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approaches every project from a unique perspective

works with consumer and higher education clients




CLIENT OVERVIEW

AMERICAN EAGLE OUTFITTERS
NIKE

DE'LONGHI

GORE-TEX

MICHIGAN STATE UNIVERSITY
LOYOLA UNIVERSITY MARYLAND
MIAMI UNIVERSITY

CHRONICLE OF HIGHER EDUCATION
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LIGHTS ON.
LIGHTS OUT.
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AMERICAN EAGLE OUTFITTERS
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¢ GORETEX

WE PUT HUNDREDS
OF SCIENTISTS IN
EVERY PRODUCT.
NO WONDER THE

BOOTS ARE SO DRY

GORE-TEX INNOVATION DELIVERS
THE ULTIMATE IN WATERPROOF,
WINDPROOF, BREATHABLE
TECHNOLOGY.

A WORLD OF EXPERIENCE.

GORE-TEX.COM
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EVERGREEN
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CLIENT OVERVIEW

AMERICAN EAGLE OUTFITTERS

NIKE : ¥ B s - classes that aren't always in rooms

late nights, early mornings and those three hours in“Between
DE'LONGH shirts vs. skins vs. cheering from the sidelines
GORE-TEX collections of shared ideas, shared experiences and shared music

gatherings, connections and supporl systems
MICHIGAN STATE UNIVERSITY

meating twanty friends upfown or oné under the arch
LOYOLA UNIVERSITY MARYLAND j Iy \ { thousands of paths, millions of ways to learn and unlimited ocutcomes
MIAMI UNIVERSITY . : we |love those four years after high schoal and befara the real world
we're all about those four years
CHRONICLE OF HIGHER EDUCATION

we're all about college

we love

- College.
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THE

CHRONICLE
of

IMPORTING MORE
STUDENTS THAN YOU EXPORT

CLIENT OVERVIEW

AMERICAN EAGLE OUTFITTERS

NIKE

DE'LONGHI

GORE-TEX

MICHIGAN STATE UNIVERSITY

LOYOLA UNIVERSITY MARYLAND

MIAMI UNIVERSITY

CHRONICLE OF HIGHER EDUCATION

THE
CHRONICLE

of Higher Education

Now Global.
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PROCESS OVERVIEW
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DISCOVERY

Discovery Questionnaire

Research Briefing

Interview Examples
Key Stakeholders
Faculty
Staff/Administration
Current Students
Prospective Students
Alumni

Trustees

Corporate Partners
Community Leaders

Brand Assessment

Competitive Analysis

BRAND STRATEGY

Target Audience Definition

Unique Selling Proposition

Creative Brief

BRAND CONCEPT

Concept Generation

Brand Concepts (2)

Proof of Concepts (2)

BRAND ROLLOUT

Steering Committee Definition

Town Hall Meetings

Brand Camps

Brand Guidelines Development

Brand Blog Development/
Updates

Seminal Pieces

Execution Examples
Advertising Campaign
Undergraduate Viewbook
Search Piece/Campaign

Acceptance Package/Yield Campaign

Campus Visit Postcard and E-Card
Parent Mailers

Student Life Brochure

Athletics Video Execution
Research Piece

Alumni Event

Alumni Magazine

Strategic Plan

Annual Report/President’s Report
Web Strategy Development
Search Engine Marketing

Social Media



BEAUTIFUL SOLUTIONS
ROCHESTER INSTITUTE OF TECHNOLOGY

CONCEPTS FERTILE ECOSYSTEM

PROBLEM SEEKERS
INTERSECTIONS
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BRAND PILLARS

ONESIXTY
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ART

THEORY
IMAGINATION
PERSPECTIVE
HOBBYISTS
QUIRKY
INQUISITIVE

R Q0 Q@ Q@ @ 0

TECHNOLOGY
APPLICATION
RIGOR
SPECIALIZATION
PROFESSIONALS
PROUD

DRIVEN
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BEAUTIFUL SOLUTIONS

IMAGE ADVERTISING
CONCEPTS




IMAGE ADVERTISING
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WRECKED BY WARTIME DEVASTATION THAT
LEFT THE FAMOUS HOTELS ABANDONED
WHICH LED THE CROATIAN GOVERNMENT TO
CALL ON RIT WHICH BEGAN THE REVITALIZA-
TION OF THEIR ENTIRE HOTEL AND TOUR-
ISM INDUSTRY THAT WOULD BRING BACK THE
TOURISTS THAT RETURNED THE DALMATIAN
COAST, THE FIVE-STAR HOTELS, AND AN EN-
TIRE NATION BACK TO ITS FORMER BEAUTY.

