph Lauren bed, a Requests for additional copies or information may ba

Lalique vose, onglnuf Laslo W'Hlnger photos
of Tyrone Power and Fred Astaire, and much
" more, lovingly put togather by
Moetropolitan Home in collabaration with
Bloomingdale's as a benefit for DIFFA, The'
romantic bedroam/sitling room, valued at
$64,978

. was on display at Bloomingdale's in New
York and every ilem in the room was up for

. auction,

ditected 1o the national office, (212 727-3100
Copyright 1992 DIFFA.
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Mil Knoxville, through its strong committee,
excellent public relations, commitied shudent leadership,
and an opperance by Julis Hoggerty, would become
c*he litile engine that could.” And a valunteer from
Providence [which was a relatively late oddition fo the
tour) would characterize the experience as a “high
profile community event bndgnng various segments of
" the community lo AIDS issues and sarvice providers.”
0 Final figures indicate mare than $4 million in
grants to organizations in the 32 cities the lour raveled
to. And when the time come for the final performunc;%
. Allanta on June 29, An Event in 3 Acts: HEART
STRINGS *The AIDS Memorial Quiltsand You
* proved o be a real show of spiril.

Alfter two years of planning; % |

——————

directors, choreographers, costume & sei]—— 6?
: performers, one manager, and ?"
5 dog (the producer's beagle Bufard), *
descended on San Diego in January :
lo begin rehearsals of HEART, .
STRINGS. There were |ong and
i infensa rahearwf duys before a
) aPudnn! audience saw fhp vnr)r f
preview of the show on Februury 7
Then | come 3ix monﬁ'ns “on Jhe road
six months of bus rides from city fo city, wﬁe !E
committees had done all the prep work !\an& i
accemmedations for the casl, eliciting commur i
support for the lour, working out delails of the pw 25
and past-performance parfies and d:nnen arranging
for site visits fo local AIDS service orgumxu'hom
The goal of I|1e four- o raise rno ey
community Emed ADS orgcﬁlzuﬂons I}lroughwr the i
country and enﬁg'h'le cmdlemes aboul Ihe Pﬁlllll! ;
of AIDS and HIV illress in an anrarlnrnmg \'\ruyv was
realized many fimes over, But of equdl imporlahce fo
the HEART STRINGS 1 froupe would be' the, fouchlng i
momenls a!ung Ihn  way! R t"" ""-'LL* 7t
1t was the ;p.'rn'ar'.iin Evont in 3 Ac
HEART STRINGS +The AIDS Memorial Q
and You, for example, II:af rnovadJF»a Di
Men 3 Choms Yo follow fhe 1o

from across the counrry converged on Washmgbﬂ
" D.C.the mksnd of October @ for the Foundation’s
Dl'lﬂl.lﬂl rneehng which was fimed 1o coincide with 'ﬂ'le
dlspluyof the NA!&IES project AIDS | Mernorlql Guill W ;
iond the 1?92 Nnhonn[ Skills Building Conference
1,{l'_ocurdlﬂolm:l by Ih “AIDS National Interfaith Netwark, 9

the Natic | Anocm ion,of People with AIDS, and the ',

Tk,
ori N suncil).

s.apd i
expen; rln@ alg‘

Ihs hmo of the tour'was o couph From Wxnnun whou: 1 ;

son hod died of AIDS a year earlier, As the AIDS T

| Quily yal‘b?‘,ihg sat up; higTco >

¢ npo“lg;_mq their 5o Vo

NGS producer”
5 L

as! et up N:bles pr:ipqmd foi?ﬂnd mng
"aftended E}r more than 200 paopla with AIDS, their
‘families, friends, ‘and caregivers ‘In Dallas, a visit o
Br}u}!‘s House pn:wod fo be di [‘P:lﬁ amotionally. There *

re Meltfa Io Eﬂ?en cl'uldren there the duy v of the - " .

h

$.per|:on'nmg a tearful rendition oFu wng fram HEART- :

STRIINGS I"Humn Haarf‘l Tha u:ul nlm v:slled Dallas*
Don}r Cenler, an adulf day core conlnr and the Food f
Poniry The sile visits would resull in an especially
; powerﬁ;l performance for the Dallos audience.
. F W, In oddilion to the Iouchlng rnnrnenh there
O Ewere heaﬁemng ones, like the visit lo the San Anlonio’

“ " AIDS Foundation, which is now the largest mulli-service
. AIDS care facility in the country. When the ‘89 HEART
i STRINGS cost first visited the foundation, it wos being

i, operaled out of a bar and was down lo $2,200 in the
bank. That last tour, however, made it possible for the
foundalion Io pul @ down payment on the building it is
“ 5 now housed in. Denlal care, food delivery service, day
i ' care, housing, cose managemenl, and pastoral care are
t among the services the foundation provides.

Finally, there wera challenges, both large

[ and small: doing performances before rowdy student

:" audiences; gelting meaninghul support in cities like

- Knoxville and Providenca, which had never had a major
L AIDS fund roiser. But challenge was never a stranger fo
¥ the 35 - member cost and crew and the volunteers that
helped with the production all along the way. Students

gol the messoge of the show and ended up cheering the Pg’[wu.llt

r the rohen]ob
esltcmcy o talk ot

~behavior associoted with AIDS. In oddition, Osborn
 called homaphobia “an intolerable stain on this
‘couniry’s conscience. Mo\rmg on to the question of
health care, Osborn polntad oul that “AIDS did not
cause prob|ems in our health care system. |t :lmp|y
the straw on the back of the ugly camel.”
Ancther spacial guest at the meeting was
Leanza Cornelt, Miss America 1993, who narrated
the presentation of DIFFA's “Unsung Herces.* She also
tock the oppartunity 1o assert her commitment to fighting
AIDS. “V'm tired of seeing my friends die,” said Comett
DIFFA chair Gecrge Slowik closed the
meeting with a challenge for DIFFA 1o double its grant
moking by 1994.
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On the front page of
A MVST FOR TODAY
The Washington Post’s chober 9 edition

-COQWANON

s

‘* m%% mﬂck 43 years old, :
" covered by a panel of lhe AIDS Quilt that he had made ,'.:
- himself, in anticipation of his death, To the right of the i
pholo was an arficle a‘muf George Bush's atiacks on Bill ** =
C|u1lon for his “anfiwar” activities in 969 and Clinfon's i

- _responsa lo the aftacks. = 5
£.00 Oclober 9 was the day of DlFFA’s annual’ S
meeling, held in Washinglon this year to coincide with i

_ the NAMES Project's AIDS Memorial Quilt. Also, sadly 5

" that t morning, jus! hours befaore our annual meeling, we "
news il&ot DIFFA l:o-founder |.|:|rr)f Pund had E‘

:

he fron lines in the batfla -

red, many of the ‘organizations estoblishedjio
huve not 'Mun)f umplr > not have Ihe.d

vd o guln'!;'!& im leveroge byancourng!ng Iyt
laboration‘and porfne , It seems clear now rlml =
chullengo of the com mor|'u will be o foster the -

: and Hnanl’uEs that will bring
r ana eslnb[uﬂ af ©

AT

R———

—

DIFFA co-founder Larry Pond

disd Oclober 9, 1992 in New York City’
51. Vincent's Hospital after a long batt
with AIDS. He wos 42 years old |

A mamorial service was held of Groce
Church in New Yark City on Oclober 24. Larry spent

a good part of his career in the confract design and
architectural indusiry with Stendig International, serving
as vice-prasident of environmenial research and plan-
ning in San Francisco and as senior vice president in
New York. He was also director of marketing and sale
for Herman Miller of Canada, and served on the board
of directors of the Resources Council and as a board
member of Designer's Saturday. Larry's standing in the
design community allowed him, along with Palricia
Green, lo inifiale an indusiry response to AIDS/HIV by
forming DIFFA in 1984. He is survived by his parents,
Lois and Bill Pand, o sister, Barbara Ann Richard, and
his longfime companian, Stephen Gooch.
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sABANCE

which wound its way across the

couniry last spring, raised far more than the $4 million
it netted. As DIFFA begins granting the money raised,
the lour's corporale sponsors are adding up benefits
thal go far beyond the balance sheets. For companies
.. like Allied Fibers, The Prudential Foundation, Sebaslia
e |nfernul:anc| and Confinenial Airlines- whose| 1 i
i _con!nbulnons lo D.IFFA :ou!d just as sasily come 1§
form of @ check- the’ ul:ullr;r of An Event in Thres Acts o
educale ond roisa awarenass aboul the AIDS epidemic

e

resanfi g sponsor
of An Evenl in Three Adts, the tour broughl :
nefils info the baculy :olom that ca
ou aiw!:rp talk about somelhmg

