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WE PUT HUNDREDS 
OF SCIENTISTS IN 
EVERY PRODUCT. 
NO WONDER THE 
BOOTS ARE SO DRY.
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GORE-TEX INNOVATION DELIVERS 
THE ULTIMATE IN WATERPROOF, 
WINDPROOF, BREATHABLE 
TECHNOLOGY. 

WATERPROOF

BREATHABLE
WINDPROOF ALWAYS

GORE-TEX.COM
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IMPORTING MORE 
STUDENTS THAN YOU EXPORT

of

THE 
CHRONICLE

THE 
CHRONICLE

of Higher Education

Now Global.

Read by the 
world’s top 
enrollment 

directors

Eli Lister
University of Edinburgh
Director of Recruitment 
& Admissions 
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Brand Camps

Brand guidelines development 

Brand rollout

steering Committee definition

town hall Meetings

Brand Blog development/
updates  

Brand assessment

discovery Questionnaire

research Briefing

interview examples
key stakeholders
faculty
staff/administration
Current students
prospective students
alumni 
trustees
Corporate partners
Community leaders

Competitive analysis

disCovery Brand strategy

Brand Concepts (2)unique selling proposition

proof of Concepts (2)Creative Brief

Brand ConCept Build

seminal pieces

execution examples
advertising Campaign
undergraduate viewbook
search piece/Campaign
acceptance package/yield Campaign 
Campus visit postcard and e-Card
parent Mailers
student life Brochure
athletics video execution
research piece 
alumni event
alumni Magazine
strategic plan
annual report/president’s report 
Web strategy development
search engine Marketing
social Media

Concept generationtarget audience definition

160oveR90  
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the work you are about to see is not real.
this is about the big idea.
the big idea must have fundamental truth.
the big idea must have legs.
the big idea must be relevant to your audience.

roChester institute of teChnology

BRAnD concePt
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BREATHTAKING 
VISTAS  
WRECKED BY wartime devastation that 

lEft the famous hotels abandoned 

WhiCh lED the Croatian government to 

Call on rit WhiCh BEgan the revitaliza-

tion of their entire hotel and tour-

ism industry that WoulD bring baCk the 

tourists that REtuRnED the dalmatian 

Coast, the five-star hotels, and an en-

tire nation baCk to its former beauty.
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solutions
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iMage advertising
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that BECamE the signal to 

headquarters that lED to the 

tune up that REsultED in a Clean 

bill of health WhiCh savED the 

lives of thousands of marines 

anD pavED the way 

for how you will feel about 

your Car in the future.
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THE BRIllIANT 
lINES of codE

that lEft everyone in awe that sCoRED a 

twenty-year-old kid an invitation to run 

the miCrosoft interview gauntlet anD that 

EnDED with a personal appeal from 

mr. bill gates who said, “ok, what’s it 

going to take to get you here?”
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that shinED a light on our darkest days  

that WERE viewed all over the world that 

ChangED the way we see ourselves forever.
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it takes a Certain vision to see the 
beauty in a line of Code.
or the shape of a letter. 
or in the Composition of  
reCyCled Cardboard.
or in a Color speCtrum. 

you need the mind of an expert. 
the hands of someone who Can  
make something out of nothing. 
 
geeky passion. 
and the drive to rise to the  
Challenge of any problem. 

we’d hang any of these things  
in a museum if we weren’t  
so busy trying to figure out  
how to get them out into  
the world. 

welCome to rit.

BEAuTIful
SoluTIoNS.

enrollMent Collateral
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mEET 
A NEEd 
uNmET.
Litatemos aut ex es expelen dendere 

atestes sitaspiducia velibus exernam nihil 

essit parum haruptat essimos quam qui 

quatemos mod quame.

for ( i = m_vp3River.size()-1; i >= 0 ; --i )

{ nt iRX = int(m_vp3River[i].x/m_MapInfo.

fScale), 

iRZ = int(m_vp3River[i].z/m_MapInfo.fScale);

// repeat variable 

   bool bAltered = true;

   for ( int iX = max(0,iRX-SLOPE_WIDTH);

   iX < min(m_MapInfo.iSize,iRX+SLOPE_WIDTH);

   { for ( int iZ = max(0,iRZ-SLOPE_WIDTH);

    iZ < min(m_MapInfo.iSize,iRZ+SLOPE_WIDTH);

        { float fSlope;

           fSlope = (m_fHeightMap[iX][iZ] - m_  

fHeightMap[iRX][iRZ])

          /(sqrt((iRX-iX)*(iRX-iX)+(iRZ-

iZ)*(iRZ-iZ))*m_MapInfo.fScale);

          if ( fSlope > SLOPE_VAL )

    { m_fHeightMap[iX][iZ] -= HEIGHT_ADJ*m_         

  MapInfo.fScale;

     bAltered = true;

     fDeltaY =  0.5f*m_MapInfo.fScale;

     float fAdjY = 0.3f*m_MapInfo.fScale;

      if ( m_fHeightMap[x][z]-m_fHeightMap[x] [z-

1] > fDeltaY )

   { m_fHeightMap[x][z] -= fAdjY;

     bAltered = true;

   }

 }  
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we are the people impatient with 
the future’s sluggish paCe.

we look at things and think, “how 
Can i take that apart?” 
or better yet: “how Can i make 
that work better?” 

we haCk. 
tweak. 
finagle. 
invent. 

we want to make things— 
and make things happen. 
we aim to shatter paradigms.  
to Create new worlds. 

it is simply not enough to  
wait for problems to solve. 
we must be aCtive.  
we must seek problems.  

the world needs more 
problem seekers.

pRoBlEm
SEEKERS.
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If IT HElpS 
mAKE A 
dIffERENcE
wE’ll GlAdlY 
dRAG ouR 
NAmE THRouGH 
THE mud.