e
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» Economics
Infrastructure

» Global Influence

» Tourism & Hospitality:




IMAGE ADVERTISING

» Computer Technology

» Military Vehicle
Development

» Sustainability
Prototyping

» Sensors

BEAUTIFUL
SOLUTIONS
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THAT LEFT EVERYONE IN AWE THAT SCORED A

TWENTY-YEAR-OLD KID AN INVITATION TO RUN

THE MICROSOFT INTERVIEW GAUNTLET AND \
THAT ENDED WITH A PERSONAL APPEAL FROM

MR. BILL GATES WHO SAID, “OK, WHAT'S IT

GOING TO TAKE TO GET YOU HERE?”
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IMAGE ADVERTISING

I%\IES OF

THAT LEFT EVERYONE IN AWE THAT SCORED A
TWENTY-YEAR-OLD KID AN INVITATION TO RUN
THE MICROSOFT INTERVIEW GAUNTLET AND THAT
ENDED WITH A PERSONAL APPEAL FROM

MR. BILL GATES WHO SAID, “OK, WHAT’S IT
GOING TO TAKE TO GET YOU HERE?”




IMAGE ADVERTISING

Culture & Current Events
» Alumni Influence

» Photojournalism

» Pulitzer Prize

Winners

BEAUTIFUL

_SOLUTIONS
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THAT SHINED A LIGHT ON OUR DARKEST DAYS
THAT WERE VIEWED ALL OVER THE WORLD THAT
CHANGED THE WAY WE SEE OURSELVES FOREVER.




IMAGE ADVERTISING

"STEP

WHERE WE CAN STARE §
AT THE SUN

» Next generation solar cells

: IN ORDER TO SEE WHAT =~
-2 .= WE CANNOT

T _
= % = »Nano-devices that sense
n abnormal pressures in the eye

-
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THAT TRANSPORTS US TO

| GALAXIES FAR, FAR AWAY

» Special effects for Star Wars: The
Phantom Menace

INTC
A WORLD

)
k
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¥
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g IN WHICH WE

WHERE PEOPLE SHOW
US JUST HOW FAR
GREEN GOES

» Development of the first
commerecially viable fuel cell

COMMUNICATE IN
NEW WAYS

Sign language technology
for cell phones

THAT KEEPS US
SAFER AT HOME

» Revolutionary 3-D crime
mapping technology
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0B AND SHOW
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ENROLLMENT COLLATERAL

BEAUTIFUL

SOLUTIONS.

WE’D HANG ANY OF THESE THINGS
IN A MUSEUM IF WE WEREN'T

SO BUSY TRYING TO FIGURE OUT
HOW TO GET THEM OUT INTO

THE WORLD.

WELCOME TO RIT.
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ENROLLMENT COLLATERAL

Litatemos aut ex es expelen dendere

atestes sitaspiducia velibus exernam nihil
essit parum haruptat essimos quam qui
quatemos mod quame.

A

TOM WILSON

Musand ameno dam im
nobit, sol luptatur asita nus
aliqu tur aut alisquu.

(i 'S e .size()-1; i >= 0 ; —-1i )
\ River [i].x/m MapInfo.

A
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Litatemos aut ex es expelen dendere
atestes sitaspiducia velibus exernam nihil
essit parum haruptat essimos quam qui

nobit, sol luptatur asita nus
aliqu tur aut alisquu.

4

for ( i = m vp3River.size()-1; i >= 0 ; --i )
{ nt iRX = int(m vp3River[i].x/m MapInfo.
fScale),
iRZ = int(m_vp3River[i].z/m MapInfo.fScale);
// repeat variable
bool bAltered = true;
for ( int iX = max(0,iRX-SLOPE WIDTH);
iX < min(m MapInfo.iSize,iRX+SLOPE_WIDTH) ;
{ for ( int iZ = max(0,iRZ-SLOPE_WIDTH);
iZ < min(m MapInfo.iSize,iRZ+SLOPE_WIDTH) ;
{ float fSlope;
fSlope = (m_fHeightMap[iX][iZ] - m_
fHeightMap[iRX][iRZ])
/(sqrt( (iRX-iX)* (iRX-iX)+(iRZ-
iz)*(iRZ-iZ))*m MapInfo.fScale);
if ( fSlope > SLOPE VAL )
{ m_fHeightMap[iX][iZ] -= HEIGHT ADJ*m
MapInfo.fScale;
bAltered = true;
fDeltaY = 0.5f*m MapInfo.fScale;
float fAdjY = 0.3f*m MapInfo.fScale;
if ( m_fHeightMap[x][z]-m_ fHeightMap[x] [z-
1] > fDeltay )
{ m_fHeightMap[x][z] -= fAdjY;
bAltered = true;