*1 region |l at Sebastian. “Why nof falk about a real issue?
" When the show is in lown, il brings | the issus 1o a local
5 ___feve! stylists k:ks their clusnls falks X

_ them for whal Ihey are,’ he a3, "ﬂmt’s whnr Sebmlnan
s n|| about.” }

qu:)f Warner, o southemn con?ruclmnnger 2
for Allied Fibers, who was on hand al the Palm Springs,
* Los Angeles, Knoxville, West Palm h, Miami, and
* Adlanio shows, says she saw more Ihnn entedommenl
"~ going on al the shows- a gratifying experience fora -
" corporate sponsor. "1 laughed, cried, and found ench

dormance -} be new, frash and a:cuhng, sha suys
gebmug}nl guests lo each performance and, in sach case,
the show accomplished ifs task,”

Allied's guests raved about the talent in the

show, Warner says, ond laler, when ifs impact had sunk
n, quielly said the show had gman them a beﬂar
Unc@ersfcndlng of the AIDS crisis.
: “Best of All* says Wamer, mn.nyof our
guesh said that they planned 1o becoma involved. The
‘Act Il ospect of the tour- you- really hit home fo many
individuals | met with. Pecple are realizing that their
persanal involverent is needed and that they can makela
tremendous difference.” In addition, Wamer notedthat 5
Allied hoped lo set an example Fcy other corporm]on;lin .
their sponsorship of the tour.

NE wFA is pleased fo announce
FACES

that Rosemary Kuropal has joined its national office as
direclor of development. Ms. Kuropal replaces Steven
Kolb, whe now halds the position of director, eastern and
midweslern regions

Ancther addition to DIFFA's staf is Ron Ferrero,
who has been named director, wester region, and is
based in Son Diege.



NEWSoM THE
S CHAPYTERS

Communities from Rockport to

. “
rovincetown were aglow in “a message 7, ..

of hope and understanding” a1 9 p.m. on the night of =

August 22. Under the direclion of DIFFA/ Baslen

events co-chair Marilyn Stahl, the chapter inaugurated

its first Light Up the Night evenl, which was cosponsored

by Design Times mogazine and involved dozens of

community groups. Conlributions were encouraged,

reports Stahl, bul more important was the chapter’s

success of reaching all levels of society and promoling o

new level of aworeness aboul AIDS and HIV. Hundreds

of spectators turned oul for DIFFA/ Bostan's Celebirity

Polo fund raiser, held Seplember 20, of the Myapia

Hunt Club in Homillon, Massachusets. Events of the day

included a fashion show, silent arl and jewelry auction,

and champagne buffet. The event netled $10,000

With beer and martinis, hot dogs and caviar, Barneys
New York celebraled the opening of ils new Chicogo
store as a benefit for DIFFA/ Chicago. The star of the
evening was DIFFA Trustee Donna Karan, whe made o

" grand entrance on the back
of a Harley Davidson and
introduced her new menswear
collection. Simon Moonan, |
vice-presiden! of Barneys,
designed “live” windows |
that featured Second Cil
comedians, dancers vide
gomes, and Chicoge's leading]
female impersanators.

his year marks o coup
f sorts for DIFFA/ Dallas's
remier event. The Dollas
rming News devoled it
ober 14 “Fashion! Dallos*
seclion lo the 1992 Dallas
Collection. This is the first
lime the newspaper has ever
devoled a seclion lo o charity,
and coverage included] + ¢
Rull-eolar phetos of each jacket,
interviews with the designerz,
and edilorial on DIFFA.

L]
“%Igﬂ guslon’: Take A Saat fund raiser has been

scheduled for February 27, 1993, of the Deccrafive
Center. The chopler is limiting this year's auction to 100
items designed by orfists, orchilects, inlerior designers
and graphic designers.

oA
Fmﬁg'rhe ansas City parformance of HEART

STRINGS, @ marching bond led the way lo o galo
where decorolions ranged frem high design fo high
camp. Sixty arfists, archilects, interior designers,
graphic artists, floral people and set designers outdid
each other crealing tables for the 600 guests who
attended. There was, for example, o neon slatue of
Venus. And this being Kansos, there wos a lernade
looming over a yellow brick road tablecloth. The event
waos so successful thal the chopler is turning il into an
annual fund raiser

W pele ESOTA
leiman Marcus honored DIFFA/ Minnessla on

Seplember 24 with a cocklail party and silent auction
in conjunction with o special preview of its Fall 1992
Men's Collection, Among the items auclioned were o
Giorgio Armani suil, an olpaca sweater from Robert
Comstock, and an ensemble by Jhane Barnes. An

Added highlight to the evening wos a photo exhibit, |
unveiled by DIFFA/ Minnesota Co-chairs Cherd

Gardner and Cheryl Sandeen, spollighting the chapter's
activilies and organizations that have benefited fram ils
fund raising afforts.

. nm m
No.ﬁn;mne \%ﬂs 9 lowniown Cleveland on the night

of March 29 could not help but nolice the glow of red
lights that emanaled frem a rochop parking goroge
behind Playhouse Square. The rochop was the site of
the post-performance party for HEART STRINGS chaired
by Carol Carr and Bob Gallagher. Some 850 pecple
turned out for the dinner/ dance which featured the
Peter Duchin orchestra.

n F!lﬂ:ry 3, Nordstrom's national fashion direclor,

Saroh Davies, will give a presentalion on world irends
in design ot Seatile’s Center on Conlemporary Art
[COCA) o3 a benefit for the new chapler. An auction of
chairs with specially designed slip covering is being
planned in conjunclion with the presentation. DIFFA/
Grealer Seatile is planning a day of Hoppenings of the
Heart an Februory 14 (see Son Diege below for delails)
Barneys New York is planning o special opening party
as o benefit for DIFFA/ Greater Seattle when rencvation
of its downtown Seatile store is compleled in March

«SAN D6
|n\e :pn‘?o?fﬂ. Valentines Day, chopler volunteers are

soliciting individuals and restaurants in the area fo host
Happenings of the Heort on February 14. "Happenings”|
con be anything from brunch lo cocktail parties or[
dinners, ond hosts determine the oppropriate fees |OI
charge guests. All proceeds go to the chapler.

'“W“ M
DIFF&/ D.C.'s annual A Volre Sante fund raiser is

slated for N ber 18 at the National Building
Museum. The event, co-chaired by Hanne Merriman
and Jean Carl, will feature & dinner, silent auction,
Mary McFadden fashion show, and enterainment.
Barbara Bush will sarve os honerary chair of the
bi-partisan host commitiee, which includes senctors
Ted Kennedy and Orrin Holch. In on effort 1o raise
levels of aworeness and education aboul AIDS and HIV
illness, DIFFA/D.C. is distribufing red ribbons on
opening nights of shows and concerts in Washinglon.