Even school spirit is different at RIT. Our traditions 
are as singular as our talents. Case in point: The 
Annual Mud Tug, where RIT’s quote-unquote 
strongest and toughest take to Gracies Field to 
battle each in an all-out, winner-take-all tug-of-
war tournament. With a big BBQ bash and open 
invitation to all teams—men, women, and co-ed—
Tigers of all stripes come out to have fun, cheer on 
their friends, and drag each other through the mud. 
However, after all the rope burns and involuntary 
mud pie eating is done, the big event manages to tug 
on the heartstrings, too. All funds raised by the Mud 
Tug benefit the Hillside Family of Agencies, which 
helps disadvantaged children coping with emotional, 
behavioral and mental disorders. That’s RIT: Think 
hard, play hard, and never be hard-hearted.  

Tati dis ex et latquamusam eum fugitatus et rep
erovitis imagnis molluptatia delendae et as quiaest, 
sit fugitataquae necto mos dolor molupturem que 
conesciuntem fugit doloriam que qui ipsapid exerum 
della ducia ditibusant excepra ectiis excestium velibero 
dipsant et fugia qui tet mincto quodis eos dipsum et 
vendae sitatem volorum as 
rae post au dandande conse sumenim usdandunt.
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it’s where brilliant minds 
Collaborate and assemble. 
pool together their 
individual talents. 
Customize aCross disCiplines 
in serviCe of big projeCts 
and big ideas. 

where you will find 
a vibrant Community. 
a haven teeming with 
experts and speCialists. 
a hub of innovation.
an interseCtion of disCiplines.
a launChing pad for a 
brilliant Career. 
and a highly unique state of mind.  

it is a perfeCt environment 
in whiCh to Create.  

here, the future is envisioned eaCh 
day. and remade eaCh 
day after.

fERTIlE
EcoSYSTEm.
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Itas doluptas aut volupis dem fugitaque vel molupta ectincto tem is utem a sinisci inctium, 
volorestrum net velendunt quam re ipienem facepta temodit, totatae et ese autem iderio 
ommodisquam quia nis dolorum rempora delluptatus.

There’s no off switch at RIT. Not for you or for our labs, 

studios, strategy session rooms, entrepreneurial idea suites, 

printing presses, darkrooms, greenhouse or microelectronics 

clean room. Because here is where ideas become real. If you 

want to mold fiberglass for a new motorcycle model at 4:00 

a.m., so be it. Or create the next mind-blowing MMORPG. 

Or a semi-conductor. We have the equipment and the space 

to give your brilliance room to run. 24-7-365 is not a figure of 

speech here. It’s a way of life. And nothing should stand in the 

way of a brilliant idea.

Your great A-ha moment that became the napkin sketch that became the hundreds of hours 
building the handheld device that enabled a 9-year-old visually impaired boy to truly see the 
awesomeness of video games for the first time.  
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we  
promise 
we won’t 
send you 
to dubai 
on your 
first day. 

This kind of thing happens, believe it or not. An 
RIT student shows up for their first day of co-op 
work in New York City or Silicon Valley thinking 
they have a little time to get comfortable–or at 
least oriented. But no. They get handed a plane 
ticket. To solve a problem eight thousand miles 
away. The very next day.  

How is this possible? Because employers from 
more than 1900 corporations worldwide have 
come to expect a lot from RIT students. Whether 
they are working with new engine prototypes in 
Toyota’s labs or helping to increase the power 
density for gallium nitride High Electron Mobility 
Transistor (HEMT) devices at Lockheed Martin, 
RIT students assume real responsibilities from 
Day One. Though challenging, it’ll be exhilarating, 
exciting work.

So while we can promise you won’t be sent to 
Dubai on Day One, we can’t make any promises 
when it comes to Day Two. 

co-op
pRoGRAmS
woRldwIdE
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THE dIRT 
oN mAKING 
SoAp GREEN.

THE BIG WHEEL WHO 
MADE IT MARKETABLE

THE CARETAKER WHO 
MADE IT SUSTAINABLE

THE INNKEEPER WHO 
MADE IT USEFUL

THE DOCTOR WHO MADE 
IT LAST

“ The key was to create a vessel 
that dissolved‹but not too quickly. 
Using materials found in dissolvable 
stitches, we knocked down the 
decomposition rate. Put it this way: 
An hour in the shower, and you’ll be 
in for a surprise.”

“ I persuaded management at the 
RIT Inn to adopt our packaging 
throughout the hotel on a trial  
basis. Customer feedback has been 
nothing short of ecstatic,  
and now it’s a permanent feature of 
every room.”

THE FABRICATOR WHO 
MADE IT REAL
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Even school spirit is different at RIT. Our traditions 
are as singular as our talents. Case in point: The 
Annual Mud Tug, where RIT’s quote-unquote 
strongest and toughest take to Gracies Field to 
battle each in an all-out, winner-take-all tug-of-war 
tournament. With a big BBQ bash and open 
invitation to all teams—men, women, and co-ed—
Tigers of all stripes come out to have fun, cheer on 
their friends, and drag each other through the mud. 
However, after all the rope burns and involuntary 
mud pie eating is done, the big event manages to tug 
on the heartstrings, too. All funds raised by the Mud 
Tug benefit the Hillside Family of Agencies, which 
helps disadvantaged children coping with emotional, 
behavioral and mental disorders. That’s RIT: Think 
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