ENROLLMENT COLLATERAL

Litatemos aut ex es expelen dendere
atestes sitaspiducia velibus exernam nihil
essit parum haruptat essimos quam qui

nobit, sol luptatur asita nus
aliqu tur aut alisquu.




ENROLLMENT COLLATERAL

Litatemos aut ex es expelen dendere
atestes sitaspiducia velibus exernam nihil
essit parum haruptat essimos quam qui

nobit, sol luptatur asita nus
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ENROLLMENT COLLATERAL

THE WORLD NEEDS MORE
PROBLEM SEEKERS.
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AND ERIN’S
NEXT SHOT

Etrum nihilicit, que mum inatum qua rei se consimac
omnim se postria nem ingultodi ficae coniquiu
sedemorum que es num dis? Intia re manterfir ut
ompl. Mantimo vivasto riculieris. Que contem seri
patur, te acia adem Pali poretraes, condientem. Uceris?
Vas nos cur actore cus, Catis.

Ra Si talabus? Nihicaves obunum firica conicerfir
labefac chumum inatiam utuit; nendinam oc tercess
ilicut voc ta rei silinius dii pereis, ubis, efecturenici in
habeflr esilibu spimus, publisquo coereba torat, qui
clem aperracest fue averis.

Quos nihinte, elabeffre es omnonstero, convehebesis
ia morunum prox mante conum ficient udacesimum
tuam poruniam Romnimur, untra, nunt. Aurnih
iliuribus horatis.

TRUSTY ASL
TRANSLATOR
PHOTOGRAPHY
MAJOR
DARKROOM
MAYOR

89.7 WITF FM GNOME
TASTEMAKER COLLECTOR

CHEMISTRY

MINOR

14 ~ PROBLEM SEEKERS PROBLEM SEEKERS




ENROLLMENT COLLATERAL

14 PROBLEM SEEKERS

SEES THE
WORLD

Ordieribultus omnesci ius re cupionv ehebem elin ver

quod nonfirmil consusquid nononscrur hucie iditiactuus

imus cri tam la pera patortiae ocrunum nontimo nonsu

sent, ero tam mandi pro mo. Nostri firtil hoccibus, quod

consuli nesit, nicivatuam renditus. An sed men diis conte

publiam a visquidet.

Oludeatra mora mantem adhuideo Cat, senatiae, ocatum

tum inam diurniu roximis satalic upimove nsulvid itabus,

clatu et, quam, ut gratque enaturo virmil vivitilinat. Em

ad res storunum dees! Scides ad centri peritam musules,

conferi civasdam habus med nonsuli iam larebuntrunc

menam omnocur atus noverte batius seris condet vide con

Etrudachucta screcon sulibem pessendiemus bonequo

supimen ator arit in se ne potierum dum mentiena.

MANAGEMENT
MINOR

SCI FI WRITER

IMAGING SCIENCE
MAJOR

AMBULANCE CORPS
DRIVER

AMATEUR
KICKBOXER

PROBLEM SEEKERS - 15




ENROLLMENT COLLATERAL

IT IS A PERFECT ENVIRONMENT
IN WHICH TO CREATE.

HERE, THE FUTURE IS ENVISIONED EACH
DAY. AND REMADE EACH
DAY AFTER.
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HUGE

26 / GLOBAL VILLAGE

WELCOME
TO OUR

CORNER
OF THE
WORLD.

HUNDREDS OF ROOMS

A CANTINA, A GRILL AND A SUSHI BAR
MARKETS AND COFFEE STATIONS
BEACH VOLLEYBALL COURTS AND

AN ICE-SKATING RINK

A FITNESS STUDIO

A SCULPTURE FOUNTAIN

AN OUTDOOR FIRE PIT

A GREEN ROOF FULL OF LOCAL PLANTS
AN ENTREPRENURIAL CENTER AND IDEA
INCUBATOR

PLUS ALL OF EASTERN EUROPE ON THE
FOURTH FLOOR.