The project is abo intended 1o inform theatergoen obout 1+

the work of DIFFA.

o c SV EE s

Dionna Metwa 617) 242-4470
Irvirg Camielle 61 7) 964-8388
Linda Bartlen 708) 444-8508
Dennis Kiouse 312 3219290
Lz 3
Stephan Burus [214) 871-1053
v Clark [214) 3504458

SR Gl
Lirda Willigms ibo? 2722902
Hoomi Anderson  |602] 2320032

L a-caac
Kathy johnston Z13) 9721202
Bl Kovanogh (713] 5270333

ST
Steve Matwro B14] 531-7641
John Bdenacht (B8] 5617795

[ Leno 8
Chery Gardner 1612) 3332602

Cheryl Sandeen 1612] Bo&-1485
T T e
Sande Jablow }?10 991-2455
Maney Kehn '2|lf>t 7651810
Barban '-’-'cli!rr-qn d15) 563-3977
Randall Shields {415) 442-2275
esForiTem
Bill Beck 1619] 2195059
Derise Yamada  [619] 2916059
O P ATy
Steve Hensel [20&) 54777064

Jereph Wik 5‘}2 6B&001

2
Marjorie Woll 301} 9480820

Mark Averbach 1413 ?54-70%

Stephen Ballveou 1413) 5869302
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000 Jo| CltyﬁHigh S5¢

" HIV/AIDS Progrum, which encouroges ¢ conc
Tc%lhfy and AIDS educalion; $5,000
Institute for Urban Family Health
aliemative therapies such as acupunciure, ho
and nutritional education; $35,000 o the Bron&
Municipal Health Center loward the suppc'll
New York City’s only day care cenfer for cthrprl
AIDS and HIV; $25,000 1o the Founduhol}f ~
Research on Sexually ‘runsmil‘led’msa ses Nl
toward transitional housing for prostitutes talh §=)
illness. Taken rogalhel‘ the 44 grants awa 5
DIFFA's mos! recenl gronting cycle paint a pldure 4
organizalions that are weaving the Mh—neeaad oy

safety nel for people Imng Wth &l o ! A - E

olentio For raising $90 GOOI released
national sh.ldy of 1,800 mdmduah
d AIDS. . i
"The survey, “HIV in America: A Profile of ﬂw
allenges Fc:mg Americans Living with HIV,", report
n alarming rafe of viclence agains! peop]e with HIY
(21% said they hod experienced viclence j in the
communrly} and concludes that the fraditional s by,
els our society has constructed for peopla who become
.Jﬁck or dj_sabbd are nol there for a !orge propoﬂfén of |
ple Imng with AlDS: paying rent and buying feed ] *
was a financial hardship for nearly half of thos #
sufveyod more Ihan huif said they hud Iroub|a

is one of smml DIFFA granlees Ihcl recenlly recewnd
5 .gmn!s specifically ear-marked for fheir emergency .. '
é% fssuh:m:e funds. These are the organizations people % N;._
With AIDS or HIV hurp 16 when they!re threatened with %) A
_, eviction of they cdn’t pay an*electric bill or need money :
vk 'fnr medication. Keith Fabre, deputy administralor of the o
%~ CARE Consortium [which received a $5,000 gran! From ’3
DIFFA/D.C ), tells tha story,of an HIV pesifive woman
with bwo c|'|||dren who.was on " “downward spiral®,
She and her family hoc! been living in @ room (after
being forced out of an cporlrmnf] and were now focing
eviction from the room. If the CARE Consorfium had
not providedher with the rent she needed, she and her

i ! | I Mamory of Gusis barg
i ; Al's Pohery Ching ond S

aral hu.nﬁnlhohru-r
Bl T S Can
. " Adrerne £ Forst
(33 e Dioca HIll
Tl Glovews M Som

mory of lody Bond

fomily would hove been homeless that night. And, os |, ok L Rouchid
Fobre points oul, it's harder to ploce o homeless persan | \'—“ T
than to slcwa off an evidtion. An ancillary benefit 1o the o v, U, . 3 Hunier Doughn, e
people w mp_Jj:gQARE Consortium seeking - _ SR Vs ; 3 : B
emergency nce :r.lh_g information they s AT 3 . """“"‘". f‘dd iy
'-, recaive on mlu rummmhb leto them.~, .- N 1 A : : L P L
. Si m ubumlas WOmeN TG, consfilute = h ! X k. 'mmh"“
{\ an IO‘%OHFQCAR Conso |umsd’enl base, mm:m‘am & g::;:;ﬂ:‘
o~ nd 50%0[ those w -“nflm children. -.i::, . Robert Morrow
L.: Foundation for Interfaith k "“d‘"": ip Coalition on AIDS by Masmary ot e Remmet
asedrch’anc try in Houston received its
yhrsi DIFFA/ Houstan' l'gnu f| four ;mntr: rgo, it hrd a S T e i In Mamary irmmﬂ.:ﬁt
- network iofs1 4 .churches with a tolal of 300 volunleers, Waaltar Ine.
ag: IM' tos l.r"—rﬂm;‘ o;oz@malor Tori Willioms. B %‘q‘f‘“‘ Rhein & Co., Inc In Memary ;'_{"M::: e
\-‘To‘auy,'l Z.'!O olunteers woﬂung thraugh 65 churches E Arloms'uula..hmu- Ine. ;
% from Corpus Cj;mh to Beaumont, Texas, mee! the day- Col-wm Puhhlm; G Ay ;:::T,Dx

|

2 *lo day needs of people with AIDS and HIV. It could %
mean cleaning house or driving a client lo the doctor;

f could mean sﬂhng with a client in the hospital or S 3

i dc|~anng food ot lwmo The dedication of FIRM 4]

volunleers rmghr fo 5 m, seem above rh:hcnill:f dfuv :

Williams Ia"s ol teers sitting in o parking lot ol e /@
an aporlrneq é%ﬁe‘lly waiting for o drug = ey

deal fo be con sd Before ‘geffing out of their car o :

deliver food. Fl Y “ e"l grant from DIFFA/

Cer&nd anl:upotwm
’ Ine.

N Houston ($13, 500]'“ ||ums, is essential lo '9":*!“
=, sustaining ifs program.* - l,:;\g- . - 3 ‘(’_._- ;
g :

The difficulty peopla with AIDS and HIV face LC;:;‘M I Memory “mm:‘"flr !
getting the services they need is compounded for e ) b {
prisoners and parolees with AIDS. Two thousand ::m' lile an. CM‘PNI " Mum?;o;r:.é:vﬂ.bm | 2
inmales in New York Stale prisons have died of AIDS- :::::Im;dw Coalifion on Aps

< rolated causes since 1981, according lo Nancy Mahon, Now York Crufsa iner, .
““director of the Correctional Association of New Embr o
York's AIDS in Prison Project. Official estimates i o

ndrr.ula that 15% of the siate’s 62,000 inmales are Ronald A. Ratner
‘_ HN~po:|Inra The AIDS in Prison Project's three pronged .
. '-appfwd‘l addresses the urgency of promdmg basic
educalion about AIDS and ocling os advecates for [
prisoners. The $15,000 Foundation grant recently given

to the organizalion helps support its HIV clearinghouse

un.d holhns its po‘lcy work, ond its advocacy eFforh

gran _‘!:IM dllowed us to dusemmuie a |c|| of

|n‘orrnu ‘about AIDS o a population that has not
hod c acqs Io this |nformnt|nn Supporl from DIFF#
uiso |1|'T 3

r--—-wn- ey .npms— -



7th on Sale: Some 16,000 shoppers elbowed
their way through San Fransisca’s Fashion Center
in search of designer clothes and occessories at
‘bargain’ prices when 7th on sale hil the Bay area '
tha weekend of September 18-20. Chaired by ol
DIFFA, trustee Donna Karan, along with Nicholas >
Grahom and Jessica McClintack, the shop-til-you-
drop fund raiser had all of the frenzy and panache
of its New York predecessor plus some West Coast
glomour in the farm of Sharo , Richard 53,
Gere, Lorraine Braceo, and llywood nola-
bles. Like the New York m&% in No-vamber‘--
1990, the top names in. Em}ﬁoqh McFadden, "
Nicole Miller, Oscar de |3 Rer “‘-B:ﬁ Blass, Louis
e, ol _ DellOlic, 1o’ nama some Were-well represented i
ing goy an ian arfisls were commissioned = the three day 3

_rv.ilcﬁjqa_ Ihaléxd,“l:mh raised money for DIFFA :3

J-. ‘ s black tie hampa .P %
Jhrough a live auction held a the Palace in Hollyweod ; preview thal A3 e rake of midmight. % :

NOTES h

and the color lavender are three of the ten Absolut '
symbols chosen by Advocats and Carrillon Imparters :
.“d" to commemarate the mogazine's 25th anniversary.

Oclober HM:P{F;;QHQ m the sale of Absolut | “Sahy n 15'"' ere for the thousands who

DIFFA. Poslers ol $100 , shop.

and are available through -~
6699 1

i 1

e, which was organiz
igners of Amarica’
Fopr {Lrg i

ice

; R

sfull-colar Fa;h'olg_i_ iralions by 22 top designers

: lalong with their phﬂ%j@h@gfg?gﬁﬂﬁaﬁes of

£ the 1993 International Fashion Desk Diary,

5} 'created by Shirley Kennedy. This I3 the perfect present.
for the fashion u{cionado. The diary costs $29.95 (plus

shipping and handling). Te order copies conloct’

"DIFFA’s national office.

sl

e w,.nga-wa[r,r'{d‘e__s_igﬂle Jam‘:{;'
R % 7has o niew ver of his red ri 1o’
keted through Episode slores”

The small jewaled
pin will sell and all proceed
go lo DIFFA. Rﬁd enome! & gold pla

or $3

variafions are also available
large bar pin); $24 (medium fi
pin ); and $20 (small fie ack pin) Fora:
delails contact DIFFA's n ‘i’a' office;
; e
“®inTiev of or as an accent to] the fie Ioclz}\\_r}_lx :.’;“,2‘ !
rthe fie? The Manhatan Menswear Grou
J{ng?ﬁg the red ribban motif into a line of silk :
‘I:Qhad especially for DIFFA. Ties cost $30 and 7 )

2ld at Bloomingdale’s. i 4 R .
- Fieziden

f;a"

TN
Eracuive Assiziont,Re

§ e
Cxevdopumenial Asgisiani

\!l-.,-"'“” than a kiss with M.A.C.
matte lipstick, YivaGlom. The Toronle

y thot raised thousands of dallars with
el Up, Play Sofe tee-shirts is donating

made from the sale of Viva Glam to AIDS

d prevention | DIFFA has been

all.5 bzfnefic]ury of MAC's __'J

ipslicks cos! $12 ond are available ol Henri ]
j L %%g’ﬁ‘usfry stores. For delails on the

% ploce an order directly call
=
B

n:ér.odming clocks in France
ompany’s most magnificent
‘:y} have been selected

be held ot Cy Mann
‘) p;}_srn'oar 20-

).'ir'? " .

Digcricl pgimin

TTRars
L3

of the halidays ki ks ina G
visions of late-ni gHE&'_rQ— g
te hount you, co this: D
mail and address X:
persan on your list in
contribution|minimum $10,

sig'nad X
cards: Howard Finsler's Angels Love
You and Mobleworks The Grealest
Gift s Love. Call DIFFA’s national
office for details.

®l's the stuff decorator's dreams are made of A
Charles Pister Coffee toble, a Ralph Louren bed, a
Lalique vase, original Laslo Willinger photes of Tyrone
Power and Fred Astaire, and much more, lovingly put
together by Matropalitan Heme in collaboration
with Bloomingdale's as a benefit for DIFFA. The
romantic bedreom/sitting room, valued at $64,978
was on display af Bloomingdale's in New York and

every item in the room was up for auction.
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MOMN PROFIT ORG.

esWHAT IS

Parmil No. 65

roUNOANIGH PR ATDRYS

5 founded in 1984 fo roise funds for AIDS/HIV
s throughout the Uniled Stoles. Starting
ompasses foskh € y, labletop, ex _.:_ Heral
product, hospitality, and niz design os well s ___ﬁ i s brood bose of support
at respands thraugh the awarding of grants, 1o the

irst and foremost, o m_:,.._..__ making feundation. € indic g -]
_..._...u_u_.__l_u__r_..: that: provide direct services [e g foed, housing, care) Io hn_u_...__n v _r I
owareness and prevention __.:a:.._._ educalion and outreach programs, ¢
es. The Foundation also supperts community-based elinical 1

provides grant moking counsel anc 5 1 fo o s athers support

S related projects of org ing is the Foundation's leadership rele

ations and individuals bath in and
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Alter two years of planning;

o red ik fLow:
tha gala HEART STRINGS pe
directors, choreogrophers, costume designers,
perlormers, one manager, and o
deg (the producer’s beogle Bulord),
descended en San Diego in Jonuary
to begin reheorsals af HEART
STRINGS There were long ond
intense rehearsal days before o
studen! oudience saw the very first
preview of the shaw on February 7.
Then come six months on the raad,
six months of bus rides from city Io city, where host
-ommittees hod done all the prep work hendling
occommodations far the cast, eliciting community
swppen bar the lour, working out deloils of the pre-
and post-performance pories and dinners, amanging
for sile visits o local AIDS service erganizations.

The goal of the tour- 1o raise money for
cormunity baved AIDS organizotions throughout the
country ond enlighten audiences about the reclities
ol AIDS and HIV illness in an enlertaining woy- was
realized many limes over, But of equal importonce fo
the HEART STRINGS troupe would be Ihe touching
memenls along the woy.

I was the spirit of An Event in 3 Acts:
HEART STRINGS*The AIDS Memorial Quilts
and You, lor exaomple, thal moved the Son Diego Gay
ten's Chorus to follow the troupe 1o Palm Springs and
Los Angelas al ifs own expense. Alsa in Palm Springs at
the time of the tour was a couple from Wisconsin whose
son had died of AIDS a yeor earlier. As the AIDS
Memorial Quilt wos being set up, the couple came by
to find o ponel in memery of their son. Volunteers
unfolded the very panel they were looking far.

In Sacromento, the Guill disploy was entirely
stalfed by melhers who had lost their sons 1o AIDS.
Belore leaving Sacramento, HEART STRINGS producer
Dovid Sheppard visited the display and wos led by
those mathers, one by one, to their son’s panels. The
exparience lefl o very deep impression. In Denver, the
cast sal up tables, prepored food and sang at a dinner
ottended by more than 200 people with AIDS, their
families, friends, and coregivers. In Dollos, a visit to
Bryan's House proved to be difficult emotionally. There
were twelve fo fifleen children there the day of the
visit, and cast members go! fo spend lime with each
one of them. Al the end of the visit, the cost found itself
performing a tearhul rendition of a sang from HEART
STRINGS [“Human Heart"). The cast olso visited Dallos’
Dairy Center, on adull day core center, and the Food
Paniry. The site visits would result in an especially
powerlul performance lor the Dallas eudience.

In addition to the louching moments there
were heartening cnes, like the visit o the Son Anlonio
AIDS Foundation, which is now the largest multi-service

AIDS core hacility in the country. When the ‘89 HEART
STRINGS cost first visited the foundation, it was being
operated out of a bor and was down lo 52,200 in the
bonk. Thal last tour, however, made it possible for the
foundation to put a down poyment on the building it is
now housed in. Dental care, food delivery service, day
care, housing, case mancgement, ond pastoral care ore
among the services the foundaticn provides.

Finally, there were challenges, both lorge
and smoll: doing performances before rowdy student
oudiences; getting meaninghul support in cities like
Knoxville and Providence, which hod never hod o major
AIDS fund raiser. But chollenge was never a stranger lo
the 35 - member cast and crew and the volunteers hot
helped with the production ol along the way. Students
gol the messoge of the show and ended up cheering
the performers.

Knaxeille, threugh s strong commitiee, public refahons
commitied siuden! leodership, and an appearance by
Jule raggerry. <ould beceme “ine lile angine that
could " A voluntear from Prawdance [which was o
relgtively (o addiion 1o Ihe tour| wou d charoctenz.
the eapenence (o high prohle commumiry event
brdging vorious swyments of the community o AIDS

wes and

wice praviders

tnal hgures indiale mare ihan 34 millian i
grants o cigamzahons in the 32 ahes the tour Iraveled
to. And when the nme come fer e hinal performance
in Allanto an June 29, An Event in 3 Acts: HEART
STRINGS * The AIDS Memorial Quili*ond You
proved to be o real shaw ol spiril

POLITICS

AND
e FA volunteer leaders

A

trom across the country canverged on Washingion
D.C., the weekend of October  for the Feundaton s
annual meehng,which was hmed to coincide with the
display of the NAMES project AIDS Memorial Guilt
and the 1992 National Skills Building Canference
{coardinated by the AIDS National Interfaith Metwark,
the National Associalion of Pecple with AIDS, and the
Naticnal Minerity AIDS Cauncil|

DIFFA’s annual lunchean, neld of Loews
L'Enfont Ploza Hotel, begon on o somber note when
Chair of the Board George W. Slowik, ir . asked
for & moment of silence in memory of DIFFA co-founder
Larry Pand, who had died a few hours betore the
lunchean, The meod then took on o sublly polilical air
when Mary Fisher and Bob Hattoy |both of whom are
living with HIV illness] each addressed the luncheon

Fisher {who had spoken ot the Demoeranc Mahonal

Convention) commended DIFFA for its work and Hatiay
| specker ot the Democralic Nalional Convention,
commended Fisher for bringing “on impartont messoge
fa o party that won't listen fo.me '

It was the sofispoken Dr June Osbormn, choir
of the Mational Commission on AIDS, howevir, who,
while chorocterizing hersalf os bipamsan, gol right o
the pain! when she unequivocally stated that “AIDS i:
the epidemic of our century and beyand.”