Risto consequiae et et doluptaqui disciet hitate nem
nient volentio magnimo quistist aut eribus cum qui

quis sedis restiust, acipicabo. Bus dolorrum eos sit
volorest quam harcit aborentorrum a quam doluptat aut
estempore sinus aut ut latio. Is aspid et, consequamet plit
quam, omni qui quodi aut omnis de ius sedit aperro tem
reped que doloreium venimus eos a cuptati unducidit
hillendio. Nem re asperumquat am dio. Am, occae.
Accus a qui officatus vel eat occus ea quos dolor mos
aut dolorrum quempore sinus aut ut latio. Is aspid et,
consequamet plit quam, omni qui quoiamus plit quam,
omni.

GLOBAL VILLAGE 27
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12 /CO-OP PROGRAMS

CO-OP
PROGRAMS
WORLDWIDE

This kind of thing happens, believe it or not. An
RIT student shows up for their first day of co-op
work in New York City or Silicon Valley thinking
they have a little time to get comfortable—or at
least oriented. But no. They get handed a plane

ticket. To solve a problem eight thousand miles
away. The very next day.

How is this possible? Because employers from
more than 1900 corporations worldwide have
come to expect a lot from RIT students. Whether
they are working with new engine prototypes in
Toyota’s labs or helping to increase the power
density for gallium nitride High Electron Mobility
Transistor (HEMT) devices at Lockheed Martin,
RIT students assume real responsibilities from
Day One. Though challenging, it'll be exhilarating,

exciting work.
So while we can promise you won't be sent to

Dubai on Day One, we can’t make any promises
when it comes to Day Two. 4

CO-OP PROGRAMS /13
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28 / CASE STUDIES

PATRICK

- THE BIG WHEEL

Expertise: Entrepreneurship
Patrick is one of those rare
specimens: a practical dream-
er. Applying business acumen
and forward-thinking to even
the most far-out business
plans has led him to help get
six<and counting--on campus
startups off the ground.

WE LOVE IT
WHEN A PLAN
COME.
TOGET

You have a brilliant idea. Now you just need to invent, design, develop, and produce it. The good news? At
your disposal: 16,773 specialists from 90 disciplines and 100 countries. Professors and researchers dispensing
advanced knowledge. Connections with more than 1,900 companies. Studios and labs open 24-hour, 7-days-
a-week. Oh, and witches brew from student-run café Java to keep you overcaffeinated to boot.

GLORIA

- THE CARETAKER

Expertise: Sustainability
With the mind of a builder and
the green soul of a guardian,
Gloria combines civil engineer-
ing technology with environ-
mental, health and safety
management to drive industry
toward compliance and sus-
tainable practices.

THE OBJECTIVE

Make an environmentally friendly hotel
soap and shampoo package system.

FIND THE EXPERTS. THEN EXECUTE.

JEROME

- DR. ALCHEMIST

Expertise: Materials Science
Prof. Young plays with any-
thing he can get his hands on,
in every class of materials,
including: ceramics, polymers,
semiconductors, magnetic
materials, medical implant ma-
terials and biological materials
(materiomics).

JOHN

+ THE FABRICATOR

Expertise: Packaging Science
A self-described “materials
geek” at NTID, John aims to
master all dynamics of materi-
als logistics and performance
features. Nothing is below his
radar for new designs, whether
it’s plastic, paper or even bio-
degradable cornstarch.

= \

REGINA

- THE INNKEEPER

Expertise: Hospitality

and Service Management
Regina’s known for enhancing
the technological sophistica-
tion of her craft, picking up the
finer points of industrial cuisine
and molecular gastronomy.
Plus she’s a charmer, skillfully
interacting with guests and
colleagues alike.

CASE STUDIES /29
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HE DIRT
ON MAKING
SOAP GREE

“ THE CARETAKER WHO
MADE IT SUSTAINABLE

THE BIG WHEEL WHO
MADE IT MARKETABLE

“We actually just scored a meeting
with Hilton Worldwide to discuss
a possible partnership. They have

THE DOCTOR WHO MADE

IT LAST

THE FABRICATOR WHO

MADE IT REAL

3,200 hotels in 77 countries. It’s
mindblowing<not only from a
business standpoint, but from
an environmental one, too.”

“| located local sources for pro-
cessed collagen (animal intes-
tines), silk and hair<dtems that ‘are
easily dissolvable<and made them
run the LEED gauntlet. Our prod-
uct’s 100 %-certified.”