“Are we doing enough® Oshorm rhelorically
askad. Then, using her honds to quaniify “encugh,”
she saidi *We're so far below ‘enough’ thet if's o dumb
question,® One imporfant reason for the “rotten job®

- we're doing; said Osborn, is the "hesitoncy” 1o falk

obaul prevention in meaningful language ou of fear

. that deing sa would condone behavior associated with
" AIDS. In addifion, Osborn called homaphabio “an

injolerable stain on this couniry's conscience,” Moving
en to the question of health care, Osborn peinted out
that “AIDS did not couse problems in our health core
sysiem. It put the strow on tha back of the ugly comel.”

Another special guest ol the meeing wos
Leonza Cornelt, Miss America 1993, who norated
the presentation of DIFFA's “Unsung Heroes.” She also
ook fhe opportunily fo assert her commitment fo fighnng
AIDS, *I'm tired of seeing my friends die,” soid Cornen

DIFFA chair George Slawik closed the
meeting with a chollenge for DIFFA lo double ifs gron!
moking by 1994.




°BEY

The 1992 tour of An Event in 3 Acts,

sHEAKANCE

which wound its way across the

couniry lost spring, roised for more than the 54 million
it netted, As DIFFA begins granting the money raised,
the four's corporate sponsars are adding up benefite
that go for beyond the bolonce sheets. For comparies
like Allied Fibers, The Prudential Foundation, Sebasti
ond Conlinental Airlines- whose contributions to DIFFA
could just os easily come in the form of a check- the
obility of An Event in Three Acis 1o educate and raise
awareness about the AIDS epidemic is as critical as iis
money-raising patential,

“Entertainment is an incredibly powerful lool
in creating public awareness,” siates Peter Goldberg,
president of the Prudentiol Foundation. “With the HEART
STRINGS 2 four, we were able to reach peaple and gel
them ta listen- in a way thal many hadn't before.”

For Sebastian Infernational, presenting sponsar
ok An Event in Three Acts, the tour brought educational
benefits inlo the beouty salons that carry its products.

“You always lalk about something ot the hairdresser's,”
painls out Ralph Coccaro, vice-president of sales lor
region |l ot Sebastian. “Why not tolk obout o real issue?
When the shaw is in town, it brings the issue to o local
level; stylists take their clients, everyone mlks about it,
Through the vehicle of music ond enleriginmen, people
can leamn o grear deal more than they would simply by
being lectured to

The educationol aspect of the tour is especially
significont ot Sebastion, Coccaro says, becouse i's
an essentiol osped of the corporote philosaphy. “We
believe people should be exposed Io issves and see
them for what they ore,” he says, “That's whot Sebastion
is oll about

Conlinental Airines, whose help included flying
in HEART STRINGS personnel, as well os stars of the
shows, was gratified by the leaming process the tour
inspired. "It enlightened people in an extremely positive
wuy,” ohserves Susan Hirsch, manager of community
affairs for Continental.

Moncy Warner, o southern coniract manger
for Allied Fibers, who wos on hand of the Palm Springs,
Los Angeles, Knoxville, Wes! Polm Beach, Miami, and
Atanio shows, says she saw mere than enterinment
going on at the shows- o grotifying experience for o
corparate sponsor. *| loughed, cried, and found each
performance to be new, fresh ond excifing,” she soys.

“| braught guests to each performance and, in each cose,
the show accomplished ils task.”

Allied's guests roved obout the falent in the
show, Warner says, and loler, when its impact hod
sunk in, quietly said the show had given them o better
understanding of the AIDS crisis

“Best of All," says Worner, “many ot our
guests soid fthot they plonned io bacoms invalved. The
“act lIl' ospedt of the tour- you- reclly hit home to many
individuals | met with. Peaple are realizing that their
parsonal involvement is needed and that they can make
@ tremendous difference.” Also, Wamer noted that Allied
hoped to set on exomple for ather corporations in their
spansorship of the four

NE WFA is pleased o announce
FACES

that Resemary Kuropat hos joined its notional office as
directar of development. Ms. Kuropot reploces Steven
Kalb, wha now halds the position of director, sastern and
midwestern regicns.

Another addition to DIFFA's stalf is Ron Ferrers
who hos been nomed director, western region, and is
based in San Diego.
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On the front page of
A MUST FOR TODAY

The Washington Post's October 9 edition

ANwEs x;rp m@gg&mmﬂick, 43 years old,

covered by o panel of the AIDS Quilt that he had made
himself, in anticipation of his death. To the right of the
phate wos an arficle abeut George Bush's attocks on Bill
Clinton for his “antiwar” activities in1 769 and Clinton's
response to the atfacks,

Ociober 7 was the doy.of DIFFA’s annual
meeting, held in Washinglon this yeor to coincide with
the NAMES Project's AIDS Memarial Quill, Also, sadly
thal moming, just hours before our annual meeting,
we received news that DIFFA co-founder Larry Pond
hod died, and that the front poge seemed to paignantly
say what a lot of us in Washington were feeling that
weekend: while 225,000 Amenican men, women and
children have now been diognosed with AIDS, the
presiclential compoign was being framed in terms of
@ war Ihat ended a generahion ogo, not one roging
within our borders

Pulting palifics oside, the sobering reality is
that we are now eleven yeors into the AIDS epidemic,
with no cure in sight. And cne crucial thing we've
learned from these eleven years is that, regardless of
wha is in the White Housa, it is the community-bosed
AIDS service organizalions across the couniry thot
will continue lo be on the front lines in the bate
ogainst AIDS and HIV illness.

There are now some 16,000 of these
ogencies, according to the Washingian D.C. bosed
I deficiency Colloborative of America. But
there is no single orgenizing body to coordinate and
represent the needs of their diverse constifuencies.
‘Wha this meons, in essence, is that while the diseass
has matured, many of the organizations established
to fight it have nat. Many simply do nat have the
resources to identify successfhul approcches; many
are unoware of what other orgonizanicns, in ofher
communities, are doing.

From the beginning, DIFFA's grant making
has been based an a commitment o be fexible and
timely and to gain masimum leveroge by encouraging
collobaration and partnerships. It seems clear now that
the challenge of the coming moths will be to loster the
kind of calloborotion and parinerships that will bring
o united voice to government leoders ond estoblish
a means for dinating the limited of
HIV/AIDS service delivery ond public education.

John F. Hartman
President

MORIAM

DIFFA co-founder Larry Pond

died October ¥, 1992 in New York City's
51, Vincent's Haspital after a long battle
[} with AIDS. He was 42 years old. A
memorial service wos held o Grace
Church in New York City on Oclober 24, Lorry speni
a good part of his coreer in the confroct design and
archifectural industry with Stendig Intemalicnal, serving
as vice-president of environmenial research and plan-
ning in San Francisco ond os senior vice president in
Mew Yark. He was olso director of marketing and sole
for Herman Miller of Canoda, and served on the board
of directors of the Resources Council and as o board
member of Dasigner’s Solurday. Lorry's standing in
the design community allowed him, olong with Pairicio
Green, to inifiafe an indusiry response lo AIDS/HIV by
torming DIFFA in 1984, He is survived by his porents,
lois and Bill Pond, @ sister, Barbara Ann Richard, ond
his longhime companion, Stephen Gooch.
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Communities from Rockport to

*BOSTON

ravincelown were aglow in “a message of
nope ond understanding” ol ¥ porme an the might of
Augus! 22 Under the direchion of DIFFA/ Boston
avents co-choir Manlyn Stahl, the chopter inaugurated
its hrst Light Up the Night event, winch was cospansored
by Design Times mogozine and invelved dozens of
community groups. Contributions were encouraged
reports Stahl, but more impartont was the chopter'«
success of reaching oll levels of society and promoting o
new level of owareness obour AIDS and HIV. Hundreds
ol speciators turned out bor DIFFA/ Boston s Celebrity
Polo fund raiser. held Seplember 20, of the Myopio
Hunt Club in Hamillon, Massachusetts. Evenis of the day
included o fashion show, silent ort and jewelry auchon,
and champagne buftet. The event netted 510,000