“The key was to create a vessel
that dissolved<but not too quickiys
Using materials found in dissolvable
stitches, we knocked down the
decomposition rate. Put it this ways
An hour in the shower, and you'lFbe
in for a surprise.”

“We had to deal with real-world
constraints. Like having only*$1.25
per unit to-make it féel both highly
functional and-premitim. You learn
the benefits.of restraint and what
| like to call CEappealing minimal-
ism’ real quick.”

THE INNKEEPER WHO
MADE IT USEFUL

“| persuaded management at the

RIT Inn to adopt our packaging
throughout the hotel on a trial

basis. Customer feedback has been
nothing short of ecstatic,

and now it's a permanent feature of
every room.”

30 /CASE STUDIES CASE STUDIES /31
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.IOQ

WHATEVER YOU LOVE TO DO, YOU HAVE
THE CHANCE TO MASTER IT AT RIT.

That's why you'll see women here testing model-
based prognostics technology. Or exploring novel
antibiotic targets. Or—-yes—taking the pole position
and the checkerad flag for our Formula One race
team. From mechanical engineers to biotechnology
axperts, wa've coma to expect the unexpected from
all our students at RIT. No exceptions:

To learn more, visit rit.edu
or call 585-475-6631.

RIT. BEAUTIFUL SOLUTIONS.

ROCHESTER
INSTITUTE OF
TECHNOLOGY.
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WHATEVER YOU LOVE TO DO, YOU HAVE
THE CHANCE TO MASTER IT AT RIT.

That’s why you'll see women here testing model-
based prognostics technology. Or exploring novel
antibiotic targets. Or—yes—taking the pole position
and the checkered flag for our Formula One race
team. From mechanical engineers to biotechnology
experts, we've come to expect the unexpected from
all our students at RIT. No exceptions.

To learn more, visit rit.edu
or call 585-475-6631.

RIT. BEAUTIFUL SOLUTIONS.

ROCHESTER
INSTITUTE OF
TECHNOLOGY
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ROCHESTER INSTITUTE OF TECHNOLOGY IMAGINE RIT www. RIT.edu

: 3 . ’ 4 E § IMAGING Fallow us on TWITTER
E | : : : : MODELING Join our MAILING LIST
- / | - ; SUSTAINABILITY
g ’ el ; . G Y o raie. | Search Keywords

FEATURED STORIES

is lorem ipsum veliquidi occus nonsed eum ent
quatibus dolo ipidella con rerum quodio volut lab
inis quat volupta corecat uritibusunt labo. Et
explitatemos aut ex es expelen dendere atestes
sitaspiducia velibus exernam nihil essit parum
haruptatessimos quam qui quatemos mod quame
omnimus min conecto rumquatis am erferem qui
dolesto repero et dolorero mos aliciaestis utem
ditati num volor.

Kevin Surace is Serious about saving the planet. The Big Shot Turns 25
September 24th, 2010 September 13th, 20010

FEATURE VIDEO 4 RBECENTLY ON TWITTER 4 SUBMIT A STORY -

Instructions

Imagine RIT! by SketchBOX

Musand ameno dam im nabit, sol luptatur asita nus
aliqu tur aut alisquu cusapis volore el il et milia.

Lorem ipsum veliquidi occus nonsed eum ent quatibus
dolo ipidella con rerum quodio volut lab inis quat volup
ta corecat uritibusunt labo.

Sol luptatur asita nus aliqu tur aut alisquu. Ad es guias

Et explitatemos aut ex es expelen dendere atestes sitaspi-
accus, eatio bea cusap hitp://ow ly/2JoWc A peie f p
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ARTS & CULTURE IMAGINE RIT www. RI'T.edu

BIO-X IMAGING Follow s on TWITTER
BUSINESS MODELING Join our MAILING LIST
ENERGY SUSTAINABILITY

ENGINEERING Search Keywornds

RIT TAGA 2010 Journal 4

september 13th, 2010

Contribute to the BI1G FIX

SUBMIT A STORY -

FEATURE VIDEO y

Imagine RIT! by SketchBOX

Lorem ipsum veliquidi oceus nonsed eum ent quatibus
dolo ipidella con rerum quodio volut lab inis quat volup
ta corecat uritibusunt labo.