With beer and martinis, hot dogs and cavor, Borney
New Yark celebrated the opening of its new Chicago
store as @ benefit for DIFFA/ Chicago. The star of the
everung was DIFFA Trusiee Donno Koran, who made o
grand entrance on the bock
ol o Horley Davidson and
infroduced her new menswear
collection. Simon Moonan
vice-president ol Bameeys
designed “live” window:

that featured Secand City
comedians, doncers video
gomes, ond Chicoge's leading
temale impersonotars

This year murks a coup

ot saris for DIFFA/ Dollas =
premier event. The Dallas
Marning Mews devared it
October |14 “Fashion! Dallas
section fo the | 992 Dalia:
Collection. This 15 the tirst
hme the newscoper has ever
deveted o sechan to a chanty
and coverage included full
color photes of each jacket
interviews with the designars
and edilonal an DIFFA

DIFFA/ Houston s Take A Seat fund roiser has been
scheduled for February 27, 1993, ot the Decorafive
Center The chapter is limiting Ihis year s auctian to 100
lems designed by arhists, orchitects, inlerior designers
ond graphic designers

. SAS CITY
Fuﬁqawingsrhe Kansas City performonce of HEART

STRIMGS, o marching band led the way 1o o gole
where decarations ranged fram high desian 1o high
camp. Sixty arhsts, architects, inferior designe:s,
grophic artists, floral people ond set designers autdid
each ofher crealing tobles for the 500 guests who
attended  There wos, lor exampie, o neon siofue of
Venus. And this being Kansas. inere was o emodo
looming over o yellow brick read tablecleth. The coent
was 50 successtul that the chopter s nirming 1 inta an
annual fund roiser

* MINNESOT

Meiman Marcus honored DIFFA/ Minnesata on
September 24 with o cockioil porty ond silent ouction
in conjunction with o special preview of 1s Fall 1992
Men's Collection. Among the imms auchoned wers a
Giargio Armani suil, ar alpaco sweoter from Robert
Comstock, and an ensemble by hane Bames. An
Added highlight 1o the evening was a phato exhibit,
urweiled by DIFFA/ Minresole Co-chaus Cheryl
Gardner and Cheryl Sondeen, spollighting the choper's
activihes and arganizations that have benelited from it
fund roising efforts

* NQRTHWEAST OHIO

Anyone who was in downlown Clealand on the night
of March 29 could not help but notice the glow of red
lights that emanaied from o rooliop parking garoge
behind Playhouse Scuare. The rookor was the site of
the post-performance party for HEART STRIMNGS chaired
oy Carol Cor and Bob Gallagher. Same 850 people
turned oul for the dinner/ dance which lfeatured the
Feter Duchin orchestra

*GREATER SEATTLE

Cn February 3, Mordstrom's natonal lashion director,
Sarch Davies, will grve o presentotion on world frends
n design of Seaftle’s Center an Cantemporary A
|COCA| o3 a benehit for the new chapler. &n auction

of chairs with specially designed slip covering s being
planned n conjunciion with the presentation CiIFFA/
Grealer Seallle is planning o day of Hoppenings of the
Heart on February | 4 (see Son Diego below for details)
Borneys Mew York 1s planning o special opening party
a3 o beneht bor DIFFA/ Greater Seattle when rencvanon
at ity downtown Seattle store is completed in March

*SAN DIEGO

In the spint af 51 Yalenfines Day, chopter valunteers
are soliciing indviduols and restaurants in the area

Io hest Happenings of the Heart an Febrary 14, These
Happenings” can be anything fram Lirunch 1o cockinil
parties or dinners, and hasts defermine the oppropriate
tees 1o charge guests Al proceeds go 1o the choper

*WASHINGTON D.C.
DIFF

FFAS D C s annual A Votre Sante hund roiser s
slated for Movember 18 af the Matonal Building
Museum The event, co-chaired by Honne Merriman
and Joan Carl, will beature o dinner, silen) nuction,
Mary MeFadden fashian show. and enicriuisment
Aorbara Bush will serve as honorary chair of the
ai-poriizan host committee. which includes senalars
Ted Kernedy and Orrin Halch In an sttort 1o roise
evels ol owareness and education about AIDS and
IV llness, DIFFA/D C. 15 distriouting red ribbons on
opeming mights ot shows and concerts in Washington
The project is also intended lo intorm theaiergoers
shaut the work of DIFFA

o cSWFEE TS
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m]y was granied o
DIFFA that includes o
ntial for raising $90,000) relecsed
onal study of 1,800 individuals

The survey. “HIV in America: A Profe of the
llenges Focing Amencans Living with HIV," reports
alarming rate of vislence ogainst peaple with HIV
ond concludes thet the iraditional safely nels cur society
has constructed for people who become g disabled
are no! there for o lorge proportion af peaple living with
AlDS: paying rent and buying teod was a finaneial
hardship for nearly hall of those survayed; mare thon
half soid they had trouble inding enough maney lo pay
lor medicine, clothing and tronsportation

The CARE Consortium in Washingion D. C.

It one of several DIFFA graniees that recently received “ .
gronts specifically ear-marked for their emergency

assistance funds These are the arganizations peaple o
with AID5 or HIV furn 1o when they're threatened with
evichion or they can | pay on electric bill or need money

Tor medication. Keilh Fobre, deputy administrator of the
CARE Consertium [which receved o $5,000 gran! from
DIFFA/D.C.), tells the story of an HIV positive vaman

wilh twe children who wos on o “downward spiral”

She and her tamily hod been lving in o room (aker

being lerced out of an apartment] and wera now focing
eviction from the room. IF the CARE Consorhum had
ot provided her with the rent she needed, she and her
tamily would hove been hamelass that night. And, os
Fabre ponls oul, i's harder to ploce o homeless person
than 1o siave off an evichion &n ancillory benehi 1o the
people who come to the CARE Consarhium seeking
emergency hnancial assistonce is the informatian they
recaive an medicol and ather services ovoilotle io them
Signiticantly, Fabre nates thar wamean now canstitute
more thon 40% ol the CARE Consortium's client base,
and 50% of those women have children

When the Foundation for Interfaith
Research and Ministry in Houston received iis
first DIFFA/Houston groni lour yeors age, | had o
network of 14 churches with & 1otal af 300 velunieers
aceording fo valunteer coordinator Tari Williams
Today, }.200 vo|unteers working through &5 churches
trom Corpus Christi to Beoumon!, Texas, mee! the day-

. ™~doy needs of people with AIDS and HIV It could
T‘ '? mean ceaning house or driving a chent 1o the doctor,
it could mean siting with a client in the hospitol or
delivering food al home The dedication of FIRM
nteers might, fo some, seem abave the coll of duty
~ Williams tells of voluntears sithng 1n o porking lot of
an opariment complex, quietly woiling for o drug
deal o be completed before getting out of their car 1o
i grant fram DIFFA/
m 15 essenhal fo
sustaining ifs progrom.

The d.mnﬂmwlg with AIDS and HIV face
getting the services they need is compounded for
orisoners and parclees with AIDS. Two thousand
inmates in New York Stale prisans hove died of AIDS-
reloted couses since | 781, occording to Mancy Mohon,
director of the Correctional Assotiation of New
‘s AIDS in Prison Project. Official estimates
that 15% of the skate’s 62,000 inmates are
. The AIDS in Prison Project s three pronged
ses the urgency of providing basic
ul AIDS and ocfing os advocates for
5. The $15,000 Foundation gront recently given
to the orgonization helps support its HIV clearinghouse
and hd{mm its pohqr work, and its advocacy efforts

g the projeci os rep
a new areo oF AIDS udmlrn, Mahen says: 'DIFF-A
grants hove ollowed us to disseminate o lot of info.
about AIDS to a population that has not had access o
this information.” Suppert from DIFFA also helps fo
rlant policy ssues Mahon's arganizalion
mental in bringing io the torefront of
, for example. 15 the tuberculoss
York City now foces

—=

lnllm.ﬂe for Urban Family Health, loword
alternalive therapies such as acupuncture, homeopathy
and nutritional educatan; $35.000 o the Bronx .
Municipal Health Center ioward the support af
PMew Yark City's anly day care center for childran with
AIDS ond HIV, 525 000 1o the Fom:dﬂhnn for
Research on § lly Tr Di

toward transibonal housing lor prosittes with HIV L
illness. Token iogether, the 44 grunts aworded i
DIFFA’s mast recent granking cycle paint o picture of
arganizahions that are weaving the much-needed"
salety nel for people lving with A1DS
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Appendix 21: Evaluation Plan gnd Sample Evaluations



Evaluation Plan

I. Evaluation Plan for Application
A. Considerations in relation to the application project

1. Does the final application project show the strength of type
combined with image?

2. Is the design/photography; type/image relationship
evident in the final piece?

3. Does the combination of type with image provide
additional levels and layers for communicative informationg

4. Would the deletion of either the type or the image result in a
less effective application?

5. Does the design provide a level of visual interest which is
high enough to encourage the viewer to consider the inter-
play of type and image?

6. Does the manner in which type and image are combined
reinforce the meaning and ideas presented by the design?

B. Methods for Implementing the Evaluation

1. Written questionnaire during the thesis show April 5-21.

2. Verbal gathering of opinions concerning the effectiveness of
the piece during the time the application project is in the
galllery.

3. Presentation of the piece to various persons after the thesis
show is over, along with a written evaluation.

4. Distribution of DIFFA material during the show- record the
frequency of what is taken, how much interest is generated.

C. Participants in the Evaluation
1. Persons of various educational backgrounds



Evaluation Questionnaire

Evalualion Questionnaire

Please circle yes or no in response to the questions. Feel free to explain the nature of
your answer if you wish. Provide any general comments in the space provided at the
bottom of this page.

1. Do you find the newsletter visudlly appedling?
yes no

2. Do you find the physical format of the newsletter (size, shape, folds) interesting?
yes no

3. Does the "style" of the design sucessfully portray an issue such as the AIDS crisis?
yes no

4. Does the design, as a whole, reflect a positive outllook?
yes no

5. Does the use of photographs within the design make the design visually effective?
yes no

6. Does the use of color in the design visually relate to the subject mater, AIDS?
yes no

7. Do you find your inferest/and or awareness of the AIDS crisis heightened by the
materials presented?
yes no

8. Have you been moved to become a supporter of AIDS research and awareness
through the impact of the materials in this newsletter? (i.e., would you want to
support an organization such as DIFFA after viewing a newsletter such as this
one?)

yes no

Additional Comments



DIFFA Information Card

DIFF/

Design Industries Foundation for AIDS

The Design Industries Foundation for AIDS [DIFFA) was
founded in 1984 lo raise funds for AIDS/HIV programs throughoul the
Uniled States. Starting with volunteers from the fields of inlerior design,
furnishings and architecture, DIFFA now encompasses fashion, graphic,
lexdile, visual display, labletop, exhibit, floral, product, hospitality, and
croft design as well as the design publishing community. lis broad base
of support makes DIFFA the only national indusiry-based foundation
that responds,through the awarding of grants, lo the wide range of
needs presented by HIV illness and AIDS.

Anyone can Inlr s;;ypoﬂ DIFFA and AIDS awareness by contacting
DIFFA's national office at (212) 727-3100 or 150 W. 26th Stree,
New York, NY 10001.

The red ribbon symbolizes AIDS awareness. Wear it and show
your support of DIFFA and community AIDS support foundations.
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Evaluation Questionnaire Results

1. Do you find the newsletter visually appedling?
yes-86% no-10% undecided-4%

2. Do you find the physical format of the newsletter (size, shape, folds) interesting?
yes-94% no-4% undecided-2%

3. Does the "style" of the design successfully portray an issue such as the AIDS crisis?
yes-54% no-20% undecided-26%

4. Does the design, as a whole, reflect a positive outlook?
yes-82% no-10% undecided-8%

5. Does the use of photographs within the design make the design visually effective?
yes-72% no-20% undecided-4%

6. Does the use of color in the design visually relate to the sunject matter, AIDS2
yes-76% no-12% undecided-12%

7. Do you find your interest/and or awareness of the AIDS crisis heightened by the
materials presented?

yes-56% no-26% undecided-18%

8. Have you been moved to become a supporter of AIDS research and awareness
through the impad of the materials in this newsletter? (i.e., would you want to
support an organization such as DIFFA after viewing a newsletter such as this
one?)

yes-58% no-22% undecided-20%



Analysis of Evaluation Questionnaire Results

The results of the evaluation questionnaire yielded specific percentages which ade-
quately gauge the success of the application project. The maijerity of evaluation par-
ticipants answered yes to the questions asked. Because of the high percentage of
"yes" answers, | feel that the newsletter was successful in all of the categories which
were evaluated. There were, however, some questions which had a lower percent-
age of yes answers than others. These results, along with comments provided by the
evaluation participants, have given me a dear idea of how the project was perceived
and what steps could be taken to reinforce the weaker aspects. | received many com-
ments concerning the color usage in the newsletter. While some perceived the color
red positively, others saw it as a symbol of danger and negdtivity. Because of the
importance that the newsletter reflect positive outlook, | would seriously consider
changing the color usage if | were to improve upon the completed project. Questions
which dealt with heightened awareness of the AIDS crisis or support of the crisis also
revealed low percentages of "yes" answers. | find this to be disappointing, as one of
the main goals of the newsletter was to capture the viewer's attention and heighten
their awareness. However, given the fact that the work was displayed out of its pro-
posed context, such low percentages are understandable. | feel that if the newsletter
were received in the mail, as proposed, it would be viewed in an entirely different

manner.

Overdll, the responses were positive and viewers seemed to appreciate the design as
well as the controversial subject matter.



DIFFA Information Card Evaluation

120 information cards with red ribbons were made for the thesis display. At the end
of the show, dll of the cards had been taken. In using this as a form of evaluation, |
assumed that the cards were taken if the viewer's interest had been heightened by
the issues presented. Because 100% of the cards were taken, | feel that the newsletter
was successhul in capluring the viewer's attention.
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® Accent

* Accumulation
* Accuracy

e Aclive

* Addition

¢ Aerial Perspeclive

* Aesthefics

* Alignment
¢ Allegory

» Alliteration

* Anacolution

* Analysis

* Antanaclasis
* Anfimetabole
¢ Antithesis

¢ Antonomasia
* Assonance

¢ Assymmelry
* Asyndeton
 Backslant

* Balance

. hau[y

« Boldness

An element is more obvious or highlighted than another.

Different elements that convey the idea of abundance or disorder. (collage, montage)
Camera-realism.

Reflecting motion, energy.

When one or more elements are added to a word, sentence or image.

Elements receding in space will appear hazier and bluer than those closer which will
be sharper and of truer color.

Philosophy in relation to the concept of beauty.

In line with other elements.

Symbolic representation.

Repetition of consonants at the beginning of words within a sentence.

A sentence which lacks grammatical sequence, a picture which does not represent a

physical reality.

The separation of a whole into the parts which compose it.
Repetition of the same sound. Visually; reflections, double images.
A double meaning.

Contrast between opposing ideas to sharpen their difference.
Substitution of a epithet for a proper name.

Repetition of vowels at the beginning of words within a sentence.
Il balanced.

Two or more unconnected things.

Letterforms slant diagonally to the left.

A center midway befween two weights.

Effectiveness, streng?h. { In relation to a design )

Obvious.



¢ Circumlocution

¢ Closure

* Color

» Communication
» Complexity

* Composition

* Condensed

* Consistency

* Conlent

+ Confinualion

¢ Conlrast

* Cropping
¢ Depth

* Design

* Diffusion
¢ Dimension
* Direction
e Distortion
* Dot

¢ Economy
o Effectiveness
* Efficiency

* Ellipses

The use of many words where few are sufficient.

Nearly complete lines and shapes are more readily seen as complete than
incomplete.

The spectrum of light wavelengths which the human eye is capable of seeing.

The transmission of ideas, concepts, information.

Visul intricacy.

Interpretive means for arranging and controlling the perception of a visual message.
Letterforms with a compressed horizontal width.

Themadtic, uniform.

What is ba'lng expressed verbu"y th rough the elements of a composition.

Visual elements that require the fewest number of interruptions will be grouped to
form continuous straight or curved lines.

The force which makes compositional strategies visible through opposition.
Deleting certain parts of an image by changing the size of the image area.
Perspective, chiaroscuro.

The arrangement of specific elements in order to achieve a specific efect..
Soft, less sharp.

Representation in 2D depends upon the creation of an illusion of space, dimension.
Each shape expresses basic directions; horizontal, verfical and diagonal.
Deviation from true form.

The simplest minimum unit of graphic communication.

The presence of minimal elements.

Producing the desired result.

Production of positive results with little wasted effort.