SEE MORE
At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentinum voluptatum deleniti atque corrupti
quos dolores et quas molestias excepturi sint occaecatli cupiditate non provident, similique sunt in culpa qui officia dese-
runt mollitia animi, id est laborum et dolorum fuga. Et harum quidem rerum facilis est et cxpeditg distinetio. Nam libero
e 1 | RECENTLY ON ER A

tempore, cum soluta nobis est eligendi optio cumque nihil impedit quo minus id quod maxime placeat facere possimus,
omnis voluptas assumenda est, omnis dolor repellendus. Temporibus autem quibusdam et aut officiis debitis aut rerum
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THAT BECAME THE SIGNAL TO
HEADQUARTERS THAT LED TO THE
TUNE UP THAT RESULTED IN A CLEAN.
BILL OF HEALTH ) THE
LIVES OF THOUSANDS OF MARINES
/ED THE WAY
FOR HOW YOU WILL FEEL ABOUT
'YOUR CAR IN THE FUTURE.

WRECKED &Y WARTIME DEVASTATION THAT
LEFT THE FAMOUS HOTELS ED
WHICH LED THE GROATIAN GOVERNMENT TO
‘CALL ON RIT WHICH BEGAN THE REVITALIZA-
TION OF THEIR ENTIRE HOTEL AND TOURISM
INDUSTRY THAT WOULD BRING BACK THE
TOURISTS THAT RETURNED THE DALMATIAN
(COAST, THE FIVE-STAR HOTELS, AND AN EN-
TIRE NATION BACK TO ITS FORMER BEAUTY.

VIEWED ALL OVER THE WORLD THAT
0 THE WAY WE SEE OURSELVES FOREVER.

ADELTA

BEAUTIFUL
SOLUTIONS.

E 9

Iﬂ\lES OF

THAT LEFT EVERYONE IN AWE THAT SCORED A
"TWENTY-YEAR-OLD KID AN INVITATION TO RUN
"THE MICROSOFT INTERVIEW GAUNTLET AND THAT
ENDED WITH A PERSONAL APPEAL FROM
IR. BILL GATES WHO SAID, “OK, WHAT'S IT
ING TO TAKE TO GET YOU HERE?”

WE'D HANG ANY OF THESE THINGS
IN A MUSEUM IF WE WEREN'T

SO BUSY TRYING TO FIGURE OUT
HOW TO GET THEM OUT INTO

THE WORLD.

WELCOME TO RIT.

THE WORLD NEEDS MORE
PROBLEM SEEKERS.

AND ERIN’S
NEXT SHOT,

I ha—

"

FERTILE
ECOSYSTEM.

WELCOME
TO OUR
HUGE
CORNER
OF THE
WORLD.

HUNDREDS OF ROOMS
A CANTINA, A GRILL AND A SUSHI BAR

A GREEN ROOF FULL OF LOCAL PLANTS
‘AN ENTREPRENURIAL GENTER AND!
IDEA INCUBATOR

PLUS ALL OF EASTERN EUROPE ON THE
FOURTH FLOOR.

CO-OoP
PROGRAMS
WORLDWIDE

PREPARED BY ONESIXTYHY3IAONINETY

‘hELOVErT
WHEN A PLAN
COMES
TOGETHER.

/ DR ALGHEMIST

IT IS A PERFECT ENVIRONMENT
IN WHICH TO CREATE.

HERE, THE FUTURE IS ENVISIONED
EACH DAY. AND REMADE EACH
DAY AFTER. ‘

THE OBJECTIVE

N
Maks sn sironmentaly frendl host
S0ap and shampoo package sysem.
FIND THE EXPERTS, THEN EXEGUTE.

JEROME

PATRICK




ROCHESTER INSTITUTE OF TECHNOLOGY

BRAND ROLLOUT

STRATEGY

ONESIXTY

NINETY

WHAT: Internal Brand Rollout via on-campus presentations of the brand
WHY: Adoption of the brand university-wide and solicitation of
important stories to tell in our communications
WHEN: Dec.6&7
2
WHAT:  Begin working new brand into communications materials
WHY: To provide a unified and strong communications platform
to key audiences
WHEN: Immediately
3
WHAT:  Announcement and development of campaign for arena
WHY: To raise awareness and capital among key donors and alumni
WHEN: Branded announcement Nov. 12th with complete branded
plan to follow
4
WHAT:  National Awareness Campaign targeted towards Peers and Alumni
WHY: To elevate perception and reputation of RIT nationally
WHEN: 2011 Q1/Q2 campaign launch to be timed to influence rankings

and capital campaign



ROCHESTER INSTITUTE OF TECHNOLOGY
BRAND CONCEPT PRESENTATION

THANK YOU
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