The opposite of repetition. Leaving something out so that the viewer can put

someihing in.



 Emofion Thesis

* Episodicily

« Euphemism

* Exaggeration
« Expanded

* Figure/Ground

© Flamess

* Flush Left
* Flush Right
* Format

* Foundation

 Fragmentafion

* Fusion

* Ganzfeld

¢ Geslalt

¢ Golden Section

* Grain

 Graphic Resonance

* Written Typography

* Harmony

Compositions make an impression upon the viewer because of the qualities which
appedal to the viewer.

Disconnected pattern.

Describing something negative in a positive way.
Extravagant overstatement.

Letterforms with an expanded herizontal width.

When looking at an image, part of it is selected to be the figure, while the rest
becomes the background.

A single layer, not dimensionail.

Even vertical alignment of lines of type fo the left.

Even vertical alignment of lines of fype to the right.

In reference to the photographic frame; horizontdl, vertical or square.

That which forms a basis for, the representative elements from which things are
created, physically or mentally.

The breaking up of elements.

The perceptual organization of separated elements.

A homogenous field of vision.

A synthesis of separate elements which forms more than the actual sum of the parts.
A gestalt of type and image would achieve this through the effectiveness of the

combination.

A composition in which the center of inferest is placed at one third the width or
height of the pictures edge.

Quadlities of photographic images in which the silver grains which compose the
image structure are apparent.

The richness of design elements resulting in effective communication.

A form of drawing based on the strokes and marks made by hand.

Combining agreeably.



L e e el

* Hondiadys A connection between a concrete object and something that is abstract.
* High Key An image composed of light tones.

* Homonym Two words which are spelled differently but sound alike.

* Hyperbole Exaggeration for sake of emphasis.

« konographic Typography A pictorial typographic representation composed of natural/man made objects

* lmage A two dimensiondl representation of reality in the form of photographically
generated or manipulated imagery, paintings or drawings.

* Indentation Intervals of space ot the beginning of a line fo indicate a new paragraph.

* Information Theory The content of a message is derived from the relationship of the unfamiliar to the
familiar.

* Instability The absence of balance.

* Infricacy Detailed, ornamented.

* lrony Deliberate contrast.

* Irregularity Unexpected, not conforming to a plan.

* lfalic Letterforms of script quality which slope to the right.

¢ Justified Lines of type vertically aligned to both right and left margins.

¢ Juxtaposition Interaction of visual stimuli.

* Keming Opfical adjustment of type so that letters are perceived to be in proper alignment

with each other.

¢ Leading Line spacing.

* Letter Spacing The space between individual letters.

* Line A chain of dots becomes a line.

* Litotes An understatement using the negafive to express the affirmative.
* lLow Key An image composed of dark tones.

* Manipulated Photograph A photograph which is manipulated to distort the relity which it represents. A
photograph which is colored by hand or scratched is manipulated.



* Posterization
* Pragmalic

* Pragnanz

* Predictability
¢ Prelerition
* Principles

* Proximity

* Randomness
* Regularity
» Relationship
* Repelition

¢ Reticulation

o Rhythm
* Roman

» Sandwiching
* Sans Serif

o Scale

* Script

¢ Selective Focus

* Semantic

* Sequentiality

* Serif

A process which converts halftone film into broader patterns of flat tone.
Cause and effect results, analysis of critical and specific issues.

Perception of an object in the simplest form that can be recognized in relation fo its
circumstances.

Conventional, ordered, planned.
A suggestion of something hidden, feigning a secret.
A general truth.

The closer two or more visual elements are, the greater the probability that they will
be perceived as a whole.

Lack of a plan, order.

Uniformity of elements.

A physical or mental connection which puts two things in context with one another.
Uninterrupted visual pattern.

The breaking down of film emulsion into various patterns by processing in hot and
cold solutions.

A pattern produced by emphasis and duration of cerfain elements.

Upright letterforms - not italic.

The layering of negatives or transparencies while enlarging photographic images.
Letterforms with strokes of uniform weight and no serifs.

All visual elements have the capacity to modify and define each other.

An italic typestyle based on handwriting.

In a photograph, depth of field is reduced so that only certain elements fall within the
plane of focus.

Meaning, Signification.
Rhythmic pattern.

A typestyle whose letterforms are characterized by short strokes extending from the
maijor strokes of the letterform.



* Margins
* Metaphor

* Metonymy

* Movement

* Neutrality

* Novelty type

* Oblique

* Old Style

* Opacity

¢ Oxymoron

* Paradox

+ Percephion

» Periphrasis

* Personification

* Perspective

» Philosophy

* Photograph

* Photographic Variables

* Planar Typography

¢ Position

e

The unprinted space surrounding type on a page.
A comparison which does not use like or as.
Using the name of one thing to represent another.

Serif letterforms with extreme contrast between thick and thin strokes. Serifs are
unbracketed horizontal hairlines, and the weight stress of round letters is vertical.

The dominant visual force, thrust. Implied or actual.
Sameness, similarity of figure/ground.

Typestyles which borrow from the basic type families but are usually stylized and
detailed excessively.

A roman letterform which is slanted to the right (not italic).

Letterforms with the weight stress of rounded forms at an angle, and bracketed serifs.
Not see through, blocking light.

A contradidtion.

A seemingly contradictory statement.

The understanding and apprehension of a concept with the mind or the senses.

A roundabout way of saying something.

The humanization of inanimate objects.

The illusion of depth and three dimensionality produced on a flat surface.
(worm's eye view, eye level, and bird's eye view)

Enduring practical wisdom.

An image which is generated with the use of a camera to produce a keen

representation of redlity.

Variables which can be applied to image making to directly affect the outcome of the
final image.

Typography on a plane which shifts and changes posifion in space.
(implied dimension)

Placement



« Shape
* Sharpness
* Similarity
* Similie

* Simplicity
* Singularity
o Skill

* Slope

* Solarization

* Spontaneity
* Square Serif
e Stasis

* Sirength

* Subtlety

* Superimposition

* Suppression
* Suspension
* Symmetry

« Synechdoche
* Syntactic

o Synthesis

* Tautology

* Texture

L — T

Line defines shape.

Clarity, hardness, precision.

Like visual elements are seen as being related.

A comparison using like or as.

Free from complications and detail.

Focusing on one theme.

Proficiency, ability.

The angle at which a line of type is set. { backslant, italic, roman )

(Sabattier Effect) Exposing a print to light while it is being processed, resulting in
partially reversed areas.

Emotional, compulsive, unconstrained.
Letterforms with unbracketed. heavy square or rectangular serifs.
Repose

Intensity, concentration, potency, effectiveness.
A refined and delicate approach.

The layering of elements on top of ane ancther.
Holding back.

Helding back part of a message.

Axial balance.

Use of a part fo represent a whole.

Dealing with aesthetic concerns and decisions.
The assemblage of separate parts info a whole.

Words or pictures are repeated and although used in different ways, look

redundant because the second sense is not obvious.

That which encompasses the qualities of the sense of touch through either tactile or

optical qualities.



¢ Texture Gradient

¢ Texture Screen
* Tone

¢ Transitional

* Transparency
* Type

* Typography
* Type Size

* Type Style

* Type Width

* Typographic Collage

* Typographic Treatment

* Typographic Variables

¢ Understatement
* Unity
+ Varialion

* Visual Thinking

* Weakness
* Weight

* Word Spacing

In a photograph, the spaces between equidistant objects receding into space gives
the illusion of depth and texture.

Screens used in photographic printing which result in a textured print.
The intensity of darkness of lightness.

Letterforms with a greater stroke contrast than old style. Weight stress of rounded
letters less diagonal, and more horizontal serifs.

Able to be seen through.

A letterform

The style in which type is arranged.

The size of a lefter, measured in points.

The design of a lefter of type.

The horizontal measurement of type (condensed, expanded or specific percentage).

An assemblage of layered typography, found type and letterforms of an abstracted

or illustrative nature.

The manipulation of type, or the process in which it is designed which gives it
distinctive appearance.

Variations in the style and arrangement of type which are used in typographic
applications.

Restrained approach seeking the maximum response.
Proper balance of diversity into one.
Change, elaboration.

Problem solving with visual imagery involving the receiving, storing, retrieval, and
processing of pictorial information.

Lacking, insufficient, ineffectual.
The heaviness of the stroke of a letter of type.

The space between words.
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